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A  great  newspaper  is  more  than  a  child’s  kite 


A  free  press  is  the  unsleeping  guardian  of  every 
other  right  that  free  men  prize  . . 

—  Sir  Winston  Churchill 


^an  ^ranrisro  fiThronirlr 


TV  Guide® 
Television  Guide® 
Cable  TV  Guide® 
TV  Movie  Guide® 
Pay  TV  Guide® 


Our  trademarks  are  as  important  to  us 
as  TV  Guide  is  to  over  36  million  discrim¬ 
inating  readers  every  week.  So  remember: 
TV  Guide,  Television  Guide,  Cable  TV  Guide, 
TV  Movie  Guide,  Pay  TV  Guide  and  the 
TV  Guide  logo  are  all  remstered  trademarks 
of  Triangle  Publications,mc.,  — 

and  can’t  be  used  by 
anyone  else. 
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If  everyone  were  alike, 
just  being  a  newspaper  would  be  enough. 


The  people  who  live  in  each  town  served  by  a  Harte-Hanks  newspaper  have  one  thing  in  common;  they  are  all 
different.  And  they  make  up  diverse  community  groups  who  seek  information  that’s  relevant  to  their  lives.  That 
is  why  just  being  a  traditional  newspaper  isn’t  enough  anymore.  We  are  becoming  Community  Information 
Centers  and  communicating  through  a  variety  of  new  products,  each  tailored  to  a  specific  advertiser  and/or 
community  need.  For  example,  our  newspaper  in  Hamilton,  Ohio,  has  six  different  products  in  use,  five  of 
them  targeted  at  a  smaller  portion  of  the  market.  In  Corpus  Christi,  Texas,  there  are  five  separate  products 
plus  a  commercial  printing  company,  and  the  newspaper  is  selling  direct  mail  services.  In  Anderson,  South 
Carolina,  our  newspaper  has  five  supplemental  products  serving  its  community.  In  towns  around  the  country, 
the  Community  Information  Center  concept  is  working  today.  We  think  it  makes  a  big  difference. 

Becoming  Community  Information  Centers 
1^01  Harte-HanIcs 

nmn  COMMDNicATioWS  InC. 
f.O.  Bok  San  Antonio,  78291 
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*  Major  meetings  in  bold  face 

OCTOBER 

23- 29— National  Press  Photographers  Association  Flying  Short 

Course.  Oct  23.  Philadelphia.  Cherry  Hill  Inn.  Cherry  Hill.  N.J. 
Oct.  24,  Cleveland.  Marriott  Airport.  Oct.  25,  Kansas  City,  Mo., 
Radisson  Muehlebach.  Oct.  27.  Salt  Lake  City,  Hilton.  Oct. 
29.  Seattle.  Red  Lion  Inn.  Bellvue.  Wash. 

24- 26— Mid-Atlantic  Circulation  Managers  Association.  Radisson 

Plaza  Hotel.  Charlotte.  N.C. 

24-27 — Newspaper  Research  Council,  Alameda  Plaza.  Kansas 
City.  Mo. 

28-29 — New  England  Newspaper  Advertising  Executives.  Marri¬ 
ott  Inn.  Worcester.  Mass. 

28-31 — National  Council  of  College  Publications  Advisors  and  Asso¬ 
ciated  Collegiate  Press,  Chase  Park  Plaza  Hotel.  St.  Louis,  Mo. 
28-31 — Graphic  Arts  Technical  Foundation,  Bermuda 

NOVEMBER 

7-10 — Association  of  National  Advertisers.  Breakers,  Palm  Beach 
Fla. 

9-11 — Audit  Bureau  of  Circulations  annual  conference,  Waldorf- 
Astoria  Hotel,  New  York  City. 

9- 12 — Associated  Press  Managing  Editors,  Hotel  del  Coronado, 

Coronado,  Calif. 

10- 13 — Society  of  Professional  Journalists,  SDX,  national  convention, 

Hyatt  Regency  or  Marc  Plaza  Hotels,  Milwaukee,  Wise. 

14-17 — Southern  Newspaper  Publishers  Association,  Boca  Raton  Ho¬ 
tel  and  Club,  Boca  Raton,  Fla. 

DECEMBER 

2-4 — New  England  Society  of  Newspaper  Editors,  Shera¬ 
ton  Islander  Inn,  Newport.  R.l. 

2-5— 1st  National  Hispanic  Media  Conference,  Town  &  Country  Hotel, 
San  Diego.  Calif. 


Seminars/Workshops/Clinics 

NOVEMBER 

Oct.31-S — Circulation  Management  Development  seminar,  sponsored 
by  Gannett  Foundation.  Rochester  Hilton.  Rochester,  N.Y. 

1-5 — ICMANew  England  Newspaper  Association  Supervi¬ 

sory  Action  Workshop.  Marriott  Hotel,  Worcester,  Mass. 

3 — Cable  TV  Workshop,  co-sponsored  with  Newspaper  Ad¬ 
vertising  Bureau,  Marriott  O'Hare  Hotel.  Chicago. 

4-5 — Low  Power  Television,  sponsored  by  American  News¬ 
paper  Publishers  Association.  Marriott  O'Hare  Hotel.  Chicago. 

7-9 — Supervisory  Development  Workshop.  sponsored  by 
ANPA  and  New  Jersey  Press  Association,  Cherry  Hill  Inn,  Cherry 
Hill.  N.J. 

7-17 — American  Press  Institute  seminar  "Lifestyle  Section 

Editors",  Reston,  Va. 

7-17 — American  Press  Institute  seminar  "Classified  Adver¬ 

tising  Manager ",  Reston,  Va. 

10-12 — ICMA'Univ.  of  South  Carolina  seminar.  Univ.  of  South 
Carolina.  Columbia.  S.C. 

15-17 — Labor  Relations  Seminar,  co-sponsored  by  ANPA, 

Pacific  Northwest  Newspaper  Association,  Western  Newspaper 
Industrial  Relations  Board.  Jack  Tar  Hotel,  San  Francisco,  Calif. 

15- 19 — ANPA  Management  Development  workshop,  Hyatt 

Regency  Crystal  City,  Washington,  D.C. 

16- 18 — Conferences  for  Journalists.  "Changing  Population 

Patterns  ",  sponsored  by  Washington  Journalism  Center,  Water¬ 
gate  Hotel.  Washington  D.C. 

DECEMBER 

1-3 — Managing  People  in  the  Circulation  Department,  spon¬ 
sored  by  ANPA'ICMANPRA,  Dunfey  Hotel.  Dallas.  Tex. 
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Editorial  workshop _ 

By  Roy  H.  Copperud 

Decline  and  Fall  No.  582 

A  survey-taker  who  queried  newspaper  and  magazine  edi¬ 
tors,  publishers’  editors,  and  others  about  whether  they 
thought  there  had  been  a  decline  in  good  English  on  the 
printed  page  received,  according  to  one  report,  “a  resounding 
yes.” 

It  must  be  taken  into  account  that  purists  and  sticklers  in 
every  age  are  sure  the  language  is  being  corrupted.  The  reason 
is  that  English,  like  all  living  languages,  is  perpetually  chang¬ 
ing.  New  and  quirky  expressions  (mini,  midi)  are  being  admit¬ 
ted  to  polite  company.  So  is  slang,  if  it  proves  useful  enough 
(blizzard  started  out  that  way,  remember).  What  was 
ungrammatical  yesterday  is  indulgently  accepted  today  (who 
but  a  prig  any  longer  says  “It  is  I”?). 

All  this  is  unsettling  to  those  of  a  conservative  bent,  who 
tend  to  resist  change  of  any  kind  and  particularly  resent  any 
departure  from  what  their  English  teachers  taught  them  was 
“right.”  Allowing  for  all  this,  it  still  seems  undeniable  to  me 
that  written  expression  has  grown  more  slipshod  in,  say,  the 
last  twenty  or  thirty  years. 

One  cause  is  near  to  seek:  the  notorious  neglect  of  adequate 
instruction  in  reading  and  writing  in  the  public  schools,  now 
perhaps  being  remedied,  perhaps  not.  It  can  be  said  at  least 
that  the  public  is  aroused  over  it.  But  no  quick  solution  can  be 
expected,  because  bad  (or  no)  instruction  goes  back  to  ignor¬ 
ant  teachers,  and  ignorant  teachers  go  back  to  college  pro¬ 
fessors  who  have  not  only  let  them  get  away  v/ith  murder  in 
their  writing  when  the  teachers  were  students,  but  have 
actually  taught  them  that  grammar  and  spelling  are  matters  of 
no  consequence.  Attention  to  such  things,  the  aspiring  teach¬ 
ers  have  been  told,  only  gets  in  the  way  of  “creativity.” 

For  years  now  graduates  deficient  in  English  composition 
have  been  joining  the  staffs  of  newspapers,  and  no  doubt  by 
this  time  some  of  them  have  ascended  to  supervisory 
positions.  Advertisements  in  slick  magazines,  undoubtedly 
composed  by  high-priced  copywriters,  show  more  errors  than 
in  the  past,  if  I  am  not  mistaken.  Book  reviewers  frequently 
complain  that  typographical  and  grammatical  errors  are  rife  in 
books  issued  by  topflight  publishers. 

As  for  grammar  and  spelling  being  obstacles  to  creativity, 
the  educated  fools  who  spread  this  notion  appear  never  to 
have  noticed  that  those  in  the  forefront  of  creativity  in  other 
arts  than  writing,  such  as  painting  and  music,  first  became 
expert  in  the  traditional  ways.  The  discipline  alone  that  is 
necessary  to  learn  those  ways  is  invaluable. 

But  there  are  reasons  for  the  laxity  in  present-day 
expression  besides  those  I  have  mentioned.  All  writing  has 
grown  vastly  more  informal  in  the  last  couple  of  generations. 
Look  at  a  turn-of-the-century  newspaper  and  you  will  find  an 
elegance,  or  stuffiness,  if  you  will,  that  has  been  missing  from 
the  news  columns  for  a  long  time.  The  trend  toward  con¬ 
versational  expression  is,  on  the  whole,  a  gain.  It  means 
clearer,  more  readable  prose.  But  the  imprecision  and 
indiscipline  that  have  accompanied  the  trend  to  informality 
are  a  distinct  loss,  for  reasons  that  hardly  need  explaining. 

Surely  the  inattention  to  effective  writing  that  has  grown  up 
in  the  schools  can  be  remedied,  and  possibly  is  on  the  way  to 
being  remedied.  But  we  can  expect  that  what  took  twenty  or 
thirty  years  to  develop  will  take  as  long  to  correct. 

Still,  we  can  draw  some  comfort  from  the  fact  that  the 
pendulum,  having  swung  so  far  in  the  wrong  direction,  is 
bound  to  swing  back.  And  complaints  that  the  language  is 
being  corrupted  are  nonsense,  as  they  have  always  been.  The 
proof  is  that  the  language  has  healthily  survived  such  com¬ 
plaints  since  the  time  of  Dean  Swift. 
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Read  between  the  lines,  again!  Since  Marvin’s  arrival  to  the  comic  pages  on  August  1, 
our  little  wonder  bundle  has  charmed  his  way  into  the  hearts  of  more  than  250 
newspaper  editors  and  15  million  readers!  Feel  the  attraction?  We  knew  you  would! 
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Sieges,  hostages  and  the  press 

Hard  and  fast  rules  on  how  the  press  should  respond  to 
demands  from  hijackers,  terrorists,  and  others  who  demand 
their  unedited  messages  be  printed  or  broadcast  under 
threat  of  harm  or  death  to  hostages  are  not  only  impractical 
but  unwise. 

The  subject  is  a  re-occuring  one  as  individuals  or  groups 
adopt  the  technique  believing  they  have  found  a  new  way  to 
air  their  grievances. 

The  purely  ethical  rule  accepted  by  most  responsible  jour¬ 
nalists  is  that  news  people  should  not  permit  themselves  to 
become  part  of  the  story  they  are  covering  and  editors  should 
not  permit  their  columns  to  be  used  and  exploited  by  outsid¬ 
ers  for  their  own  personal  reasons. 

In  practice,  however,  the  rule  has  been  overlooked  by  edi¬ 
tors  who  have  felt  that  circumstances  involving  human  lives 
have  been  compelling  enough  to  make  exceptions  in  the  pub¬ 
lic’s  interest.  Editors  have  demonstrated  time  and  again  that 
they  are  neither  so  arrogant  or  hard-boiled  as  not  to  be  influ¬ 
enced  by  the  human  tragedy  confronting  the  community 
requiring  compassion  rather  than  adherence  to  high  ethical 
principles. 

The  latest  incident  involved  a  gunman  holding  hostages  at 
a  Brooklyn,  N.Y.,  hospital.  He  demanded  that  a  certain  news¬ 
paper  reporter  act  as  intermediary  and  further  demanded 
that  his  statement  be  broadcast,  which  was  done.  In  the 
opinion  of  almost  everyone  these  two  acts  violated  the  basic 
principles  we  have  referred  to  but  in  doing  so  the  newspaper, 
the  reporter  and  the  broadcaster  placed  human  lives  and  the 
community’s  interests  first  and  acted  admirably. 

There  have  been  many  incidents  where  reporters  have 
been  requested  to  act  as  intermediaries,  or  mediators,  be¬ 
tween  criminals  and  the  law  enforcement  authorities.  It  is  a 
compliment  to  the  integrity  of  these  news  people  and  their 
media  that  they  should  be  thought  of  in  this  regard.  And, 
there  have  been  many  instances  where  terrorists  and  others 
have  demanded  access  to  print  or  broadcast  to  air  their  grie¬ 
vances.  In  the  case  of  the  Croatian  nationalists  who  hijacked 
a  plane  and  held  52  hostages,  media  gave  in  to  the  demand.  In 
the  case  of  the  Venezuelan  terrorists  who  had  kidnapped  an 
American  businessman,  they  did  not. 

Each  situation  must  be  judged  in  terms  of  the  problems 
involved  and  the  threat  to  humanity.  Each  case  must  be 
judged  individually.  None  of  these  cases  in  the  past  have 
presented  easy  solutions  either  to  the  press  or  to  law  enforce¬ 
ment  agencies.  It  is  to  the  credit  of  both,  it  seems  to  us,  that 
each  case  has  been  treated  individually  and  separately  and 
fairly,  and  to  the  best  of  our  recollection,  lives  have  been 
saved  not  lost. 
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Letters 


STANDARDS 

Ralph  L.  Holsinger  writes  in  his  letter 
(E&P,  Sept.  25)  that  it  would  be  better  for 
working  journalists  to  agree  on  standards 
of  newspaper  accuracy  and  content  than 
“to  have  judges  and  juries  continue  to  do 
so  on  the  basis  of  what  lawyers  are  able  to 
suggest  to  them  through  witnesses  during 
trial.” 

However,  for  such  industry  standards 
to  replace  those  established  by  trials,  the 
courts  and  lawmakers  would  have  to  be 
persuaded  to  accept  them.  In  some 
instances — for  example.  Financial 
Accounting  Standards  Boards  rules  for 
financial  reporting  by  corporations — self¬ 
policing  has  been  permitted  or  sanctioned 
by  courts  or  regulatory  agencies.  In  other 
cases — most  notably  pollution,  industrial 
safety  and  product  safety  standards — 
legislators  and  courts  have  found  self¬ 
regulation  too  lax. 

The  key  to  acceptance  of  private  stan¬ 
dards  by  public  institutions  seems  to  be 
how  closely  such  standards  match  actual 
or  perceived  public  needs.  Recent  court 
cases  have  shown  some  share  disagree¬ 
ment  between  the  press  and  the  judges 
and  juries  who  made  the  decisions. 
Apparently,  the  press  and  the  public  (as 
represented  by  judges  and  juries)  don't 
quite  see  eye  to  eye. 

It  is  understandable  and  laudable  that 
newspapers  vigorously  defend  their 
rights  under  the  First  Amendment.  But, 
in  doing  so,  they  seem  too  often  to  forget 
that  the  Bill  of  Rights  contains  nine  oth¬ 
ers,  including  several  guaranteeing  var¬ 
ious  rights  of  privacy.  In  addition,  com¬ 
mon  law  for  centuries  has  permitted 
individuals  to  recover  damages  for  the 
harmful  effects  of  libel  and  slander. 
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In  the  United  States,  it  is  the  duty  of 
lawmakers  and  the  courts  to  seek  just 
solutions  whenever  the  rights  of  various 
parties  come  into  conflict.  At  the  current 
time,  newspapers — which  as  a  group  all 
but  print  black-border  editions  whenever 
a  court  decision  goes  against  thent — lack 
the  objectivity  to  produce  balanced  stan¬ 
dards.  Until  the  unlikely  day  when  they 
would  be  willing  to  consider  the  positions 
of  the  potential  victims  of  the  publishing 
industry,  the  courts  will — and  must — 
take  on  the  responsibility  to  do  so. 

George  W.  Indyke  Jr. 

(Indyke  is  a  former  business  writer  for 
Associated  Press  and  a  former  production 
editor  for  the  Wall  Street  Journal.  He  re¬ 
cently  completed  the  M.B.A.  program  at 
Indiana  University.) 

HISTORY  PROJECT 

I  am  working  on  an  historical  project  on 
the  use  of  the  Inquiring  Photographer  col¬ 
umn  in  the  nation's  press.  I  would  like  to 
hear  from  persons  whose  newspapers 
have  used,  or  are  now  using,  this  feature. 


In  addition,  I  would  be  delighted  to  re¬ 
ceive  any  anecdotes  about  questions  and 
answers  used  in  these  columns  over  the 
years. 

Duncan  McDonald 
Assistant  Professor 
School  of  Journalism 
University  of  Oregon 
Eugene,  OR  97403 


HARD  TO  BELIEVE 

I  thought  the  purpose  of  the  Newspa¬ 
per  In  Education  program  is  to  innoculate 
the  young  generation  with  the  habit  of 
reading  newspapers.  This  in  the  interest 
of  maintaining  future  circulation. 

The  quid  pro  quo,  I  understand,  is  to 
give  teachers  a  new  tool  in  the  practice  of 
their  profession. 

I  find  it  hard  to  believe  that  actual  in¬ 
crease  in  current  circulation  through  NIE 
can  be  equated  to  the  cost  and  effort  in¬ 
volved  (Letters,  E&P,  October  16). 

James  D.  Hartshorne 
464  E.  Torrance  Rd. 

Columbus,  Ohio 


On  July  12, 1982,  The  Strassels- 
Mead  Report  recommended 
utility  stocks  as  an  investment. 
Since  then  utility  stocks  have 
increased  at  an  annuzdized 
rate  averaging  more  than  50% . 


Strassds 

Tha6  news! 

For  more  information  about  The  Strassels-Mead  Report  contact 
Special  Features/Syndication  Sales  Corp>oration. 

Special  Feamres/SyndicatiQn  Sales  Ccap. 

■■Hi  200  Park  Avenue,  New  York,  N.Y.  10166.  212-972-1070. 


Ask  your  readers 
what  they  care  about  most 
and  the  answer  won’t  be 

money. 


Introducing  Earl  Ubell,  Parade’s  Health  Editor 


t  1982  Parade  Publications.  Inc.  All  rights  reserved. 


On  October  24,  Parade  readers  will  be  traveling  on  a  fantastic  journey  through 
the  world  of  modem  health  when  Parade  launches  its  latest  editorial  innovation:  Health 
On  Parade. 

The  topic  of  our  first  Health  On  Parade  issue  is  entitled  “What  High-Tech 
Medicine  Can  Do  For  You.”  It’s  written  and  edited  by  renowned  journalist  and  authority. 
Fail  Ubell— who’s  been  reporting  on  health  for  more  than  three  decades,  providing 
distinguished  coverage  of  every  major  medical  story  during  that  time. 

In  this  first  issue,  readers  will  explore  30  years  of  medical  marv  els.  From  fiber 
optics  and  lasers  to  plastic  eyes  and  new  joints,  scientific  wonders  that  have  given  health 
and  happiness— even  life  itself— to  countless  victims  of  heart  disease,  diabetes,  arthritis, 
and  other  cripplers  of  human  life. 

No  other  magazine  but  Parade  can  provide  your  readers  with  this  kind  of 
journalism.  Journalism  that  beats  at  the  heart  of  society.  Journalism  as  precious  as  life 
itself  Thus,  we’re  delighted  to  be  adding  Earl  Ubell  to  an  already  impressive  staff  of 
editorial  talents  and  authorities. 

A  staff  which  includes  Jack  Anderson  (Bureau  Chief  in  Washington,  D.C.),  Julia 
Child  (Food  Editor),  Lloyd  Shearer  (Personality  Parade  and  Intelligence  Report),  Irvang 
Wallace,  David  Wallechinsky  and  Amy  Wallace  (Significa),  Eddie  Adams  (Special 
Correspondent),  and  Bill  Hoest  (Cartoon  Editor). 

Health  On  Parade  by  Earl  Ubell  will  be  published  in  full  color  at  least  six  times  a 
year.  Earl  also  will  be  contributing  articles  to  Parade,  as  well  as  enlisting  timely  stories 
from  other  leading  journalists  and  scientists. 

I  So  look  for  our  latest  section.  Health  On  Parade  by  Earl  Ubell.  We  think  his 
articles  will  be  as  vital  to  you  as  they  are  to  your  readers. 
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The  Mutual  Insurance  Company  Limited  of  Hamilton,  Bermuda 


The  Mutual  Group  is  not  seeking  to  insure 
everyone  in  the  world  in  the  field  of  libel  and 
related  torts  nor  in  First  Amendment  insurance;. 
It  does  urge  and  suggests  to  all  in  the  newspaper 
publishing  business,  however,  that  if  you  do  not 
have  insurance  of  this  type  from  some  recog¬ 
nized  source  you  are  placing  your  company’s 
assets  at  risk  in  today’s  climate.  We  do  not  know 
why  any  prudent  business  manager  would  not 
wish  to  be  insured  in  this  field.  The  horror  sto¬ 
ries  surrounding  the  Alton  Telegraph  case,  the 
Washington  Post  cases,  and  many  others  should 
leave  no  doubts  in  the  minds  of  the  publishing 
world  that  they  are  at  risk,  if  once  taken  to  court 
in  a  libel  or  related  tort  case. 

To  receive  the  Mutual  policy  which  can  give 
coverage  of  up  to  $10  million  per  occurrence, 
the  company  must  either  be  a  member  of  the 
American  Newspaper  Publishers  Association  or 
a  wholly-owned  subsidiary  of  same.  This,  of 
course,  includes,  television,  radio,  cable,  and 
other  electronic-related  carriers. 

The  Potomac  Company  which  is  wholly 


owned  by  Mutual  does  not  require  American 
Newspaper  Publishers  Association  member¬ 
ship,  but  it  is  not  available  to  daily  newspapers, 
members  of  the  American  Newspaper  Publisher 
Association  or  not.  The  Potomac  policy  has  a 
limit  of  SI  million  per  occurrence  and  also  has 
First  Amendment  coverage  available  under  it.  It 
is  available  primarily  to  what  are  termed  “week¬ 
ly”  or  “community”  newspapers. 

All  you  need  to  do  is  write  to  the  post  office 
box  listed  below  by  Overseas  Air  Mail.  Both 
policies  cover  punitive  damages  and,  because  of 
the  fact  that  they  are  available  only  through  the 
mail  from  Hamilton,  Bermuda,  state  insurance 
commissioners  cannot  argue  with  our  payment 
of  the  punitive  damages  which  we  have  done 
throughout  the  United  States  irrespective  of  state 
laws  or  regulations  allegedly  governing  same.  In 
conclusion,  you  should  recognize  that  the  ad¬ 
justment  of  claims  under  these  policies  is  con¬ 
ducted  by  lawyers  with  more  combined  newspa¬ 
per  experience  in  this  field  than  exists  anywhere 
else  in  the  United  States  or  Canada. 


The  Mutual  Insurance  Company  Limited  of  Hamilton,  Bermuda 

Including: 

Territorial  Insurance  Company  Limited,  United  Insurance  Company  Limited, 

Potomac  Insurance  Company  Limited,  and  Mutual  Reinsurance  Company  Limited 

POST  OFFICE  BOX  1179,  HAMILTON  5,  BERMUDA 


Telephone  (809)  292-7633  •  Send  all  mail  via  OVERSEAS  AIRMAIL 


LIBEL  INSURANCE 


October  23, 1982 


E&P 


U.S.  and  Kenyan  dailies 
to  exchange  staff  people 


A  “twinning”  between  newspapers  in 
Nariobi,  Kenya,  and  St.  Petersburg, 
Florida  was  announced  this  week. 

The  Kenyan  papers  are  the  Nation  and 
Taifa,  the  largest  newspaper  group  in 
Kenya  with  a  daily  circulation  of  more 
than  100,000  copies.  The  American  news¬ 
paper  is  the  St.  Petersburg  Times,  which 
sells  235,000  copies  daily. 

The  twinning  will  be  accomplished  by 
exchange  visits  of  staff  members  in  the 
editorial  departments  of  the  papers,  as 
well  as  the  business,  advertising,  market¬ 
ing,  circulation  and  production  depart¬ 
ments.  In  addition,  the  twinning  will  in¬ 
volve  an  extensive  exchange  of  informa¬ 
tion  between  the  executives  and  staff  of 
both  newspapers.  A  prime  aim  of  the 
agreement  is  to  promote  editorial,  tech¬ 
nical  and  marketing  development,  and 
jointly  to  achieve  a  closer  understanding 
of  the  other  country's  culture,  environ¬ 
ment  and  attitudes. 

‘  ‘  A  major  benefit  for  the  American  pap¬ 
er  will  be  more  sophisticated  and  com¬ 
plete  reports  concerning  a  part  of  the 
world  that  is  greatly  under-reported  in 
America,”  said  John  B.  Lake,  publisher 
of  the  St.  Petersburg  Times.  He  voiced 
the  commitment  of  his  paper  to  continue 
the  twinning  for  many  years,  and  the 
hopes  that  it  could  help  improve  Western 
reporting  on  the  developing  world. 

The  chairman  of  the  Nation  Newspa¬ 
pers,  A.A.A.  Ekirapa.  said  the  twinning 
was  a  unique  experience  for  both  news¬ 
papers.  “Both  companies  are  determined 
to  make  the  twinning  arrangement 
work,”  he  said,  “and  hope  that  others 
interested  in  this  type  of  international 
cooperation  will  follow  our  example,  give 
us  their  support  and  thus  make  a  practical 
contribution  to  resolving  the  UNESCO 
debate.” 

UNESCO,  the  United  Nations  Scien¬ 
tific  and  Cultural  Organization,  has  wit¬ 
nessed  a  debate  for  several  years  over 
what  is  seen  as  Third  World  dependency 
on  the  developed  Western  world  in  how 
ideas  are  presented.  Third  World  press 
organizations  have  called  for  greater 
media  independence  from  the  developed 
world. 

The  first  of  the  exchange  visits  started 
this  month. 

Initially,  the  twinning  will  take  the  form 
of  reciprocal  visits  between  the  papers. 
Rather  than  acting  as  observers,  the  visi¬ 
tors  will  sit  down  and  work  at  the  other 
paper. 


“For  each  of  the  candidates  we  send  to 
the  St.  Petersburg  Times,  we  will  have  a 
definite  set  of  goals  and  objectives,”  said 
Peter  Mwaura,  the  editor-in-chief  of  Na¬ 
tion  Newspapers.  “We  hope  they  will  be¬ 
nefit  from  exposure  to  what  is  clearly  one 
of  the  best  examples  of  international  jour¬ 
nalism.” 

The  Times’  managing  editor,  Andrew 
Barnes,  said  his  paper  could  offer  an  ex¬ 
ample  of  how  to  produce  a  first-class 
modem  newspaper.  “In  return,  we  get  a 
knowledge  of  a  world  that  we  know  too 
little,  a  broadening  of  perspectives,”  he 
said. 

According  to  the  agreement,  the  asso¬ 
ciation  will  be  of  indeterminate  duration 
to  promote  “by  example  and  participa¬ 
tion”  the  development  and  improvement 
of  the  twinned  newspapers.  The  two 
newspapers  plan  to  provide  media  orga¬ 
nizations  with  an  early  report  on  the 
“twinning”  concept. 

The  concept  of  “twinning”  newspapers 


An  advertising  supplement,  printed 
solely  for  the  purpose  of  being  inserted 
into  a  newspaper  and  distributed  in  the 
newspaper,  is  an  integral  part  of  that 
newspaper  and  is  not  subject  to  sales  tax, 
the  Alabama  Supreme  Court  ruled 
(September  17). 

The  ruling  upheld  a  lower  court  deci¬ 
sion  in  a  case  involving  the  Alabama 
Commissioner  of  Revenue  and  Dixie  Col¬ 
or  Printing  Corporation,  a  commercial 
printer  and  subsidiary  of  Greater  Buffalo 
Press,  Inc.,  Buffalo.  N.Y. 

As  a  result  of  the  state  high  court's 
decision.  Dixie  Color  will  be  entitled  to  a 
refund  of  $10,922  in  sales  tax  paid  to  the 
state  and  $2,7.30  in  sales  tax  paid  to  the 
city  of  Sylacauga.  Alabama.  The  tax  was 
paid  on  the  sale  of  newspaper  advertising 
supplements  that  were  printed  by  Dixie 
Color  for  Moore-Handley. 

From  1974  to  1976.  Dixie  Color  had  an 
agreement  with  Moore-Handley  whereby 
it  printed  newspaper  ad  supplements  for 
insertion  into  various  newspapers.  Most 
of  the  supplements  were  printed  with  the 
masthead  of  the  newspaper  in  which  they 
were  distributed.  All  were  printed 
according  to  specifications  supplied  by 
the  newspapers. 


Every  Saturday  since  1884 


to  promote  development  and  greater 
understanding  between  the  developed 
and  developing  nations  was  first  voiced 
by  Aga  Kahn,  who  is  the  principal  share¬ 
holder  of  the  Nation  Group,  in  a  speech  to 
the  International  Press  Institute  in  Nairo¬ 
bi  in  March  last  year. 

The  Aga  Kahn  called  for  higher  stan¬ 
dards  of  journalism  in  his  keynote 
address.  He  suggested  the  twinning  of 
newspapers  as  one  of  the  ways  of  impro¬ 
ving  the  quality  of  the  press  in  the  Third 
World  and  other  countries. 

“We  have  all  heard  of  twin  cities,”  he 
said.  “Why  not  twin  newspaper  com¬ 
panies  and  news  organizations  between 
the  industrial  world  and  the  developing 
world?  These  could  provide  mutually  be¬ 
neficial  exchanges  of  managerial,  tech¬ 
nological  and  editorial  experience  and 
news.” 

The  Nation/Times  agreement  is  one  of 
the  first  such  ventures  of  its  kind.  In  their 
agreement,  the  two  companies  expressed 
the  hope  that  their  close  future  associa¬ 
tion  will  be  an  example  to  newspapers 
everywhere  “of  the  value  of  voluntary 
acts  of  mutual  help  in  strengthening  the 
survival  and  service  of  free  expression  to 
all  peoples.” 


Moore-Handley  paid  Dixie  Color  a  tot¬ 
al  of  $243,250  for  the  supplements  printed 
during  this  time.  Dixie  Color  collected  no 
sales  taxes  from  Moore-Handley,  con¬ 
tending  that  the  sales  of  these  supple¬ 
ments  were  exempt  from  taxation  be¬ 
cause  they  were  to  be  inserted  and  be¬ 
come  part  of  a  newspaper  and,  thus,  were 
for  resale.  The  sale  of  the  newspaper  to 
the  public  is  a  retail  sale  and  is,  therefore, 
subject  to  state  and  local  taxes  in  Ala¬ 
bama. 

In  1977,  the  Alabama  Department  of 
Revenue  conducted  an  audit  of  Dixie  Col¬ 
or  business  records  and  ordered  that  pay¬ 
ment  of  sales  tax  on  the  supplements  be 
made.  Dixie  Color  paid  the  tax  but  filed 
court  papers  seeking  a  refund. 

The  high  court,  in  upholding  the  lower 
court,  ruled  that  under  Alabama  law.  sup¬ 
plements  printed  by  printers  and  sold  to 
advertisers  are  taxable.  However,  sup¬ 
plements  printed  by  printers  and  sold  to 
newspapers  are  exempt,  as  are  inserts 
printed  by  the  newspaper.  This  is  because 
the  later  two  types  of  supplements  are 
resold  as  part  of  the  newspaper  and  under 
the  law,  the  ultimate  consumer  or  news¬ 
paper  reader  is  the  one  who  is  to  pay  the 
retail  tax. 


Ala.  high  court  rules  newspaper 
ad  supplements  are  non-taxable 
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U.S.  high  court  denies 

.  .  comments  on  ad 

ecceSS  to  sources,  notes  rejection  case 


The  Supreme  Court  declined  to  disturb 
two  rulings  which  leave  intact  New 
Jersey’s  shield  law,  which  is  called  the 
broadest  of  the  26  state  shield  laws  now  in 
effect  in  this  country. 

Resorts  International,  Inc.,  which 
operates  a  casino  in  Atlantic  City,  had 
sued  New  Jersey  Monthly  magazine  after 
it  published  an  article  alleging  that  hear¬ 
ings  conducted  by  the  Casino  Control 
Commission  before  approving  a  license 
were  a  sham,  that  the  license  was  bought 
with  retainers  and  legal  and  illegal  con¬ 
tributions  and  that  the  resort  firm  was 
“mob-tainted.” 

The  resort  owners  sought  to  obtain  re¬ 
porters’  notes,  rough  drafts,  proofs, 
names  of  sources  and  other  information, 
by  claiming  that  the  New  Jersey  shield 
law  did  not  apply  because  of  allegations 
of  libel. 

While  a  lower  court  ruled  in  Resorts 
International’s  favor,  the  New  Jersey 
Supreme  Court  ruled  that  the  privilege  of 
the  shield  law  is  absolute,  that  it  did  app¬ 
ly,  and  that  it  protected  both  the  sources 
for  the  article  and  the  editorial  process. 

In  the  related  case,  Joseph  A.  Maressa 
V.  New  Jersey  Monthly,  former  state 
senator  Maressa  sued  after  the  magazine 
criticized  him  in  its  October,  1979  issue  as 
“floundering  .  .  .  ineffectual  .  .  .  and 
just  plain  devious.” 

The  appraisal,  and  several  other  short¬ 
comings,  were  detailed  in  a  “Rating  the 
Legislature”  piece  that  listed  Maressa 
among  the  worst  legislators  in  the  state. 

Maressa  wanted  disclosure  of  names 
and  addresses  of  all  sources,  rough 
drafts,  notes,  and  summaries  of  each 
source’s  information.  The  magazine  staff 
invoked  the  shield  law. 

While  a  trial  court  judge  ruled  that  the 
reporters’  responses  were  not  privileged, 
the  New  Jersey  Supreme  Court  over¬ 
turned  the  ruling,  and  the  U.S.  Supreme 
Court  let  the  decision  stand. 

The  Supreme  Court  has  also  rejected 
without  comment  a  petition  from  five 
states  to  consider  its  claim  for  the  notes 
and  confidential  sources  of  a  reporter  for 
an  oil  newsletter  published  by  McGraw- 
Hill,  Inc. 

Arizona,  California,  Florida,  Oregon 
and  Washington  wanted  the  information. 
The  states  first  brought  suit  in  the  mid 
1970s  against  18  major  oil  companies, 
claiming  they  were  fixing  gasoline  prices 
in  violation  of  the  Sherman  Act. 

They  claimed  that  the  oil  companies 
used  Platt's  Oilgram  Price  Report  the 
McGraw-Hill  daily,  to  communicate 
price  increases,  with  the  purpose  of  in¬ 
creasing  retail  gasoline  prices. 

In  June,  1980,  the  states  obtained  a  sub¬ 
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poena  requesting  source  names.  Platt’s 
responded  with  material  it  used  to  solicit 
customers,  which  did  not  satisfy  the 
states.  McGraw-Hill,  in  turn,  revealed 
that  by  the  summer  of  1980,  only  one 
employee  still  had  a  list  of  oil  industry 
contacts  from  the  early  1970s.  After  leav¬ 
ing  McGraw-Hill,  Bruce  Chalfant,  des¬ 
troyed  the  list,  despite  the  existence  of  a 
subpoena  for  the  information. 

After  a  contempt  motion  was  filed 
against  McGraw-Hill,  it  was  disclosed 
that  another  employee,  Ernest  McClel¬ 
land,  had  a  list  of  seven  oil  industry  con¬ 
tacts.  Eventually,  Chalfant  revealed  from 
memory,  four  of  his  sources,  and  McClel¬ 
land,  two. 

A  New  York  District  Court  imposed  a 
fine  of  $100  a  day  on  McGraw-Hill  for 
contempt  of  court  for  each  day  it  refused 
to  produce  McClelland’s  remaining  five 
sources. 

In  May  1982,  the  U.S.  Court  of  Appeals 
decided  that  there  wasn’t  enough  con¬ 
crete  evidence  that  the  information  the 
states  wanted  was  relevant  to  the  basic 
antitrust  action  and  could  not  be  obtained 
elsewhere.  The  decision  meant  that  the 
states  could  try  to  obtain  the  evidence 
and  reapply  for  a  new  disclosure  order. 

But  this  case  won’t  be  appearing  before 
the  U.S.  Supreme  Court,  since  it  rejected 
the  request  for  a  review. 

New  ad  unit  sizes 
tentatively  proposed 

A  new  45-size  Newspaper  Advertising 
Units  system  has  been  tentatively  prop¬ 
osed  to  the  boards  of  the  American  News¬ 
paper  Publishers  Association  and  the 
Newspaper  Advertising  Bureau  by  a 
Standard  Advertising  Unit  working  com¬ 
mittee. 

The  proposal,  if  accepted,  would  ex¬ 
tend  the  concept  of  size  standardization 
to  all  display  advertising,  with  a  set  of 
units  which  would  eliminate  lateral  float 
for  broadsheets  and  virtually  eliminate  it 
for  tabloids.  The  proposed  set  of 
“NAU’s”  would  also  afford  compatibil¬ 
ity  for  all  broadsheets,  tabloids  and  tab¬ 
loid  sections,  in  terms  of  depths. 

Those  goals  can  be  satisfied  by  adop¬ 
tion  of  a  17-point  set  of  standards  by  the 
newspaper  industry.  Among  them  are 
that  web  widths  should  be  55  inches; 
printed  page  for  broadsheets  should  be  13 
inches  wide;  broadsheet  formats  should 
be  “6  on  6”,  with  6  columns  of  editorial 
and  6  columns  of  advertising.  This  would 
yield  a  column  width  of  2  1/16  inches. 

The  unit  of  measurement  and  billing 
under  the  new  system  would  be  the  col- 


The  U.S.  Supreme  Court  has  invited 
the  solicitor  general  to  file  briefs  express¬ 
ing  the  government’s  view  in  a  potentially 
far-reaching  case  involving  the  Provi¬ 
dence  (R.I.)  Journal's  right  to  reject 
advertising,  (E&P,  October  16). 

The  newspaper  took  its  case  to  the  Sup¬ 
reme  Court  after  a  U.S.  Circuit  Court  of 
Appeals  decided  that  the  Journal  was  li¬ 
able  under  antitrust  laws  when  it  rejected 
the  advertising  of  Home  Placement  Ser¬ 
vice,  Inc.,  a  firm  which  makes  rental 
property  information  available  for  a  fee. 

The  Appeals  Court  said  that  because 
the  Journal  also  sells  such  information, 
through  its  classified  ads,  it  is  essentially 
a  competitor  of  the  rental  agency.  Be¬ 
cause  of  these  “special  circumstances” 
and  because  there  had  been  no  com¬ 
plaints  about  the  newly  established  rental 
agency,  the  lower  court  decided  that  the 
Journal  was  unfairly  preventing  the  agen¬ 
cy  from  surviving,  by  failing  to  publish  its 
ads. 

The  Journal  maintains  that  it  refused 
the  advertising  because  of  its  experience 
with  another  firm,  Homefinders.  Many 
readers  had  complained  that  Homefind¬ 
ers  charged  an  unpublicized  fee,  and  that 
many  of  its  advertised  listings  were  un¬ 
available  or  unsatisfactory. 

Barry  Grossman,  chief  of  the  Appellate 
Section  at  the  Justice  Department,  said 
that  there  will  be  a  government  response 
to  the  Supreme  Court  invitation,  but  it 
could  take  some  time  to  prepare.  Among 
the  government’s  options  are  the  possibi¬ 
lities  of  recommended  certiorari,  or  dis¬ 
cussing  the  merits  of  the  case  and  pre¬ 
vious  government  stands,  or  both. 

While  Hindle  said  Supreme  Court  in¬ 
vitations  for  solicitor  general  briefs  fre¬ 
quently  result  in  a  response  within  30 
days,  Grossman  was  unwilling  to  suggest 
how  much  time  the  process  could  take.  It 
could  be  late  December  or  early  1983  be¬ 
fore  the  Court  decides  whether  it  will  hear 
arguments  in  the  case. 

The  Home  Placement  case  will  be  the 
subject  of  a  New  York  communications 
law  seminar  next  month  for  attorneys  and 
publishers  trying  to  assess  the  impact  of 
antitrust,  libel,  and  other  litigation. 


umn  inch  and  rate  cards  and  SRDS  list¬ 
ings  would  carry  three  items  of  informa¬ 
tion  for  each  class  of  advertiser:  rate  per 
inch,  number  of  inches  per  page,  and  ap¬ 
plicable  discounts. 

The  International  Newspaper  Adver¬ 
tising  and  Marketing  Executives  has 
adopted  a  set  of  standards  for  retail  rate 
cards.  INAME  sources. report  that  a  vast 
majority  of  IN  AM  E  members  have  or  will 
accept  these  standards. 
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AP  seeks  board  nominations 


The  nominating  committee  of  the 
Associated  Press  will  meet  in  the  general 
office  of  the  corporation  in  New  York, 
(November  8)  at  9  a.m.,  to  nominate 
directors. 

Under  a  resolution  of  the  membership, 
the  committee  must  nominate  no  fewer 
than  two  members  as  candidates  for  each 
vacancy  and  present  a  report  to  the 
annual  meeting  of  members  in  New  York 
April  25,  1983. 

The  directors  elected  from  the  general 
membership  whose  terms  will  expire  in 
1983  are  as  follows: 

Katharine  Graham,  Washington  (D.C.) 
Post. 

W.H.  Cowles  3rd,  Spokane  (Wash.) 
Spokesman-Review. 

Harold  W.  Andersen,  Omaha  (Nebr.) 
World-Herald. 

William  J.  Keating,  Cincinnati  (Ohio) 
Enquirer. 

Howard  H.  (Tim)  Hays  Jr.,  Riverside 
(Calif.)  Press-Enterprise. 


The  director  from  cities  under  50,000 
population  whose  term  expires  in  April 
1983  is: 

John  M.  Jones,  Greenville  (Tenn. )  Sm«. 

The  by-laws  provide  that  no  director 
shall  be  elected  to  hold  office  for  more 
than  three  consecutive  terms. 

Of  the  directors  listed  above,  Graham 
and  Cowles  are  not  eligible  for  renomina¬ 
tion. 

Suggestions  for  nominations  should  be 
sent  directly  to  the  nominating  com¬ 
mittee,  or  any  member  thereof,  as  fol¬ 
lows: 

EASTERN  DIVISION 

William  A.  Boyd,  New  Brunswick 
(N.J.)  Home  News. 

William  O.  Taylor,  Boston  (Mass.) 
Globe. 

SOUTHERN  DIVISION 

Eugene  Patterson,  St.  Petersburg 
(Fla.)  Times. 


Richard  J.V.  Johnson,  Houston  (Tex.) 
Chronicle. 

CENTRAL  DIVISION 
Christy  C.  Bulkeley,  Danville  (III.) 
Commercial  News. 

David  Kruidenier,  Des  Moines  (la.) 
Register. 

WESTERN  DIVISION 
Fred  A.  Stickel,  Portland  (Ore.) 
Oregonian. 

Evert  B.  Person,  Santa  Rosa  (Calif.) 
Press  Democrat. 

Reuters  names  ME 

Margaret  Klein,  financial  services  edi¬ 
tor  for  Reuters  North  America,  will 
become  managing  editor  for  the  United 
States  and  Canada  on  January  1.  Mrs. 
Klein,  a  former  AP  reporter,  will  succeed 
John  L.  Stephens,  who  was  appointed 
manager.  Western  region,  Reuters 
Europe. 


''rMUVING 
PROOF 
DON’T  HAVE 
TO  DIE 

FORADRINKr 


Get  Help  Like  Bob  Welch  Got. 

Call  The  National  Council  on  Alcoholism  In  Vbur  Area. 
Or  write  NCA,  733  Third  Avenue.  N.Y.  N.Y.  10017 


Get  Help  Like  Jason  Robards  Got. 

Call  The  National  Council  on  Alcoholism  In  \bur  Area. 
Or  write  NCA,  733  Third  Avenue,  N.Y.,  N.Y.  10017 


Ayer  prepares  no-booze  campaign 


FORMER  ALCOHOLICS  are  featured  in  a  new 
public  service  ad  campaign,  created  by  N.W.  Ayer  Inc. 
for  the  National  Council  on  Alcoholism  and  Advertis¬ 
ing  Council.  “If  this  campaign  and  other  efforts  that 
agencies  can  undertake  —  particularly  to  establish 
employee  alcoholism  programs  —  will  transfer  some  of 
our  problem  drinkers  from  saloons  to  church  base¬ 
ments,  I’ll  be  a  happier  person  and  ad  agencies  will  be 
better  for  all  of  us,”  Louis  T.  Hagopian,  chairman, 
N.W.  Ayer,  said  in  introducing  the  all-media  campaign 
to  the  press  October  13.  Although  agencies  are  respons- 
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ible  for  liquor  advertising,  Hagopian  said  there  is  a 
“world  of  difference  between  moderate  drinking,  a 
casual  recreation  that  most  liquor  advertising  encour¬ 
ages,  and  alcoholism,  perhaps  the  most  deadly  disease 
in  the  world  today.”  The  Ad  Council  campaign  is 
designed,  he  said,  to  dispel  some  of  the  nation’s  ignor¬ 
ance  about  alcoholism.  In  the  case  of  ad  agencies, 
Hagopian  said  agencies  too  often  cover  up  the  problem 
instead  of  getting  help  for  the  employee  with  a  drinking 
problem.  “Our  instinct  is  to  get  rid  of  the  alcoholic 
fest,”  he  said. 
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Old  design 


New  format 


Modular  style 


MORE  NEWS — Orlando  Sentinel  is  laid  out  in  a  modular  format.  A  few  years  ago, 
space  could  be  allocated  more  liberally,  with  ample  room  devoted  to  graphics  and 
special  section  fronts.  With  rising  costs  of  newsprint  and  production,  that's  no  longer  a 
viable  option.  The  redesign  (center)  puts  more  news  in  less  space,  makes  it  logical  and 
easy  to  read.  Style  elements  are  designed  to  create  weight  and  discourage  waste,  to 
define  and  direct.  Shadow  boxes  and  ribbons  add  depth.  Larger  number  of  visual  items 
on  page  one  increases  potential  for  reaching  single  copy  buyer. 


Mark  Williams 
Editorial  Art  Manager 
Orlando  Sentinel 

*‘A  good  design  should 
be  so  subtle  its  effect  is 
subliminal” 


Single  copy  sales  soar  with  redesign 


If  single  copy  sales  are  any  indication, 
the  redesign  of  the  Orlando  Sentinel, 
which  was  introduced  last  May,  is 
accomplishing  what  it  set  out  to  do. 

In  the  first  four  months  since  the  rede¬ 
sign,  Sunday  single  copy  sales  have  risen 
15%  and  overall  daily  single  copy  sales 
have  risen  13.5%  in  the  Sentinel’s  pri¬ 
mary  market  area  when  compared  to  the 
same  period  a  year  ago.  Combined  home 
delivery  and  single  copy  sales  are  6%  and 
4%  respectively  for  the  same  period. 

“One  of  the  goals  of  the  redesign  was  to 
add  a  little  pep  to  the  rack  sales,"  said 
Mark  Williams,  editorial  art  manager  for 
the  Sentinel  who  was  responsible  for 
much  of  the  redesign.  “With  an  existent 
65%  penetration  in  the  market  already, 
we  felt  our  greatest  area  of  potential 
increase  would  be  single  copy  sales.  Cen¬ 
tral  Florida’s  tourist  trade  represents  a 
huge  resource  for  circulation.” 

Looking  at  the  problem 

“When  David  Burgin  came  on  board 
last  March  as  the  new  editor,  our  news¬ 
paper  was  somewhat  fragmented.  Over¬ 
lapping  special  interest  sections  lent 
themselves  to  duplication  of  coverage. 
Each  section  had  a  look  all  its  own.  There 
was  little  design  continuity." 

As  in  the  case  of  many  other  newspa¬ 
pers  industry-wide,  rising  along  with  a 
lagging  economy,  led  to  a  shrinking  news- 
hole.  Burgin  made  the  decision  to 
reorganize  and  redesign  sections  to 
increase  the  newshole. 

Finding  a  solution 

Part  of  the  solution  to  creating  a  larger 
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newshole  was  found  by  consolidating 
some  of  the  best  features  from  various 
special  sections  into  one  seven-day 
“umbrella”  section  called  “Style.” 

To  increase  the  capacity  of  the  new 
“Style”  section,  daily  comics  were 
moved  to  the  front  of  the  classified 
advertising  section  and  a  games  page  was 
added  inside  classified.  The  daily  comics 
now  run  in  color,  making  the  Orlando 
Sentinel  the  third  paper  in  the  United 
States  to  have  color  comics.  In  addition 
to  the  comics  on  the  classified  section 
front,  space  was  left  at  the  bottom  and  in 
the  section  masthead  for  color  classified 
display  ads. 

“What  we  have  done,”  continued  Wil¬ 
liams,  “is  to  consolidate  space  and 
approach  the  news  with  a  harder,  sharper 
focus.  We  wanted  to  give  people  a  news¬ 
paper  they  would  read,  one  that  would 
attract  attention  and  speak  with  its  own 
personality.  We  also  wanted  to  be  sure 
we  didn’t  alienate  subscribers  in  the  pro¬ 
cess. 

“Our  criteria  were  to  retain  the  look  of 
a  newspaper,  to  avoid  huge  poster  pages 
and  magazine  formatting,  to  offer  a  broad 
spectrum  of  easy-to-read  news,  and  to 
present  the  news  in  a  logical  format.  We 
wanted  to  establish  name  recognition  and 
to  give  the  whole  product  impact  to  catch 
the  attention  of  tourists.” 

Adding  impact 

Shortly  before  the  redesign  began,  the 
newspaper’s  name  had  been  changed 
from  the  Sentinel  Star  to  the  Orlando 
Sentinel.  The  purpose  was  to  strengthen 


the  identification  of  the  newspaper  with 
metropolitan  Orlando  whose  status  as  a 
major  metropolitan  area  and  a  tourist  des¬ 
tination  is  rapidly  growing.  For  name 
recognition  and  point-of-purchase 
impact,  the  name  of  the  newspaper  was 
underlined  with  a  color  bar  and  topped 
with  a  promotion  in  colorful  high-tech 
deco  style. 

“All  section  fronts  were  given  promo¬ 
tion  boxes  to  be  used  to  promote  their 
own  news  or  features  or  sold  as  ad 
space,”  pointed  out  Williams.  “We  have 
used  shadow  boxes,  shadowed  ribbons 
across  corners  of  photos  and  promos,  and 
base  line  rules  to  create  the  illusion  of 
depth  and  impact.  Rules  under  bylines  at 
the  lead  to  most  stories,  set-in  refers,  and 
rules  ranging  in  width  from  one-half  to  12 
points  act  as  threads  of  continuity.  Jumps 
are  easily  identifiable.  Simple  symbols 
and  special  folios  act  as  signposts  to  aid  in 
quick  recognition  of  departments,  series 
or  related  stories.” 

Quick  communications 

“We  adopted  the  point  of  view,”  Wil¬ 
liams  went  on,  “That  for  the  single  copy 
buyer,  who  might  well  be  a  traveler  or  an 
infrequent  reader,  television  or  radio 
news  can  be  regarded  as  indexing  for  the 
morning  paper.  This  person’s  next  step 
would  be  to  seek  out  the  newspaper  for 
in-depth  reports  on  these  new 
developments. 

“Therefore,  we’ve  placed  a  lot  for  the 
single  copy  buyer  to  look  at  on  the  front 
page  alone.  Where  before,  there  might 

(Continued  on  page  13) 
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last.  Gators  win  a  big  one 

s 
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SECTION  FRONT  graphics  make  content  easily  identifiable. 
Bold  section  logos  aid  readers  in  finding  desired  sections.  Built-in 
box  in  masthead  provides  opportunity  to  refer  to  best  offering 
inside  each  section.  Promotional  art  is  chosen  for  its  clarity  and 
simplicity  and  is  in  color  when  possible. 


GRAPHICS  should  support  and  enhance  content,  not  over¬ 
power  it.  A  good  design  should  be  so  subtle  its  effect  is  sub¬ 
liminal.  Base  lines,  block  rules  under  bylines,  enlarged  first 
letters  in  lead  sentences  promote  quick  and  easy  reading.  Box  at 
top  calls  attention  to  inside  features. 


(Continued  from  page  12) 


have  been  a  total  of  seven  visual  items, 
including  three  stories,  to  catch  the  read¬ 
er's  attention,  there  are  now  as  many  as 
seven  stories  with  the  added  byline  ac¬ 
cents,  three  pieces  of  art,  a  promo  and  an 
index  box.” 

Overall,  by  reorganizing  and  redesign¬ 
ing  sections  and  developing  a  more  flex¬ 
ible  column  float,  the  newshole  is  up  15% 
and  the  number  of  stories  is  up  about 
35%. 

Simple  production 

"A  key  consideration  was  that  the  re¬ 
design  be  simple  to  produce  as  well  as 
functional  for  the  reader,"  said  Williams. 
“All  of  our  designs  are  buildable  in  the 
pre-press  department.  To  assure  continu¬ 
ity,  we  have  produced  an  illustrated 
design  guide  which  clearly  defines  the 
elements,  their  proper  use  and  spacing, 
so  that  the  paper  maintains  its  con¬ 
sistency  from  day  to  day.  All  of  our  art 
departments,  in  advertising,  marketing 
and  production,  have  copies  of  the  62- 
page  guide  which  clearly  delineates  how 
to  handle  various  design  problems." 

Burgin  believes  that  the  biggest  single 
reason  why  people  read  any  newspaper  is 
habit.  A  newsy,  upbeat  looking  news¬ 
paper  can  help  rebuild  the  newspaper 
reading  habit.  It  can  be  fostered  by  pro¬ 
ducing  an  orderly  product  in  which  favo¬ 
rite  features  can  be  found  in  the  same 
places  every  day. 

“Studies  show  the  average  reader 
spends  approximately  18  minutes  with 
the  newspaper.  So  we  have  designed  the 
Sentinel  for  ‘the  flipper'  who  needs  a  little 
glitter  to  retain  his  attention  as  he  scans 
the  pages.  We  want  to  get  the  reader  in 
and  out  fast,"  said  Williams,  “informing 
him  efficiently  and  leaving  him  free  to 
move  on  to  other  things." 

Evaluating 

“Contrary  to  popular  opinion.  1  think 
readers  don't  always  know  what  they 
like,  only  what  they  don't  like,"  con- 
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eluded  Williams.  “If  you  don't  hear  from 
them,  that's  encouraging.  The  success  of 
the  design  can  be  measured  by  the  lack  of 
phone  calls." 

After  the  changes,  the  newspaper  had 
only  about  300  calls  and  letters  of  com¬ 
plaint.  “We  were  amazed,"  Burgin  said. 
“We  expected  much  more.  This  proved 
to  us  you  can  significantly  change  a  paper 
without  alienating  the  readership — if  you 
make  every  change  with  the  reader  in 
mind. 

“Our  design  technique  would  not 
necessarily  be  best  for  another  news¬ 
paper  in  another  town.  But,  given  our 
goal  of  reaching  the  tourist  market 
through  increasing  rack  sales,  it  has 
seemed  to  be  the  right  approach  for  us. 
And  the  basic  goal  of  functionality  is  a 
valid  design  concept  for  any  newspaper,” 
Williams  ended. 

Mark  Williams,  34,  is  a  graduate  of  the 
Rhode  Island  School  of  Design.  He  feels 
that  his  training  there  in  the  practical 
application  of  the  art  aesthetic  has  been 
invaluable  in  working  with  newspaper 
graphics  and  design. 

Editor  David  Burgin  concurs.  “Most 
newspapers  are  decorated  and  not 
designed.  Williams  is  unique  in  that  he  is 
more  than  just  an  artist;  he  is  also  a  jour¬ 
nalist  who  cares  about  the  problems  con¬ 
fronting  newspapers,  editors  and  readers. 

He  understands  that  graphics  must 
support  and  enhance  content,  not  over¬ 
power  it.  He  knows  that  a  design  is  only 
as  good  as  our  ability  to  reproduce  it.  He 
realized  that  a  good  design  is  so  subtle 
that  its  effects  are  subliminal.  He  per¬ 
ceived  my  intent  and  put  it  into  the  design 
and  into  words  in  the  graphics  guide." 

Williams'  first  newspaper  job  was  with 
the  Cape  Coral  (Fla.)  Breeze.  In  1974,  he 
joined  the  staff  of  the  Island  Reporter  on 
Sanibel  Island.  Fla.,  which  was  later  pur¬ 
chased  by  Sentinel  Star  Company,  pub¬ 
lisher  of  the  Orlando  Sentinel.  In  June, 


1979,  Williams  came  to  the  Sentinel  as  a 
staff  artist,  becoming  news  graphics  edi¬ 
tor  that  September.  In  March,  1981,  he 
became  editorial  art  manager.  In  this 
capacity,  he  directs  art  design  for  the 
newspaper  and  its  Sunday  magazine, 
Florida. 

Sentinel  Star  Company,  publisher  of 
the  Orlando  Sentinel,  is  a  wholly-owned 
subsidiary  of  Tribune  Company,  Chica¬ 
go,  which  is  a  diversified  com¬ 
munications  company  with  newspaper 
publishing,  broadcasting,  newsprint  man¬ 
ufacturing  and  related  operations,  and 
owner  of  the  Chicago  Cubs  baseball 
team. 

Cappon  authors 
book  on  writing 

“The  Word,  An  Associated  Press 
Guide  to  Good  News  Writing,"  will  be 
distributed  by  the  Associated  Press. 

The  book  is  by  Rene  (Jack)  Cappon, 
general  news  editor  of  the  Associated 
Press  and  widely  known  for  his  writing 
seminars  at  newspapers  throughout  the 
country.  It  was  edited  by  AP  special 
correspondent  Jules  Loh. 

“The  Word”  is  not  another  journalism 
primer,  according  to  Cappon.  It  is,  as 
Cappon  explains  in  an  author's  note, 
“extended  shoptalk  —  a  continuation  of 
the  discussions,  formal  and  informal, 
with  news  writers  intent  on  improving 
themselves  in  their  craft. 

“The  Word"  includes  sections  on  the 
effective  use  of  quotes,  on  wordiness,  on 
abstract  and  generalized  writing,  on 
special  pitfalls  of  tone  and  style,  on 
translating  gobbledygook  and  officialese, 
and  much,  much  more. 

Cost  of  the  book  to  AP  member  news¬ 
papers  and  broadcasters  will  be  $2.50  per 
copy  plus  shipping  and  postal  charges, 
and  $4.00  to  all  others. 
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Publisher  objects  to  sale 
of  KRON-tv  to  Gannett  Co 


E.W.  Scripps,  president  of  Scripps 
League  Newspapers,  Inc.,  said  (October 
2 1 )  that  a  formal  complaint  was  filed  by  his 
company  with  the  FCC  to  prevent  Gannett 
Newspapers  from  taking  possession  and 
control  of  KRON-tv  from  San  Francisco 
Chronicle. 

Scripps  said  the  announced  intent  of 
Gannett  president  A1  Neuharth  to  purch¬ 
ase  KRON-tv  for  a  reported  considera¬ 
tion  in  excess  of  $I(X)  million  dollars  is  not 
in  the  public  interest  so  long  as  Gannett 
retains  ownership  of  the  Independent- 
Journal  in  Marin  County  and  publishes 
USA  Today  for  the  San  Francisco  market 
at  the  Marin  County  plant.  “If  such  a  new 
combination  of  television  and  newspaper 
ownership  is  permitted  by  the  Federal 
Communications  Commission,  the  com¬ 
petition  vital  to  a  free  press  would  be 
seriously  impaired,”  Scripps  said. 

In  his  statement,  Scripps  said  that  he 
has  been  advised  that  Gannett's  acquisi¬ 
tion  of  KRON-tv  while  publishing  news¬ 
papers  within  the  KRON-tv  coverage 
zone  violate  FCC  rulings  banning  new 
combinations  of  television  and  newspap¬ 
er  operations  in  the  same  metropolitan 
area. 

Scripps  League  Newspapers  directly 
affected  by  Gannett’s  proposed  actions 
are:  the  Petaluma  Argus  Courier,  Novato 


Advance,  Rohnert  Park-Cotati  Clarion 
and  the  Napa  Register,  all  published 
within  the  signal  area  of  KRON-tv. 

*  *  * 

Oakland  (Calif.)  Trihune-Eastbay  TO¬ 
DAY  editor  and  publisher  Robert 
Maynard  has  retained  a  Los  Angeles 
attorney  to  help  him  purchase  the  news¬ 
paper  from  Gannett  Corp. 

Maynard  said  the  attorney,  Paul 
Greenberg,  of  Cox,  Castle  and  Nichol¬ 
son,  is  a  specialist  in  arranging  acquisi¬ 
tions.  Greenberg  has  never  arranged 
purchase  of  a  newspaper,  Maynard  said, 
but  he  has  broad  experience  in  corporate 
purchase. 

Gannett  must  divest  itself  of  the  Tri- 
bune-Eastbay  TODAY  because  it  is  pur¬ 
chasing  KRON-tv  (Channel  4)  in  San 
Francisco  from  the  San  Francisco 
Chronicle.  FCC  regulations  won’t  allow  a 
company  to  own  both  a  metropolitan 
newspaper  and  a  television  station  in  the 
same  market. 

Maynard  also  said  that  previously 
announced  plans  to  cease  publication  of 
the  108-year-old  afternoon  Oakland  Tri¬ 
bune  on  October  25  and  merge  it  into  the 
morning  Eastbay  TODAY  are  proceeding 
on  schedule. 

Maynard  said,  the  name  of  the  new 
morning  paper  will  be  the  Tribune,  not 


Eastbay  TODAY.  When  the  move  was 
announced  last  month,  plans  were  to  re¬ 
tain  the  name  Eastbay  TODAY  and  to 
carry  the  name  Tribune  in  smaller  type 
somewhere  on  the  masthead. 

Maynard  is  trying  to  arrange  a  group  of 
primarily  Oakland-based  investors  to 
purchase  the  paper  from  Gannett.  He  said 
he  hopes  to  remain  as  editor  and  pub¬ 
lisher  in  the  new  company.  He  has 
already  turned  down  an  offer  to  remain 
with  Gannett  in  a  more  responsible  posi¬ 
tion. 

There  has  been  a  great  deal  of  commun¬ 
ity  interest  in  keeping  the  Tribune  pub¬ 
lishing.  Maynard  has  refused  to  speculate 
on  potential  investors.  He  said  it  will  be 
several  weeks  before  an  announcement  is 
made.  The  first  step  is  to  arrange  the  sale 
price  and  terms,  he  said,  then  look  for 
investors.  Observers  point  out  that  there 
is  a  great  deal  of  money  in  Oakland  and 
several  large  corporations  including 
Bechtel,  Kaiser,  Clorox,  and  Safeway 
have  roots  in  the  community. 

Maynard  cited  the  entry  of  U  S A  Today 
in  the  Bay  Area  market  as  a  factor  in 
retaining  the  Tribune  name.  “We  could 
anticipate  the  confusion  of  identities  that 
could  easily  spring  up  in  the  market¬ 
place,’’  he  said. 


Scripps-Howard  sells 
four  weeklies 

Scripps-Howard  has  sold  its  four  week¬ 
ly  newspapers  in  suburban  Louisville  to 
William  Matthews,  who  has  been  editor 
and  general  manager  of  the  publications 
the  past  three  years. 

Edward  W.  Estlow,  president  of  the  E. 
W.  Scripps  Co.,  cited  economic  times 
and  lack  of  support  from  the  business 
community  for  the  decision. 

Scripps-Howard  entered  the  Louisville 
market  in  1979,  purchasing  three  sub¬ 
urban  weeklies  from  Bruce  VanDusen, 
noe  editor  of  the  daily  Kokomo  (Ind.)  Tri¬ 
bune.  The  fourth  newspaper  was  pur¬ 
chased  in  1980  from  Jefferson  Publishing 
Co. 

E.W.  Scripps  will  continue  to  operate 
in  the  Louisville  area  with  Scripps- 
Howard  Web  Press  Co.,  which  com¬ 
poses,  prints  and  mails  newspapers, 
newspaper  inserts  and  other  materials  for 
a  score  of  publishers,  retailers  and  other 
clients. 

Beginning  August  2,  the  Kentucky 
Standard  in  Bardstown  has  become  a 
twice-a-week  publication.  The  news¬ 
paper,  which  was  founded  in  19(X)  and 
purchased  by  Scripps-Howard  in  1980, 
publishes  on  Mondays  and  Wednesdays. 

Gerald  Lush,  general  manager,  has 
increased  the  staff  and  plans  to  fill  the 
extra  pages  with  more  local  advertising, 
news  and  sports  information. 


Q 


NEW  AD  TREND — Pretty  soon  readers  may  see  an  ad  border  around 
everything  in  the  paper.  Miller  Beer  has  copied  R.J.  Reynolds  Co.'s  Camel 
Scoreboard  ad  idea.  The  ad  shown  above  (left)  was  spotted  in  the  October  18 
edition  of  Daily  Targum,  Rutgers  University's  student  newspaper.  Reynolds  ran 
the  ad  on  the  right  in  the  New  York  Village  Voice,  putting  the  controversial 
Camel  border  around  paid  ads. _ 
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Tylenol  crisis  tests 
public  relations  staff 


By  Michelle  Osborn 
USA  Today 

Lawrence  G.  Foster,  Johnson  &  John¬ 
son’s  vicepresident  for  public  relations, 
was  at  his  home  in  Westfield,  N.J.  at  9:15 
on  Thursday  morning,  September  30, 
when  a  Chicago  Sun-Times  reporter 
called  his  office  in  New  Brunswick,  N.J., 
for  backgournd  information  on  the  man¬ 
ufacturing  of  Extra-Strength  Tylenol. 

That  was  the  last  time  Foster  relaxed 
for  almost  two  weeks.  That  first  Thurs¬ 
day,  he  spent  the  night  in  his  office,  sifting 
through  the  information  that  began  to 
pour  in  from  field  headquarters  hurriedly 
set  up  in  Chicago  and  Fort  Washington, 
Pa.,  where  J&J’s  subsidiary,  McNeil 
Consumer  Products  Co.,  manufactured 
Tylenol.  His  first  task  was  to  identify  the 
problem  he  had  to  deal  with.  And  part  of 
his  problem  was  that  he  didn't  know 
whether  J&J’s  manufacturing  process 
was  involved  with  the  six  bottles,  all 
found  in  the  Chicago  area,  that  contained 
44  capsules  laced  with  deadly  cyanide 
poisoning. 

“My  first  gut  instinct  was  to  get  some¬ 
one  in  Chicago,’’  Foster  said.  “I  learned 
long  ago  in  the  news  business  there’s  no 
substitute  for  having  someone  on  the 
scene  whose  information  you  can  trust.’’ 

A  company  jet  flew  an  associate  to  Chica¬ 
go  that  day.  Then  Foster  and  his  associ¬ 
ates  commandeered  banks  of  phones  and 
50  public  relations  people  from  J&J  sub¬ 
sidiaries  to  answer  the  1,411  press  calls 
that  came  in  continuous  waves  for  the 
next  10  days. 

Foster  claims  that  the  decision  to  put 
concern  for  public  ahead  of  a  $500  million 
business  was  easy.  Written  for  all  to  see 
at  J&J’s  red-brick  headquarters  is  the 
company  credo,  proclaiming  that  J&J’s 
“first  responsibility’’  is  to  those  who 
“use  our  products  and  services.’’ 

The  credo  is  sometimes  irreverently 
called  “The  Ten  Commandments  accord¬ 
ing  to  Robert  Wood  Johnson,’’  the  last 
scion  of  the  family  that  founded  the 
world’s  largest  health  care  company 
almost  a  century  ago.  But  its  principles 
have  served  the  company  well  during  the 
crisis,  according  to  Foster. 

Another  thing  helped;  Foster  reports 
directly  to  J&J’s  chairman,  James  E. 
Burke,  an  unusual  degree  of  access  to  the 
top  for  a  corporate  public  relations  man. 
Foster  may  walk  up  three  flights  of  stairs 
to  Burke’s  office  on  the  fifth  floor  or 
phone  him  without  going  through  anyone 
else. 

“With  a  mechanism  and  principles, 

(Reprinted  with  permission  from  Octo¬ 
ber  15  issue  of  USA  Today.) 
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there’s  only  one  other  thing  you  need  to 
make  it  work  —  that’s  people,’’  Foster 
said.  Subsidiaries  from  the  J&J  “family 
of  companies’’  supplied  the  necessary 
people,  and  the  J&J  public  relations 
defense  was  up  and  running.  “We  had  no 
meetings  in  terms  of  ‘What  are  we  going 
to  tell  the  press?’  everybody  knew.” 

Complicating  the  response,  though, 
were  false  alarms  and  psychosomatic 
illnesses  called  in  by  Tylenol  users.  All  of 
the  reports  had  to  be  checked  out. 

Foster  recalls  only  one  false  step.  He 
and  his  group  told  the  press  that  cyanide 
wasn’t  used  in  the  manufacturing  proc¬ 
ess.  Then  he  discovered  on  Saturday, 
October  2.  that  cyanide  was  used  as  an 
analytical  agent  to  test  both  Tylenol  raw 
materials  and  the  finished  product.  Fos¬ 
ter  told  a  staff  meeting,  “We’re  going  to 
have  to  be  careful  how  we’re  going  to 
handle  that  one.” 

But  one  of  his  staff  said  he  already  had 
told  the  Associated  Press  about  the 
cyanide  in  the  lab.  Foster  phoned  the  AP 
staff  and  said  that  if  he  printed  the  fact 
that  cyanide  was  used,  “It’s  going  to 
cause  a  lot  of  people  ...  to  come  to  an 
erroneous  conclusion.” 

Foster  said  the  AP  staffer  agreed  to 
hold  back  the  news  in  exchange  for  Fost¬ 
er’s  pledge  that  if  it  became  the  focus  of 
press  stories,  he’d  be  released  from  the 
promise.  The  Newark  Star-Ledger, 
which  had  learned  independently  about 
the  cyanide,  also  agreed  to  withhold  the 
information,  Foster  said.  Then  he  learned 
that  the  New  York  Times  planned  to  print 
the  story  the  next  day,  a  Sunday.  He  re¬ 
leased  the  AP  and  the  Newark  Star- 
Ledger  from  secrecy.  “I  was  very  grati¬ 
fied  at  the  response  of  two  responsible 
news  organizations,”  Foster  said. 

One  of  the  issues  J&J  officials  had  live¬ 
ly  arguments  about:  Did  the  public  iden¬ 
tify  J&J  with  Tylenol?  A  sophisticated 
in-house  television  studio  allowed  the 
company  to  tape  every  newscast  that 
mentioned  its  product,  about  15  hours’ 
worth  in  about  10  days.  Almost  all  of 
those  tapes,  along  with  consumer  sur¬ 
veys,  identified  J&J  with  Tylenol’s  mak¬ 
er,  backing  up  Foster’s  contention  that 
the  public  did  link  the  two.  Others  on  his 
six-man  strategic  team  that  guided  the 
company’s  response  didn’t  agree  with 
Foster.  “Some  of  these  discussions  got 
very  heated.  Fortunately,  I  work  for  peo¬ 
ple  who  encourage  honest  disagree¬ 
ment,”  Foster  said. 

The  tapes  and  surveys  did  not  lead  to  a 
reversal  of  the  early  decision  to  use 
McNeil’s  president,  David  Collins,  as  the 
principal  spokesman.  But  it  was  decided 
that  Burke,  J&J’s  chairman,  will  present 


the  company’s  recovery  plan  if  the  myst¬ 
ery  ever  is  cleared  up. 

The  man  who  ran  the  public  relations 
campaign  that  seems  to  have  left  J&J  with 
its  good  name  intact  joined  the  company 
25  years  ago  as  a  public  relations  assis¬ 
tant.  He  had  held  jobs  as  a  reporter  and 
editor  with  the  now-defunct  Newark 
News.  A  native  of  Rutherford,  N.J.,  Fos¬ 
ter,  56,  is  married  to  a  fellow  graduate  of 
Pennsylvania  State  University  and  is  the 
father  of  five  children.  He’s  lived  in  West- 
field  for  26  years. 

“My  personal  approach  is,  when  things 
are  most  hectic  is  the  time  to  be  calm,” 
Foster  said.  “It  works.” 

Never  was  there  a  better  time  to  be 
calm  than  during  the  past  two  weeks. 
Foster’s  next  job,  he  says,  is  to  help  the 
company  with  its  recovery  program. 

Despite  estimated  recall  and  rebate 
costs  of  between  $75  and  $100  million, 
Tylenol  will  come  back,  Foster  says: 
“The  Tylenol  name  will  be  saved  and  we 
will  bring  the  business  back  to  its  former 
prestigious  position.” 

TMC  weekly  expands 
to  new  Florida  market 

New  Port  Richey  (Fla.)  Suncoast 
News,  a  twice-weekly  newspaper,  has 
expanded  to  the  Clearwater  market  with  a 
53,000  circulation  edition. 

The  edition  will  increase  the  total 
circulation  of  the  CAC-audited  news¬ 
paper  to  151,000,  publisher  W.  Marc 
Postlewaite  said. 

Kevin  Wittman,  advertising  manager 
of  the  Suncoast  News,  said  advertising 
will  be  sold  both  singly  and  in  combina¬ 
tion  with  other  Suncoast  News  products, 
which  currently  provide  total  market 
coverage  from  Dunedin,  Florida  on  the 
south,  to  Spring  Hill,  Florida  on  the 
north. 

Suncoast  News  is  a  subsidiary  of  the 
Sentinel  Star  Company  of  Orlando,  Flor¬ 
ida,  publishers  of  the  Orlando  Sentinel. 

Man  stabs  self  while 
talking  to  reporter 

A  5 1 -year  old  Omaha  man,  who  is  an 
arthritis  victim  and  needs  crutches  to 
walk,  went  to  the  Omaha  (Neb.)  World- 
Herald  last  week  to  discuss  the  difficulty 
he  has  had  in  finding  a  job  because  of  his 
disability. 

While  talking  with  a  reporter  for  the 
newspaper,  Charles  Kiss  stabbed  himself 
in  the  chest  with  a  6-inch  knife.  He  was 
listed  in  good  condition  in  a  local  hospital. 

Did  you  know? 

From  its  all-time  high  of  about  $17.4 
billion  in  1981,  U.S.  daily  newspaper 
advertising  volume  is  projected  to  reach 
$19.4  billion  in  1982. 

15 


rail)  f  >11 


(Tww  Up  Sp»d«l)_ 


W  *34?* 


^•MANanm  AV  J 


Creation  of  new  union 
moves  a  step  cioser 
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Dealer  ad 

Dealers  reap  sales 
from  co-op  effort 

Toyota  dealers  have  discovered  it  real¬ 
ly  does  pay  to  advertise. 

Most  Toyota  dealers  have  tried  the  co¬ 
op  program  and  453  of  them  are  advertis¬ 
ing  under  the  Cheap-2-Keep  banner 
every  month.  Newspaper  ads  are  avail¬ 
able  from  TMS:  one  need  only  insert  the 
local  dealership  name  and  address  and 
prices. 

Among  Toyota  dealers  who  advertised 
consistently  last  year  with  the  “Cheap-2- 
Keep”  parts  and  service  co-op  program, 
parts  business  increased  by  22%  and  cus¬ 
tomer-paid  service  business  increased  by 
20%,  according  to  the  auto  company. 

By  contrast,  dealers  who  chose  not  to 
advertise  found  their  parts  business  up  a 
scant  2%,  while  their  service  business 
dropped  7%. 

The  period  in  question  was  an  eight- 
month  stretch  following  a  debut  of  the 
Cheap-2- Keep  price  leader  approach  in 
early  ’81.  The  figures  back  up  what 
Toyota’s  parts  and  service  marketing 
people  have  been  saying  for  some  time: 
consistent  advertising  of  price  leaders 
will  bring  the  customers  in.  As  one 
dealership  service  manager  put  it,  “The 
volume  of  work  increases  as  the  advertis¬ 
ing  increases.’’ 

To  support  Cheap-2-Keep,  Toyota  re¬ 
duced  prices  on  some  of  the  most  com¬ 
monly  advertised  parts:  spark  plugs,  oil 
and  air  filters,  mufflers,  brake  pads  and 
shoes,  shocks  and  MacPherson  strut  car¬ 
tridges.  Toyota  then  offers  co-op  reim¬ 
bursements  to  dealers  utilizing  the  pro¬ 
gram. 

Did  you  know? 

About  165,000  (38%)  of  the  more  than 
432,000  people  employed  by  U.S.  news¬ 
papers  are  production  workers. 


By  Denise  Kalette 

After  hundreds  of  hours  of  talks  over  a 
five-year  period,  a  newly-forged  agree¬ 
ment  to  merge  the  Newspaper  Guild  and 
the  International  Typographical  Union  into 
the  largest  newspaper  employees  union  in 
North  America  won  preliminary  Guild  ap¬ 
proval  this  week. 

Support  for  the  merger,  when  it  was 
introduced  at  TNG’s  International  Ex¬ 
ecutive  Board  meeting  in  Washington  this 
week,  was  nearly  unanimous.  Fourteen 
of  15  board  members  seconded  a  motion 
to  approve  the  creation  of  the  Media  Em¬ 
ployees’  International  Union. 

Members  were  expected  to  discuss  de¬ 
tails  of  the  merger  proposal  at  length  dur¬ 
ing  the  remainder  of  the  session.  If  it  is 
given  final  approval  by  the  lEB  board,  it 
would  then  be  submitted  at  a  Guild  con¬ 
vention  in  January.  Ratification  there 
would  leave  another  step,  membership¬ 
wide  referendum  approval,  before  the 
merger  would  be  effective  June  1,  1983. 
ITU  approval  is  expected  early  next  year. 

The  Guild  represents  about  29,000 
working  members  at  146  newspapers,  a 
dozen  magazines  and  half  a  dozen  wire 
services  in  the  United  States,  Canada  and 
Fhierto  Rico.  ITU  has  about  47.000  mem¬ 
bers. 

Like  the  Guild,  the  ITU  has  been  dimi¬ 
nished  by  newspaper  failure,  attrition  and 
trends  in  the  industry.  According  to  the 
Wall  Street  Journal,  the  ITU,  which  rep¬ 
resents  printers  and  mailers,  had  a  mem¬ 
bership  of  51,200  two  years  ago.  Five 
years  ago,  the  Guild’s  membership  was 
33,500. 

The  agreement  would  mean  a  shared 
leadership  of  the  newly  created  union 
during  a  four  year  transition  period.  ITU 
members  would  fill  the  general  president 
and  treasurer  offices,  while  TNG  mem¬ 
bers  would  be  president  and  secretary.  In 
the  second  two  years,  that  would  be  re¬ 
versed. 

After  four  years,  the  offices  would  be 
combined  into  two  positions,  president 
and  secretary-treasurer. 

Leadership  of  the  merged  unions 
would  be  provided  by  both  a  full-time 
International  Executive  Council  and  an 
International  Governing  Board. 

Local  unions  would  be  urged  to  join  the 
union  soon  after  its  creation,  but  they 
would  be  optional  and  require  referen¬ 
dum  approval. 

While  headquarters  would  be  at  the 
ITU  building  in  Colorado  Springs,  Col¬ 
orado,  it  is  likely  that  they  would  even¬ 
tually  move  to  Washington.  An  office  is 
also  maintained  in  Canada. 

The  MEIU  would  have  its  own  con¬ 


stitution,  created  at  a  founding  conven¬ 
tion,  and  based  on  provisions  of  the  mer¬ 
ger  agreement. 

There  would  be  minimum  monthly 
dues,  and  a  provision  that  Guild  mem¬ 
bers’  dues  would  not  increase  because  of 
the  merger. 

MEIU  conventions  would  be  held 
annually.  There  would  be  union-wide 
contract  goals  for  locals  to  propose  to 
employers.  Some  of  these  would  be  man¬ 
datory  goals. 

The  new  union’s  policy  would  be  to 
respect  picket  lines.  Defense  fund  be¬ 
nefits,  from  a  pooled  total  of  $10  million, 
would  be  available  to  members  who  re¬ 
spect  picket  lines.  Under  a  new  benefit 
formula,  funds  available  to  Guild  mem¬ 
bers  would  increase. 

The  MEIU  would  ban  discrimination 
and  encourage  “honest,  fair  and  ethical 
journalism,  advertising  and  business 
practices  ...” 

Before  a  local  could  approve  a  strike,  it 
would  need  approval  by  the  bargaining 
unit  directly  involved.  Executive  Council 
approval  would  be  required  if  defense 
funds  are  needed. 

If  the  Executive  Council  denied  a  strike 
sanction,  an  appeal  could  be  made  to  the 
governing  board,  where  a  simple  majority 
approval  would  suffice. 

The  new  union’s  governing  board 
would  have  38  members  at  the  beginning 
of  the  transition  period,  and  19  afterward. 

If  the  Guild’s  executive  board  gives  fin¬ 
al  approval  to  the  proposal,  as  is  ex¬ 
pected,  a  special  convention  to  consider 
the  merger  would  be  called  for  January  1 2 
in  Washington. 

Joint  agency  pact 
runs  for  25  years 

The  joint  operating  agreement,  in  effect 
since  1953  for  the  Shreveport  Journal  and 
Shreveport  Times,  has  been  renewed  for 
25  years.  Previous  contracts  for  sharing 
production,  circulation  and  advertising 
functions  were  for  15-year  periods. 

The  Journal,  owned  by  Dr.  Charles  T. 
Beaird  and  his  family  since  December 
1976  when  it  was  purchased  from  the 
Douglas  Attaway  family,  announced  the 
new  agreement  saying  it  had  enabled  the 
two  newspapers  to  remain  profitable 
while  holding  down  subscription  and 
advertising  prices.  The  Times  was  ac¬ 
quired  by  the  Gannett  Company  several 
years  ago. 

Times  publisher  W.  Howard  Bronson 
Jr.  and  Dr.  Beaird  signed  the  agreement 
as  the  top  officers  of  the  Newspaper  Pro¬ 
duction  Company. 
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than  chtomium.  You’ll  replace  rolls 
and  doctor  blades  less  often,  and 
problems  with  uneven  inking  due  to 
roll  wear  will  be  eliminated. 

Converting  to  anilox  rolls  makes 
sense.  Newspaper  publishers  have 
begun  corrverting  to  anilox  inking 
systems  and  flexographic  printing  to 
improve  print  quality,  reduce  ink 
consumption  and  waste,  cut  labor 
and  maintenance  requirements,  and 
conserve  energy. 

So  if  you’re  considering  a  new 
inking  system — consider  our  me¬ 
chanically  or  electronically  engraved 
rolls.  Because  you’ll  get  all  of  the  ad¬ 
vantages  of  anilox  inking,  plus  supe¬ 
rior  and  consistent  roll  quality  and 
durability. 

the  image  makers 


significantly  improve  print  quality  and 
roll  durability:  ^ectronic  roll 
engraving  and  patented  Uniflow^*' 
coatings! 

Unique  electronic  roll  engraving 
capabilityL  Designed  to  handle 
some  6-inch  face  by  5-inch  diameter 
cylinders  up  to  200-inch  face  by 
22-inch  diameter  rolls,  our  system 
can  maintain  specific  cell  de|Dths  and 
wall  thicknesses  for  totally  consistent 
engraved  surfaces.  It  can  be  pro¬ 
grammed  to  generate  any  screen 
count  or  to  create  precise  channels 
between  cells  for  improved  ink  flow. 
And  because  engraving  is  generated 
electronically,  tonal  integrity  is  main¬ 
tained,  eliminating  any  chance  of 
imperfections.  In  addition,  precise 
roll  duplication  is  guarantee  to  en¬ 
sure  consistent  inking  between  roll 
changes. 

Patented  coating  for  superior 
durability.  Our  rolls  are  coated  with 
Uniflow;  a  super-hard,  thin,  and 
smooth  conformal  coating  that  gives 
rolls  10-12  times  longer  wear  life 


Anilox  rolls  from  American  Engraving 
&  Machine  Co.  are  regarded  as  the 
best  available  in  the  flexographic  in¬ 
dustry  for  corrugated,  boxboard,  and 
package  printing.  And  now  for 
newspaper  publishing.  Why? 
Because  we’re  proven  masters  at 
manufacturing  industry  standard 
mechanically  engraved  rolls  and 
we’ve  augmented  our  capabilities  to 
offer  customers  two  features  that 


American  Engraving  &  Machine 
Co./a  division 

Beverly  Rancocas  Road 
Willingboro.  NJ  08046 
(609)877-3511 
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Richard  J.  Trent,  the  past  two  years 
general  manager  of  the  Seattle  Post- 
Intelligencer,  has  been  named  president 
of  the  San  Diego  operations  of  Harte- 
Hanks  Communications,  Inc.,  and  pub¬ 
lisher  of  the  Chula  Vista  (Calif.)  Star- 
News.  Trent  succeeds  Joseph  A.  Cocoz- 
zo,  who  moved  to  publisher  of  the  Hamil¬ 
ton  (Ohio)  Journal-News. 

Trent  joined  the  Seattle  paper  as 
director  of  advertising  in  1977.  His  prior 
experience  included  nine  years  with  the 
Washington  Post  in  sales,  sales 
development  and  training  manager. 

if  *  * 

Debra  Duncan  was  named  local  news 
editor  and  Ben  Beal,  copy  desk  chief 
and  wire  news  editor,  of  the  Valley  News 
Dispatch,  Tarentum,  Pa. 

Duncan  has  been  a  reporter  with  the 
newspaper  since  1973.  Beal  has  served  as 
reporter,  city  editor  and  copy  editor. 
Both  were  promoted  as  replacements  for 
Richard  A.  Monti  and  Robert  R. 
Fryer,  who  joined  the  staff  of  USA 
Today. 

*  ♦  ♦ 

Mike  Grubb,  city  circulation  director 
of  the  Ponca  City  (Okla.)  News,  was  pro¬ 
moted  to  circulation  director,  replacing 
Berkley  Watts,  who  joined  Berkley- 
Small,  a  national  newspaper  supply  firm, 
as  sales  representative.  Watts  will  contin¬ 
ue  to  live  in  Ponca  City. 

Kevin  Kreger,  who  joined  the  News 
last  year  as  a  carrier  supervisor,  was 
named  assistant  circulation  director. 


Walker 

Kim  Reiland,  formerly  editor  of  Sun¬ 
day  supplements  for  the  Boston  Herald 
American,  was  appointed  managing  edi¬ 
tor  of  Greenwich  (Conn.)  Time.  Earlier 
she  had  been  editor  in  chief  at  North 
Shore  Weeklies,  a  group  of  eight  papers 
based  in  Ipswich,  Mass. 

Mary  Kramer  was  named  city  editor 
of  Greenwich  Time.  She  formerly  was 
assistant  metro  editor  at  the  Grand 
Rapids  (Mich.)  Press  and  also  worked 
briefly  as  assistant  metro  editor  of  the 
Buffalo  Courier-Express. 

if  ill  if 

W.  Lawrence  Walker,  Jr.  was 
named  senior  vicepresident/operations  of 
the  San  Francisco  Newspaper  Agency 
with  resonsibility  for  all  production  and 
business  operations.  He  joined  the  agen¬ 
cy  last  October  as  vicepresident/business 
manager  and  formerly  was  general  mana¬ 
ger  and  executive  vicepresident  of  the 
Gary  (Ind.)  Post-Tribune. 

Harold  E.  Burdick  was  named  pub¬ 
lisher  of  the  El  Paso  Times  and  C. 
Donald  Hatfield  was  appointed  to 
succeed  him  as  president  and  publisher  of 
the  Huntington  (W.  Va.)  Herald- 
Dispatch.  Burdick  also  becomes  general 
manager  of  the  Newspaper  Printing  Corp. 
which  provides  services  for  the  El  Paso 
Times,  owned  by  Gannett  Co.,  and  the  El 
Paso  Herald-Post,  owned  by  Scripps- 
Howard. 

Frank  Feuille,  III,  who  relinquished 
the  post  of  publisher  of  the  Times,  re¬ 
mains  president  of  the  newspaper  and  the 
printing  company. 


After  12  years  with  the  New  York  Daily 
News,  critic  Rex  Reed  has  joined  the 
New  York  Post's  entertainment 
department  as  movie  critic.  Reed 
continues  his  weekly  column  for  the  Tri¬ 
bune  Company  Syndicate. 

*  *  if 

Staff  changes  and  promotions  at  the 
Akron  Beacon  Journal  include: 

On  the^  metropolitan  desk,  Keith 
McKnight  becomes  city  editor  and  Ann 
Sheldon  Mezger,  suburban  editor. 
McKnight  was  associate  metropolitan 
editor  for  suburban  coverage  and  Mezger 
most  recently  was  features  editor. 

Metropolitan  editor  Abe  Zaidan 
assumed  responsibility  for  special  pro¬ 
jects  and  Cleveland  coverage  and  will 
serve  as  writing  coach  for  the  newsroom 
staff. 

Colleen  , Murphy  Tigelman 
becomes  features  editor,  moving  from 
national  editor.  Roger  Mezger  was  pro¬ 
moted  to  national  editor  from  assistant. 

*  ♦  ♦ 

Four  promotions  at  the  Tulsa  Tribune 
follow  establishment  of  a  fulltime  special 
investigative  team. 

Windsor  Ridenour,  city  editor  for 
eight  years,  becomes  assistant  managing 
editor  in  charge  of  investigations,  which 
are  published  under  the  title  Tribune 
Special  Report. 

Pearl  Wittkopp,  state  editor, 
becomes  the  new  city  editor.  Marjorie 
Morgan,  assistant  city  editor,  moves  up 
to  state  editor  and  Stephen  J.  Logue, 
city  government  reporter,  becomes  assis¬ 
tant  city  editor. 

The  team,  directed  by  Ridenour, 
includes  three  reporters  fulltime:  Mary 
Hargrove,  Mike  Ward  and  Jim  Gip¬ 
son,  with  others  drawn  from  the  staff  for 
particular  investigations. 

*  ♦  ♦ 

Vance  Caesar,  senior  vicepresident 
and  general  manager  of  the  Long  Beach 
(Calif.)  Press-Telegram,  will  serve  as 
chairman  of  the  1982-83  United  Way  fund 
raising  campaign  covering  large  sections 
of  Southern  California.  Last  year,  Caesar 
served  as  deputy  chairman  of  the  region’s 
United  Way  drive,  which  raised  a  record 
total  of  $5.2  million. 

♦  ♦  * 

Mike  Browning,  assistant  production 
manager  at  Beckley  (W.Va.)  Newspapers 
Inc.,  has  been  promoted  to  production 
manager  of  the  Monroe  (N.C.)  Enquirer- 
Journal.  In  addition  his  wife  Ann 
Browning  joined  the  advertising  staff. 
She  has  been  a  classified  sales  represen¬ 
tative  for  Beckley  Newspapers,  which, 
along  with  the  Monroe  newspaper,  is  a 
subsidiary  of  Clay  Communications  Inc., 
Charleston,  W.  Va. 
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IN  THE  NEWS 

Edited  by  LENORA  WILLIAMSON 


Barbara  M.  Mack  has  been  named 
secretary  and  general  counsel  of  the  Des 
Moines  Register  and  Tribune  Company, 
succeeding  Gary  G.  Gerlach,  who  re¬ 
cently  was  named  publisher  of  the  Des 
Moines  Register.  Mack  has  been  associ¬ 
ate  general  counsel  and  assistant  secre¬ 
tary  of  the  company. 

Mack  first  worked  at  the  newspapers  as 
a  copy  courier  and  as  a  reporter  while 
attending  Iowa  State  University  and 
Drake  University  law  school.  After 
receiving  her  law  degree  she  transferred 
to  the  legal  department. 

David  S.  John  was  named  publisher  of 
the  Norristown  (Pa.)  Times  Herald.  He 
had  been  acting  publisher  since  the  death 
of  Robert  I.  McCracken  in  March. 
John  was  also  named  to  the  posts  of  exec¬ 
utive  vicepresident  and  treasurer. 

The  new  publisher  first  worked  as  an 
advertising  salesman  for  the  newspaper 
in  1959.  He  was  named  assistant  retail  ad 
manager  in  1972  and  in  1978  was  pro¬ 
moted  to  general  manager. 

♦  ♦  ♦ 

John  H.  Lcnney  has  retired  as  pub¬ 
lisher  of  the  Sierra  Star  and  North  Fork 
Journal  in  Madera  County,  California. 
Lunney  and  his  wife,  who  reside  in 
Coarsegold,  will  retain  ownership  of  both 
papers  which  they  bought  in  1976  with 
two  associates.  Lunney  began  his  jour¬ 
nalism  career  in  British  Columbia  and 
moved  to  Madera  County  in  1956  as 
general  manager  of  the  Madera  Daily  Tri¬ 
bune.  He  was  associated  with  Lesher 
Newspapers  21  years. 

:(e  :tc 

Michael  Luftman,  a  senior  associate 
in  the  corporate  public  affairs  department 
of  Time  Inc.,  has  been  appointed  corpo¬ 
rate  press  information  manager.  He  will 
be  responsible  for  daily  press  relations  of 
the  corporation  and  several  divisional 
and  developmental  activities. 

*  ♦  ♦ 

George  H.  Robillard,  former  repor¬ 
ter  at  the  Morning  Union,  Springfield, 
Mass.,  has  been  named  public  relations 
director,  Massachusetts  Mutual  Life 
Insurance  Company,  Springfield. 


John  A.  Park  Jr. 
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Sproat  Findley  Smith 


DALLAS  PROMOTIONS — Three  Dallas  Times  Herald  executives  hove  been 
promoted.  They  are  Bob  Sproat,  formerly  director  of  consumer  services,  who 
assumes  the  newly  created  position  of  director  of  advertising  and  will  be 
responsible  for  oil  advertising  functions. 

Jock  Findley,  consumer  marketing  director,  will  assume  the  position  of 
director  of  consumer  services. 

Laurie  Smith,  formerly  consumer  soles  director,  was  promoted  to  consumer 
marketing  director. 


Emily  Grotta,  a  Houston  Post  repor¬ 
ter,  and  Linda  Vaughan  of  the  Houston 
Chronicle  copy  desk  have  completed 
two-day  tours  as  journalist-in-residence 
with  the  University  of  Houston  student 
newspaper.  The  UH  School  of  Com¬ 
munication  plans  similar  residencies  by 
professionals  each  semester. 

♦  «  * 

George  S.  Smith  was  named  pub¬ 
lisher  of  the  Marshall  (Texas)  News 
Messenger,  a  member  of  the  Southwest 
Group  of  Harte-Hanks  Communications, 
Inc.  He  succeeds  Kevin  J.  Barry,  who 
was  named  general  manager  of  the  San 
Angelo  (Texas)  Standard-Times.  Smith 
has  been  publisher  of  the  Stuttgart  (Ark.) 
Daily  Leader. 

♦  ♦ 

Bob  McCarthy  was  named  city  editor 
of  the  Scranton  {Pa.)  Tribune,  succeeding 
Frank  Sempa,  who  retired.  Before  join¬ 
ing  the  Tribune  staff  and  the  Scrantonian 
as  a  reporter  in  1968.  McCarthy  was  a 
production  editor  in  the  college  textbook 
publishing  division  of  Intext  Corp., 
Scranton. 


Peggy  Simpson  and  Knut  Royce 
have  joined  the  Washington  bureau  of  the 
Hearst  Newspapers.  Simpson  was  Wash¬ 
ington  correspondent  for  Hearst's  Boston 
Herald- American  and  will  now  cover  the 
Capitol's  economic  and  financial  beat  and 
some  labor  and  political  news.  She  is  a 
former  Associated  Press  reporter,  with 
extensive  experience  in  covering  Wash¬ 
ington. 

Royce,  an  investigative  reporter  for  the 
Kansas  City  Times,  joins  the  bureau  as 
the  national  security  reporter,  replacing 
John  Harris,  who  resigned  to  do  public 
relations  for  Hughes  Aircraft  in  Los 
Angeles.  Royce  was  with  Newsday,  Long 
Island,  eight  years  and  spent  two  years  as 
an  investigative  reporter  for  the  San  Jose 
Mercury  News. 

♦  ♦  ♦ 

W.V.  Harwell  ,  Jr.,  was  named  pres¬ 
ident  and  publisher  of  the  Gainesville 
(Ga.)  Times,  in  a  move  from  production 
director  of  the  Newspaper  Printing 
Corp.,  Nashville.  He  succeeds  Don  C. 
Newton,  who  resigned  to  pursue  other 
career  opportunities. 


r 


QUOTE  .  .  .  UNQUOTE 

FRANK  R.  WEIRICH, 'Public  Service  Director 
JOURNAL  (Knoxville,  Tenn.) 


II..  .  circulation  is  holding  its  own  even 
in  light  of  a  rate  increase  ...  at  rate  hike  time, 
that  in  itself  can  be  considered  a  gain  . . .  33 
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Notes  on  people 


New  beat:  the  Pacific  Rim 

Jack  Swanson,  Seattle  Post- 
Intelligencer  writer  and  editor,  has  a  mas¬ 
sive  new  geographical  beat. 

Swanson  becomes  the  newspaper’s 
Pacific  Rim  correspondent  in  November 
with  his  post  to  include  traveling  to  and 
covering  an  area  stretching  from  the 
Pacific  Northwest  through  Canada  and 
Alaska  to  Northeast  and  Southeast  Asia, 
from  the  Soviet  Union  to  Australia. 

The  area  of  coverage  also  will  include 
the  Philippines  and  Micronesia. 


Swanson 


in  conversation  and  holding  onto  him  for 
55  tense  minutes.  She  was  assisted  at  first 
by  tollgate  supervisor  Wayne  Hayes, 
later  by  Florida  Highway  Patrol  Trooper 
S.B.  Leroy.  They  never  let  the  man  go, 
although  he  repeatedly  warned  them  that 
he  was  a  karate  expert  and  was  going  to 
■  hurt  them  in  a  struggle  to  break  free. 

At  one  point  the  man  did  break  free  and 
made  for  the  edge.  He  had  one  leg  over 
the  low  guardrail  when  Ms.  Wolff 
grabbed  him  by  the  arm  and  held  him 
back  until  Leroy  grabbed  him  securely 
around  the  waist.  The  drama  at  the  top  of 
the  bridge  lasted  until  three  sheriffs 
deputies  arrived. 

Ms.  Wolffs  first-person  account  of  her 
high  adventure  ran  across  the  top  of  Page 
One  in  the  next  day’s  edition  of  the 
Herald,  a  Knight-Ridder  newspaper,  and 
was  picked  up  by  the  Associated  Press. 
Herald  city  editor  Dan  Stober  said  Wolff 
“demonstrated  that  a  reporter  is  more 
than  just  an  observer,  and  can  become  a 
central  participant.  We  are  all  proud  of 
Chris’s  accomplishments.” 


Names  in  the  news 


Swanson,  first  assistant  city  editor  for 
the  past  14  months,  will  be  keeping  read¬ 
ers  informed  of  social,  economic  and  poli¬ 
tical  changes  in  the  Pacific  Rim  countries 
and  how  the  changes  may  affect  Puget 
Sound  residents. 

Swanson  went  to  the  Post-Intelligencer 
as  night  city  editor  in  1980  after  10  years 
on  the  staff  of  the  Arizona  Republic  in 
Phoenix. 


“Today’s  British  Papers,”  a  survey 
distributed  by  the  British  Information 
Service  to  news  editors  from  New  York 
takes  note  of  the  subject  that  has  been 
fascinating  British  papers — especially  the 
popular  press  and  of  course  some  of  the 
U.S.  papers:  the  saga  of  Prince  Andrew’s 
holiday  in  Mustique  with  a  young  actress. 

Reports  the  survey,  an  editorial  in  The 
Guardian  sympathizes  with  the  Prince 
and  lays  the  blame  for  the  newsmen’s 


Before  his  stint  in  Arizona,  he  was  a 
reporter  and  editor  at  the  Pasco- 
Kennewick  (Wash.)  Tri-City  Herald, 
Northwest  editor  of  the  Spokane  Spokes¬ 
man-Review,  and  editor  of  the  Sandpoint 
(Idaho)  Daily  Bee. 

Reporter  helps  save  man 

A  reporter  from  the  Bradenton  (Fla.) 
Herald  helped  restrain  a  man  who  wanted 
to  throw  himself  off  the  150-foot  high 
Sunshine  Skyway  Bridge,  then  returned 
to  the  city  room  to  write  the  story  of  her 
midnight  adventure  for  the  next  edition. 

Reporter  Christine  Wolff,  28,  was 
returning  to  Bradenton  from  a  Tampa 
press  conference  when  the  van  directly  in 
front  of  her  car  slowed  to  a  stop  near  the 
crest  of  the  bridge.  Inside  was  a  26-year- 
old  house  painter  who  had  decided  to  kill 
himself.  “I’m  going  to  die  tonight,  you 
know.  You  can’t  stop  me,”  he  told  Wolff, 
who  had  walked  to  the  door  of  his  van. 

But  she  did  stop  him,  by  engaging  him 

20 


IN  SAN  FRANCISCO  John  Kirkpatrick 
was  appointed  assistant  city  editor  of  the 
San  Francisco  Examiner  and  Marjorie 
Rice  is  the  new  assistant  features  editor. 

Kirkpatrick  has  worked  for  newspapers 
in  Ohio,  Pennsylvania  and  most  recently 
in  New  York  as  city  editor  of  the  Syracuse 
Post-Standard. 

Rice  spent  1 0  years  with  the  San  Diego 
Tribune.  Her  most  recent  position,  which 
she  held  for  over  five  years,  was  food 
editor. 


Rice  Kirkpatrick 


pursuit  of  him  on  tv  serials  like  “Dallas.” 
These  serials,  it  says,  have  given  the 
public  a  taste  for  scandal  in  high  places. 
Now  the  public  wants  far  more  from  the 
Royal  Family  than  tasteful  pictures  of  the 
latest  Royal  Baby. 

All  of  which  recalls  a  recent  decision  of 
the  Press  Council  in  Great  Britain 
involving  a  younger  son  of  a  well-known 
parent.  The  Great  Britain  Newspaper 
Society’s  magazine.  Newstime,  reported 
the  Press  Council  has  said  it  is  unfair  and 
unacceptable  for  newspapers  to  publish 
detrimental  information  about  a  child  just 
because  its  father  or  mother  is  well- 
known.  The  council  upheld  complaints 
by  a  father  that  three  London  daily  news¬ 
papers  identified  his  15-year-old  son 
because  of  the  boy’s  well-known  parent. 
Other  boys  in  the  pot  smoking  incident 
were  not  identified  by  the  newspapers. 

One  of  the  dailies  carried  “a  facetious 
and  jeering  headline  in  its  gossip  column. 
As  well  as  naming  the  boy  and  his  father, 
this  newspaper  inexcusably  dragged  in 
the  name  of  the  boy’s  older  sister.” 

Third  generation  publisher 


Taking  over  as  publisher  of  the  145- 
year-old  St.  Johnsbury  (Vt.)  Caledonian- 
Record,  is  a  third  generation  member  of 
the  Smith  family. 

Mark  McKay  Smith  succeeded  his 
father,  H.  Gordon  Smith,  on  October  11 
as  the  eighth  publisher  in  the  history  of 
the  newspaper. 

The  paper  is  known  throughout  the 
area  and  state  as  a  paper  of  record 
steeped  in  conservative  Republican  tradi¬ 
tion. 

The  Caledonian-Record  remains  one  of 
two  single  papers  that  are  family  owned  in 
the  state.  The  other  is  the  the  St.  Albans 
Messenger. 

Mark  Smith,  35,  has  been  assistant 
publisher  the  past  three  years.  His  aca¬ 
demic  background  includes  journalism 
and  business  studies  with  bachelor’s 
degrees  from  the  University  of  Missouri 
School  of  Journalism  and  St.  Lawrence 
University. 

The  new  publisher  holds  a  master’s 
degree  in  communication  from  the  New- 
house  School  of  Communications  (1973) 
and  a  master’s  in  business  administration 
from  Syracuse  (1974). 

Gordon  Smith,  who  has  operated  the 
newspaper  since  1946,  remains  president 
of  Caledonian-Record  Publishing  Co., 
Inc.  His  wife,  Barbara,  continues  as  the 
corporation’s  treasurer,  and  Jack  Byrne 
continues  as  general  manager. 

The  Caledonian-Record  has  been  own¬ 
ed  by  the  Smith  family  since  1919,  when 
Gordon  Smith’s  father,  the  late  Herbert 
A.  Smith,  purchased  it  from  William  Dud¬ 
ley  Pelley,  a  Bennington  author. 
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Cable  tv  proves 
losing  venture 
in  Jersey  tests 

By  Jerry  Walker 

“Profit  is  something  1  haven’t  heard 
said  here  yet  today,”  Michael  H.  Heath, 
president  of  the  Bergen  Evening  Record 
Corp.  in  Hackensack,  N.J.,  remarked  at 
the  start  of  his  report  on  the  Record's 
endeavors  in  the  cable  tv  field. 

Heath  was  one  of  the  last  of  9  speakers 
at  an  all-day  workshop  on  “Newspaper 
Opportunities  in  Electronic  Publishing 
and  Cable  Television”  that  was  held 
(October  15)  at  Rutgers  University  in 
New  Brunswick,  N.J.,  sponsored  by  the 
Journalism  Resources  Institute  in 
cooperation  with  the  New  Jersey  Press 
Association. 

He  compared  investments  in  cable  tv  to 
investments  in  bowling  alleys  or  fast  food 
franchises.  He  said  a  lot  of  money  can  be 
lost  or  gained,  depending  on  the  operator. 

Heath  said  his  company  completed  a 
13-week  research  and  development  test 
in  mid-March  to  determine  the  profitabil¬ 
ity  and  cost  of  cable  tv,  as  well  as  the 
ability  of  the  newspaper’s  staff  in  produc¬ 
ing  a  cable  tv  show  for  4  cable  companies 
in  the  Record’s  market. 

He  said  the  test  cost  the  company  “out- 
of-pocket”  about  $17,000  and  produced 


“not  a  penny  of  profit,”  even  with  the 
Record’s  own  staff  members  volunteer¬ 
ing  time. 

Heath  said  the  company  began  in  July 
to  probe  the  possibility  of  producing  films 
and  commercials  for  a  profit.  He  said  the 
Record  production  house  is  producing 
short  segments  for  Home  Box  Office  to 
use  as  fillers  between  movies;  industrial 
training  films;  feature  programs;  and 
retail  ad  commercials. 

He  disclosed  that  the  production  house 
had  just  completed  its  first  retail  com¬ 
mercial  for  a  Fred  Astaire  Dance  Studio. 
At  the  meeting  he  showed  a  feature  it 
produced  on  Mercedes-Benz  cars  and  a 
training  film  on  the  Record’s  new  printing 
presses. 

In  December,  Heath  said  a 
determination  will  be  made  on  whether  or 
not  to  set-up  a  production  facility  in  the 
Record’s  building.  He  said  1 ,200  square 
feet  of  space  has  been  allocated  for  a 
studio. 

The  Record  is  also  participating  in  a 
CBS-tv  videotex  test  that  involves  100 
homes  in  Ridgewood,  N.J.  The  Record  is 
providing  news  and  classified  advertis¬ 
ing. 

Heath  said  there  is  “little  interest”  in 
the  test  because  he  believes  most  people 
look  to  their  tv  sets  for  entertainment  and 
people  have  better  things  to  do  at  night 
than  retrieving  information  they  can  find 
in  the  newspaper. 

Jeff  Scherb,  executive  producer  of  the 
New  Brunswick  (N.J.)  Home  News' 


Cable  Task  Force,  said  his  newspaper  has 
not  realized  a  profit  yet  from  its  “Central 
Jersey  News  Cable”  joint  venture  pro¬ 
gram  during  tests  with  two  cable  com¬ 
panies — Storer  Broadcasting  and  TKR 
Cable. 

With  his  publisher,  William  Boyd,  in 
the  audience  listening,  Scherb  said  more 
advertising  revenues  might  be  generated 
if  the  Home  News’  ad  salesmen  were 
more  enthusiastic.  Selling  cable  ads  is  the 
same  as  selling  newspaper  linage,  Scherb 
said,  but  for  some  unexplained  reason,  he 
said,  the  newspaper  ad  sales  representa¬ 
tives  have  not  done  the  job. 

The  opposite  has  been  the  case  on  the 
editorial  side,  he  said.  The  Home  News 
produces  the  local  tv  shows,  using 
volunteers  and  intern  reporters,  and  a 
full-time  weather  woman,  who  graduated 
last  June  from  Rutgers  with  only  6  weeks 
of  cable  tv  experience. 

Scherb  said  in  a  survey  that  drew  469 
responses.  15%  said  they  saw  the  show. 
Of  those  who  saw  the  show,  46% 
expressed  interest  in  watching  the  local  tv 
show.  “We  feel  the  results  are  respect¬ 
able,”  Scherb  said. 

James  B.  Kilgore,  general  manager. 
Princeton  Packet,  which  publishes  8 
weekly  newspapers,  said  he  hopes  to 
make  a  profit  someday  soon  with  cable. 
The  Packet  is  a  part-owner  in  a  2-way. 
interactive  cable  system  with  Prime  Com¬ 
puter  and  Dow  Jones  &  Co.  that  will  have 
9,000  subscribers  in  the  Princeton  area. 

(Continued  on  page  29) 


Insurance  is  a  confusing  business  .  .  .  especially  so  since  the 
language  we  use  in  it  very  often  means  something  entirely  differ¬ 
ent  to  non-insurance  people.  To  us,  an  underwriter  is  someone 
that  evaluates  risks.  To  others  . . .  who  knows? 

If  you’re  working  on  a  story  on  insurance . . .  and  need  to  plug 
into  “our”  language  .  . .  give  us  a  call.  If  it’s  personal  insurance 
—auto.  home.  life,  boat— chances  are  we  can  help  you  come  up 
with  a  translation  that  everyone  can  understand. 


Media  Information  Service 
State  Farm  Insurance  Companies 
One  State  Farm  Plaza 
Bloomington,  IL  61701 
Phone.  309-662-2625 
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Edited  by  BILL  GLOEDE 


Heatset  offset  subsidiary  added 
to  Bingham  corporate  roster 


Standard  Colorprint  Corporation,  a 
new  subsidiary  of  the  Courier-Journal 
and  Louisville  Times  Company’s  Stan¬ 
dard  Gravure  Corporation,  opened  the 
doors  of  its  new  plant  last  week  and  is 
now  in  the  process  of  drumming  up  busi¬ 
ness  for  its  new  Tokyo  Kikai  Seisakusho 
heatset  web  offset  press. 

Standard  Colorprint  plans  to  concen¬ 
trate  its  printing  on  locally  edited  Sunday 
newspaper  magazines  and  retail  inserts. 
It  is  positioning  itself  as  a  lower-cost 
alternative  to  gravure  printing  for  short 
and  medium  sized  runs. 

The  new  67,000  sqaure-foot  plant,  lo¬ 
cated  in  Morristown,  Tennessee  (about 
40  miles  north  of  Knoxville),  is  equipped 
with  the  first  press  of  its  kind  in  the  U.S. 
The  double  width  TKS  press  uses  a  com¬ 
mon  impression  cylinder  with  which  all 
four  colors  are  laid  on  by  a  single  printing 
cylinder.  The  CIC,  as  it’s  called,  applies 
each  color  ink  to  the  web  within  less  than 
two  feet  of  web  travel,  thereby  minimiz¬ 
ing  web  expansion  from  moisture  influ¬ 
ences.  It  provides  superior  color  registra¬ 
tion.  It  is  rated  at  50,000  IPH. 


The  three-unit  press  includes  two  four- 
color  satellites  and  a  black  perfecting 
press.  Paper  is  fed  to  the  two  satellites. 


One  of  two  TKS  satellite  units  with  com¬ 
mon  impression  cylinders  in  the  Standard 
Colorprint  plant. 


San  Francisco  newspapers  plan 
microwave  transmission  system 


Microwave  transmissions  of  full  pages 
of  both  San  Francisco  daily  newspapers 
will  be  possible  through  a  laser  reading/ 
writing  system  recently  installed  in  the 
San  Francisco  Newspaper  Agency’s  en¬ 
graving  department. 

The  transmissions  will  be  made  to  the 
agency’s  Union  City,  California,  plant. 


The  agency,  which  conducts  all  non¬ 
editorial  functions  for  the  San  Francisco 
Chronicle  and  San  Francisco  Examiner, 
has  purchased  four  EOCOM  Laserite  un¬ 
its.  Two  of  the  machines,  which  double  as 
readers  and  writers,  have  been  installed 
in  the  San  Francisco  plant.  The  other  two 
will  be  placed  in  the  Union  City  plant  in 


EOCOM  Laserite  installed  at  the  Son  Francisco  Newspaper  Agency's  city 
plant. 


first  traveling  through  one  unit,  then  into 
a  22  foot  M.E.G.  gas  fired  oven,  then 
back  down  through  the  other  unit  into 
another  oven  unit.  Each  satellite  prints 
one  side  of  the  web,  with  the  black  ink 
laid  on  first,  followed  by  blue,  magenta, 
and  yellow.  The  inks  are  specially  formu¬ 
lated  to  “trap  over’’  one  another  without 
mingling. 

The  satellite  units  then  feed  the  web 
into  the  folder,  where  the  web  is  com¬ 
bined  with  that  printed  on  the  black  unit. 
The  configuration  allows  for  an  80-page 
magazine  with  a  maximum  color  capacity 
of  40  pages.  The  CIC  press  produces  a 
WA"  by  11 '/z  product. 

The  press  itself  measures  eight  feet 
wide  by  109  feet  long  by  35  feet  high.  It 
weighs  nearly  350  tons.  The  plant  was 
designed  to  accomodate  a  similar  press 
installation  parallel  to  the  existing  unit 
should  the  company  decide  to  expand. 

In  the  prepress  area.  Standard  Col¬ 
orprint  has  installed  a  Misomex  plate  exp¬ 
osure  system  controlled  by  microp¬ 
rocessors.  The  equipment  is  capable  of 
positioning  an  image  on  a  plate  within 
.0005  inch.  The  Misomex  unit  automati¬ 
cally  positions  and  exposes  the  plates 
with  a  pulse  zenon  light.  The  plant  also 

(Continued  on  page  26) 


the  East  Bay  this  year,  a  spokesman  said. 

EOCOM  Laserites  use  laser  beams  to 
read  cold  type  and  imprint  newspaper 
page  layouts  onto  negatives. 

Once  the  East  Bay  plant  is  online,  the 
spokesman  added,  the  Laserites  will 
transmit  and  receive  full  pages  of  type  in 
60  seconds,  enabling  simultaneous  print¬ 
ing  of  each  newspaper  edition  in  both 
plant  locations. 

The  first  of  the  EOCOM  Laserite  units 
was  activated  July  5,  1982.  The  new  sys¬ 
tem  will  cost  the  agency  over  $1  million, 
including  the  Laserites,  LogE  film  pro¬ 
cessors  and  an  Avantek  microwave  radio 
system. 

Because  the  helium  neon  red  laser  used 
in  the  Laserite  process  to  read  the  image 
cannot  read  red,  a  lime  green  makeup  grid 
has  been  adopted  by  the  agency  and  its 
advertisers.  An  argon-ion  blue-green 
beam  lays  the  image  onto  the  negative. 

With  the  new  system,  yellow  marking 
pens  have  replaced  the  non- 
reproduceable  blue  correction  markers  in 
the  makeup  room. 

The  spokesman  said  the  changeover  in 
equipment  has  meant  some  adjustment 
by  advertisers,  who  have  been  furnished 
with  layout  grids  and  PMS  colors  with 
instructions  for  utilizing  the  new  color 
scheme. 

Chemco  Marathon  cameras  will  be 
kept  online  as  a  backup  for  the  new  sys¬ 
tem,  it  was  noted. 
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Solution  1. 

TheChemco 
Color  Computer. 

Now  there’s  a  simpler,  more  logical  way 
to  produce  color  separations.  Working 
with  your  enlarger,  the  Chemco  Color 
computer  guides  you 
through  quick,  easy 
testing  and  production 
procedures.  The  video 
screen,  keypad  and 
on-line  analyzer  probe 
permit  dialog  between 
the  computer  and  the 
operator.  The 
computer  calculates 
all  exposures  and  controls  your 
enlarger’s  functions.  What’s  more,  it 
can  be  used  with  a  variety  of 
separation  techniques,  films,  screens 
and  printing  processes.  Color  has 
never  been  so  uncomplicated. 


Solution  2. 

The  Chemco  E-Z  Color 
Computerized  Enlarger. 

This  is  a  total  color  separation  system 
combining  the  guiding  intelligence  of 
the  Chemco  Color  Computer  with  a 

precision-engineered 
enlarger  that 
incorporates 
electronic  focusing 
and  special  lighting. 
The  result  is  an 
automated  system 
that  transforms  any 
color  separation 
method  into  a  simple 
push-button  procedure.  With  the  E-Z 
Color  System  you  can  produce 
separations  in  sizes  up  to  a  full  20x24" 
with  less  time  and  labor  than  ever 
before.  Yet  it’s  only  a  fraction  of  the  cost 
of  the  smallest  scanner. 


I'd  like  a 
FREE  Chemco 
Color  Cube 
and  more  facts 
about  your 
computerized 
“solutions.” 
Please  have  a 
representative 
call. 


Phone- 


-jmco 

r  photoproductsco. 

Division  o*  Powere  Chemco.  Inc. 
Charles  Street.  Glen  Cove.  N.  Y.  1 1542 
1etephane(S16)676-4000 


On  Uw  suaaly  sUe 


A  new  circulation  computer  system  was  unveiled  at  the 
ANPA  Computer  Systems  Symposium  by  USSI. 

USSI,  a  computer  services  company  that  provides 
systems  for  all  newspaper  operations,  was  one  of  several 
exhibitors  at  the  symposium,  October  11-13  in  St.  Louis, 
Mo. 

The  USSI  Circulation  Information  System,  operating  on 
Burroughs  main-frame  computers,  has  the  capacity  to 
handle  circulation  departments  at  even  the  largest 
newspapers,  Gary  Zoller,  vicepresident  for  research  and 
development,  told  visitors  at  the  USSI  exhibit. 

USSI  already  has  versions  of  the  Circulation 
Information  System  operating  at  the  New  York  Post, 

Dallas  Times  Herald  and  San  Antonio  Express-News.  The 
system  making  its  debut  at  the  symposium,  however, 
contains  improvements  to  the  USSI  systems,  including 
total  market  coverage  and  demographics  capabilities.  It 
also  features  a  method  by  which  newspapers  can  change 
pay  plans  quickly  and  easily  as  well  as  handle  several 
different  pay  plans  simultaneously,  Zoller  said. 

The  system  operates  online  and  in  real  time,  providing 
immediate  changes,  updating,  file  maintenance  and 
transactions  that  are  instantly  reflected  throughout  the 
system.  The  system  also  provides  accounting  assistance 
for  billing  and  bookkeeping. 

The  circulation  system  may  also  be  directly  interfaced 
with  any  combination  of  the  other  systems  offered  by 
USSI,  including  the  Editorial  and  Classified  Production 
System,  Advertising  Information  System  and  Financial 
Information  System. 

USSI  sells  and  leases  hardware  and  designs  systems 
exclusively  for  newspapers  and  is  operated  by  four  former 
newspaper  executives  who  have  worked  in  all  newspaper 
operations.  Systems  developed  by  USSI  are  in  use  by 
Knight-Ridder,  Times-Mirror,  Gannett,  Harte-Hanks  and 
News  America  groups. 

*  *  * 

Itek  Graphic  Systems,  has  announced  availability  of  its 
new  LCA  electrostatic  plate  material,  for  use  with  3M 
models  1165,  1175  and  MR  417  electrostatic  platemakers. 

LCA  (Low  Cost  Alternative)  plates  offer  medium  to  long 
run  performance  at  short  run  prices  and  have  a  heavy,  6 
mil  base  for  durability.  The  plate  matierial  resists  wrinkling 
and  cracking  and  will  produce  good  image  quality  in 
solids,  halftones  and  fine  line  work. 

The  new  LCA  plate  material  is  a  direct  replacement  for 
3M’s  ESP  and  ESP-X  material,  with  an  identical  press  life 
of  up  to  10.000  impressions.  Exposure  is  also  the  same. 

Packaged  two  rolls  to  the  carton,  the  plate  material  is 
available  in  400'  lengths,  and  9",  9%".  !()",  1  PA",  and  12" 
widths. 

*  Hi  Hit 

Billings  Gazette,  Montana’s  largest  daily  newspaper,  has 
placed  an  order  with  EOCOM  ELECTRONIC  SYSTEMS 
for  a  LASERITE  V  direct  plate  exposure  system. 
“Although  we  produce  the  Gazette  on  a  Goss  Metro,” 
said  Charles  Leming,  production  manager,  “I  insisted  on 
double  wide  plate  exposure  capability  to  allow  for  printing 
of  double  truck  pages  without  butting  two  single  pages.” 

The  double  wide  plate  exposure  surface  of  the 
LASERITE  V  system  meets  the  needs  of  virtually  every 
press  requirement.  The  write  platen  can  accommodate  two 
single  page  plates  and/or  one  double  page  plate.  Another 
unique  feature  of  the  LASERITE  V  is  the  ability  to 
reproduce  an  image  on  film,  roomlight  (yellow)  paper  or 
self  developing  proofing  material. 


A  division  of  Lee  Enterprises,  Inc.,  the  Billings  Gazette 
was  established  in  1885.  Through  its  steady  growth  to  the 
present  position  as  the  largest  newspaper  in  the  state,  the 
Gazette  has  taken  pride  in  being  a  leader  in  modern, 
efficient  production  techniques. 

The  LASERITE  system  will  be  installed  at  Billings  in 
January,  1983,  as  a  standalone  pasteup-to-plate  exposure 
system,  with  the  ability  to  grow  with  changing  production 
requirements  to  fully  automatic  plate  handling,  facsimile 
send/receive.  It  can  also  serve  as  the  output  device  for 
computer-to-plate  in  conjunction  with  the 
LASERITE/EPIC™  system.  All  upgrades  can  be  done  at 
the  customer  site. 


MERGENTHALER  LINOTYPE  has  introduced  the 
Linoscreen  Composer/2,  an  interactive  composition 
terminal  for  editing,  make  up  and  layout  of  advertising  and 
text  pages.  The  new  unit  has  several  advanced  features, 
including:  modular  hardware  to  increase  user  comfort; 

5Mb  Winchester  disk  drive  for  increased  storage  capacity 
and  greater  speed  of  disk  interaction;  28,000  character 
screen  buffer  for  large,  complex  jobs;  storage  for  400  font 
width  tables  and  1,000  parameter  formats;  enhanced 
directory  capability,  including  wild  card  search  and 
alphabetical  listing;  and  improved  screen  quality. 

For  greater  flexibility  and  usage,  the  Linoscreen 
Composer/2  can  be  interfaced  to  several  commercial  and 
newspaper  front-end  systems,  including:  Mergenthaler’s 
System/325;  Mycro-Tek’s  Mycro-Comp  Newspaper 
System  or  Mycro-Comp  2000  Commercial  System;  and 
dec’s  TMS  1 1  Newspaper  System. 

Using  any  of  the  system  terminals,  operators  can  enter 
copy  and  typesetting  codes,  freeing  the  Composer/2  to  be 
used  for  interactive  ad  make  up  rather  than  for 
time-consuming  copy  input. 

With  the  Linoscreen  Composer/2,  operators  can  easily 
position  their  copy  anywhere  on  the  page,  chaging  the 
point  size  or  layout  with  a  few  simple  keystrokes. 

To  determine  the  best  visual  balance  and  esthetics,  the 
Composer/2  can  display  text  in  four  fonts;  regular, 
electronic  slant,  true  italic,  and  bold.  This  electronic  proof 
before  typesetting  can  save  paste-up  time  and  production 
costs. 

Mergenthaler  is  a  world-leading  supplier  of  digital 
typesetting  equipment  and  systems.  The  company  has 
been  serving  the  graphic  arts  industry  since  1886. 
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"I  head  up  a 

printing 

department' 


'I'm  a 

commercial 
printer."  \ 


"I  put  out  a 
daily  newspaper. 


"I  print 

business  fomns. 


"I  print  a 

big-circulation 

weekly" 


•  and  they  alt  chase  XENOTRON 
Area  Composition  Terminals. 


Here*s  why.  Whatever  your  re¬ 
quirements,  Xenotron  is  unique  in  being 
able  to  configure  a  system  so  that  you  get 
and  pay  for  only  the  capabilities  you  need. 
Here’s  what  the  leader  in  affordable  compo¬ 
sition  terminals  offers: 

If  your  needs  are  basic,  Xenotron  has 
area  composition  terminals  in  the  $26-30M 
price  range  that  interface  with  just  about 
any  second-generation  phototypesetter  on 
the  market  Systems  come  complete  with 
graphics  tablet  display  screen,  keyboard, 
programs,  PTS  driver,  and  more. 

Check  XVC2-20E  or,  for  hi^er 
capacity,  XVC2-20. 

If  you  have  any  make  of  CRT  phototype¬ 
setter,  Xenotron  has  the  only  composition 
terminal  systems  in  the  $35-40M  range. 
And  they  offer  all  the  capabilities  that  have 
made  Xerwtron  a  leader  in  the  field:  display 
and  output  of  up  to  100  picas,  floppy  disk 
storage,  1/2  to  2X  sizing,  full  scrolling,  plus 
a  whole  lot  more.  Check  XVC2-20. 

Want  to  interface  with  a  front-end? 

Xenotron  systems  are  available  with  hard¬ 
ware  and  software  specifically  designed  to 


interface  to  front  end  computers.  These 
systems  feature  two-way  communications 
with  ad  retrieval  aixl  output  modules  com¬ 
patible  with  leading  computer  systems. 
Price?  Less  than  $50M.  Check  XVC2-23. 

If  you  print  business  forms,  our  Forms- 
Master  system  is  for  you.  Hardware  arxl 
software  are  designed  specifically  for  the 
composition  of  even  the  most  complex  rule 
business  forms  in  conjunction  with  tire  La- 
sercomp  phototypesetter.  Full  screen  rep¬ 


resentation  and  output  of  round  corner 
boxes,  circles,  ellipses,  tints,  patterns,  rever¬ 
sals  —  it  handles  them  all  without  tedious 
corrections,  cutting  or  pasting.  Check 
FormsMaster. 

There’s  a  Xenotron  area  composition  sys¬ 
tem  that  can  help  you  get  the  job  done  bet¬ 
ter ...  for  less.  Send  the  coupon  for  irrore 
information. 

Xenotron,  Inc.  14  Tbwer  Office  Park, 
Woburn,  MA  01801 
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Gentlemen:  Please  rush  information  about  Xenotron  XVC2  terminals  —  the  most  afford¬ 
able  in  the  graphic  arte  industry’.  Include  details  on  the  following  modeHs); 

□  XVC2-20E  □  XVC2-20  □  XVC2-23  □  FormsMaster 


Name _ 

Company. 
Address  _ 
City _ 


Tide. 


State. 


Zip. 


Ml  ) . 


Xenotron,  Inc. 

14  Tbwer  Office  Park. 
Woburn,  MA  01801 
Tfel:  (617)  933-7860 


Calif,  publisher  markets  ad  software 
for  small  dailies  and  weeklies 


A  powerful,  low-cost  computer  soft¬ 
ware  system  for  handling  virtually  all 
aspects  of  advertising  in  weekly  and  small 
daily  papers  has  been  announced  by  Sun¬ 
light  Software,  Inc.  of  Mill  Valley,  Calif. 

Sunlight  Software  is  a  joint  venture  of 
an  experienced  programmer  and  former 
publisher,  Joe  Leary,  and  a  veteran  editor 
and  publisher,  Steve  McNamara.  They 
claim  their  new  system,  named  ADmas- 
ter,  is  more  powerful,  less  costly,  faster 
and  better  suited  to  more  different  kinds 
of  hardware  thaji  other  systems. 

The  price  of  the  ADmaster  software  is 
$2500,  or  $1000  less  than  other  less  versa¬ 
tile  systems.  ADmaster  will  run  on  both 
floppy  and  hard  disk  versions  of  Apple 
computers  and  computers  using  CP/M, 
the  ojperating  system  which  has  become 
the  industry  standard  for  business  com¬ 
puters.  Computers  running  under  CP/M 
include  TeleVideo,  Altos,  NorthStar  and 
many  others.  The  cost  of  these  business 
computers  can  be  as  low  as  $3500. 

ADmaster  is  described  by  its  creators 
as  a  breakthrough  because  it  offers  fea¬ 
tures  which  up  to  now  have  been  found 
only  on  big  computer  systems.  These  fea¬ 
tures  include  and  advertising  scheduling 
program  called  the  Smart  Chart,  which 
prevents  papers  from  leaving  ads  out  of 
their  intended  issues,  an  electronic  run 
sheet  and  a  program  called  Pay  Please 
which  automatically  generates  reminder 
notices  for  slow-paying  accounts.  Stan¬ 
dard  Accounts  Receivable  features  in¬ 
clude  billing,  ageing  and  sales  reports. 

ADmaster  was  written  and  tested  over 


Vh  years  by  Leary,  a  former  programmer 
for  IBM  main  frame  computers  at  Bank  of 
America  and  American  Express  in  San 
Francisco.  He  was  joined  in  the  project 
by  McNamara,  editor  and  publisher  of 
Pacific  Sun,  a  prize-winning  weekly  of 
26,000  circulation  in  Marin  County,  Cali¬ 
fornia. 

McNamara  says  he  began  looking  for 
an  advertising  management  and  billing 
system  as  head  of  an  AAN  task  force  on 
the  subject.  “I  couldn’t  find  what  we 
needed,”  he  says.  “Sales  reps  for  mini¬ 
computers  were  quoting  prices  of  $50,000 
and  $100,000.  At  the  other  end  of  things  1 
ran  into  a  couple  of  programs  which  will 
run  only  on  Radio  Shack  computers,  but 
some  people  don't  view  them  as  business 
computers.  1  thought  there  should  be 
something  for  the  vast  market  in  be¬ 
tween.  Then  I  got  to  know  Joe  Leary  and 
Seymour  Rubenstein.” 

Leary  had  left  the  programming  world 
in  San  Francisco  and  was  living  in  rural 
Sonoma  County,  where  he  wound  up  as 
publisher  of  a  weekly  called  The  Stump. 
His  heart  was  still  in  programming, 
however,  and  he  realized  that  small  com¬ 
puters  had  increased  in  power  to  where 
they  could  do  things  which  had  once  been 
possible  only  on  the  main  frame  compu¬ 
ters  he  had  left.  So  over  a  two-year  period 
Leary  developed  ADmaster. 

Leary  used  ADmaster  in  its  floppy  disk 
version  to  run  The  Stump,  then  sold  a 
version  to  the  Lakeport  (Calif.)  Record 
Bee,  a  twice-weekly  paper  on  the  brink  of 
going  daily.  The  Record  Bee  uses  Admas- 


ter  with  a  Corvus  hard  disk  linked  to  an 
Apple  II. 

When  McNamara  met  Leary  he  recal¬ 
led  what  he  had  learned  from  Rubenstein, 
founder  and  president  of  MicroPro  Inter¬ 
national  Corporation,  the  Marin  County 
software  firm  which  is  the  nation’s  lead¬ 
ing  supplier  of  mass  market  programs  for 
microcomputers.  MicroPro’s  best  known 
product  is  WordStar,  the  industry  stan¬ 
dard  program  for  word  processing. 
Rubenstein  had  told  McNamara  that  he 
had  built  MicroPro  by  insisting  on  a  su¬ 
perior  product,  selling  it  at  a  reasonable 
price  and  making  it  work  on  a  wide  varie¬ 
ty  of  computers.  So  McNamara  and  Le¬ 
ary  formed  Sunlight  Software  to  convert 
ADmaster  to  a  program  which  would  run 
on  CP/M  machines  as  well  as  the  Apple. 

In  addition  to  changing  the  language  in 
which  the  system  is  written  (from  Apple¬ 
soft  Basic  to  C  Basic)  and  the  operating 
system  (from  AppleDOS  to  CP/M),  Leary 
also  compiled  the  program  in  CB80,  the 
state-of-the-art  compiler  program  from 
Digtal  Research.  “This  means  that  the 
program  runs  in  machine  language  rather 
than  up  in  memory  with  a  high-level  lan¬ 
guage  such  as  Basic,  which  is  how  most 
application  programs  are  set  up,”  says 
Leary.  “The  result  is  an  amazing  jump  in 
operating  speed.  It  takes  me  back  to  my 
old  days  with  IBM  main  frames.” 

A  version  of  ADmaster  is  also  available 
for  systems  which  use  TurboDOS,  a 
powerful  and  versatile  operating  system 
created  by  Software  2000.  ADmaster  in¬ 
stallations  currently  range  from  a  single- 
user  system  with  1  megabyte  of  storage 
with  hardware  costing  $3500  to  a  three- 
terminal  system  with  10  megabytes  of 
storage  running  under  TurboDOS  and 
costing  $12,600  for  the  hardware. 


se 

The  three-unit  TKS  press  in  the  Standard  Calorprint  plant  measures  8  ft. 
wide  by  109  ft.  lang  by  35  ft.  high  and  weighs  nealy  350  tons. 
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houses  three  cameras,  two  horizontal  and 
one  verticle. 

With  the  start-up  of  the  plant.  Standard 
Colorprint  is  implementing  some  of  the 
most  advanced  environmental  protection 
controls  and  energy  management  tech¬ 
nology  in  the  printing  industry. 

Besides  cleaning  solvents  from  the 
plant’s  emissions,  the  system  developed 
for  Standard  Colorprint  is  a  closed  loop 
system  which  supplies  various  energy 
needs  throughout  the  plant  by  utilizing 
energy  that  would  ordinarily  be  lost. 

Standard  Colorprint  is  currently  nego¬ 
tiating  with  several  newspaper  publishers 
with  regard  to  printing  locally  edited  Sun¬ 
day  magazines,  according  to  Gordon  A. 
Plum,  president  of  Standard  Colorprint. 
He  would  not  identify  the  companies,  but 
he  said  his  firm  was  close  to  signing  agree¬ 
ments. 
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Circulation  information  system 
generates  comprehensive  data 


Small  Newspapers,  Inc.,  based  in 
Kankakee,  Illinois,  recently  completed 
installation  of  a  second  generation  Cir¬ 
culation  Information  System  at  the 
(Minn.)  Post-Bulletin.  Operat¬ 
ing  with  IBM  System  34  equipment,  the 
new  software  replaces  the  first  system 
that  was  installed  in  1976. 

The  new  system  was  in  development 
for  three  years.  It  offers  complete 
accounting  of  all  circulation  sales,  earned 
and  unearned  income,  and  adjustments  to 
both  carrier  and  subscriber  accounts.  It’s 
check  writer  capability  produces  all  car¬ 
rier  checks  and  subscriber  refunds,  mak¬ 
ing  the  system  totally  independent  and 
self-sufficient. 

Some  25  reports  supplying  information 
daily,  weekly,  monthly,  or  on  demand 
month  to  date  are  produced  by  the  sys¬ 
tem.  It  creates  sales  reports  capturing 
draw,  credits,  charges,  rate  variance,  dis¬ 
count  used,  and  wholesale  and  retail 
rates.  The  carrier  and  subscriber  adjust¬ 
ment  register  shows  both  in  detail  and 
summary  all  adjustments  by  group  and 
carrier  by  date.  The  features  are  only  a 
small  part  of  the  information  management 
aspect  of  the  system.  With  such  reporting 
capability,  information  is  available  on  ev¬ 
erything  from  the  dollar  expense  of  re¬ 
placing  wet  papers,  to  motor  route 
mileage  credit  issued. 

The  CIS  provides  the  mailroom  with 
bundle  labels  for  each  route.  They  can  be 
broken  down  to  allow  each  truck  run  to 
have  a  different  break  on  bundle  size, 
thereby  allowing  for  variances  in  zoned 
preprint  distribution.  Labels  contain  all 
start,  stop  and  complaint  notices  along 
with  any  message  to  an  individual  carrier 
or  group  of  carriers.  Truck  manifests  are 
also  produced  daily  and  allow  for  both 
primary  and  secondary  sequencing  to 
facilitate  trucks  that  supply  relay  runs. 

The  system  gives  customer  service  the 
capability  of  handling  all  subscriber  re¬ 
quests  and  inquiries  while  the  subscriber 
or  carrier  is  on  the  phone.  This  eliminates 
callbacks  and  the  normal  paper  flow  in 
the  department. 

History  is  captured  on  complaints,  by 
type,  date,  and  time.  This  information  is 
displayed  on  the  subscriber  complaint 
screen  along  with  carrier  information  for 
the  particular  subscriber.  All  new  com¬ 
plaints  are  entered  by  a  series  of  codes 
identifying  the  type,  and  if  credit  is 
issued,  appropriate  codes  are  entered  at 
the  same  time. 

The  same  screen  also  displays  any  mes¬ 
sage  for  the  particular  carrier  involved 
(i.e.  “There  is  a  substitute  on  the  route 
today,”  or  “Carrier  is  running  one  half 
hour  late  due  to  car  trouble.”).  This  en¬ 
ables  customer  service  to  accurately 


assess  the  problem  and  take  appropriate 
action. 

Other  information  located  in  the  sub¬ 
scriber  file  are  status,  subscriber  number, 
addkey  (number  corresponding  to  the 
permanent  address  associated  with  this 
subscriber),  mode  of  payment,  carrier 
number,  pay  code,  solicited  field,  billing 
cycle,  gift  field  (flag  indicating  if  the  gift  is 
temporary  or  permanent,  and  who  will  be 
billed  for  the  subscription),  days  cre¬ 
dited,  unearned  days  remaining,  un¬ 
earned  dollars  remaining,  daily  and  Sun¬ 
day  rate,  expiration  date,  daily  discount 
rate,  amount  paid  for  subscription,  date 
which  indicates  when  subscriber  first 
started  service,  and  auxiliary  address. 

Marketing  functions  are  assisted  by 
subscriber/non-subscriber  list  capability, 
and  the  ease  with  which  the  user  depart¬ 
ment  can  combine  filed  and  sort  out  perti¬ 
nent  information. 

When  made  available,  demographic  in¬ 
formation  will  be  incorporated  into  the 
route  file,  increasing  the  Post-Bulletin’s 
ability  to  select  the  desired  audience  for 
its  advertisers. 

The  Circulation  Information  System  is 
currently  being  installed  at  the  Moline 
(III.)  Dispatch,  also  owned  by  Small 
Newspapers.  It  is  expected  to  be  fully 
operational  before  the  end  of  the  year. 

The  Post-Bulletin  also  uses  its  compu¬ 
ter  to  run  payroll,  accounts  payable, 
accounts  receivable,  and  general  ledger. 

The  accounts  receivable  system  has  re¬ 
cently  been  interfaced  with  an  Atex  pro¬ 
duction  system.  When  advertisers  call  in 


the  operator  answering  the  call  keys  the 
ad  into  an  Atex  terminal  while  on  the 
phome.  The  system  automatically  checks 
in-house  credit  and  typesets  the  ad.  When 
the  ad  expires  or  is  killed,  Atex  automati¬ 
cally  sends  the  billing  information  to  the 
IBM  system  which  maintains  the  adver¬ 
tiser’s  account.  IBM  then  takes  care  of 
billing,  aging,  and  sales  reporting. 

Wall  Street  Journal 
opens  15th  plant 

Dow  Jones  &  Co.,  Inc.  announced  that 
a  new  Wall  Street  Journal  printing  plant 
began  operation  October  3,  in  Beaumont, 
Texas,  producing  18,000  copies  of  the 
Southwest  edition  of  the  Journal. 

Newspapers  printed  in  the  Beaumont 
plant — the  15th  in  the  Journal  network — 
will  be  distributed  in  an  area  extending 
from  Brownsville,  Tx.,  to  New  Orleans, 
La.,  and  including  Austin  and  San 
Antonio. 

After  the  initial  start-up  period,  the 
Beaumont  plant  is  expected  to  print 
92,000  papers  a  day.  The  40,000-square- 
foot  facility  houses  a  new  offset  press. 

Federal  loan  assures 
plant  improvement 

Publishers  of  the  Somerset  (Ky.)  Com¬ 
monwealth  Journal  (12.000  evening)  will 
be  able  to  proceed  with  plans  for  a 
$1,000,000  plant  improvement  program 
with  the  help  of  a  $126,000  grant  from  the 
Department  of  Housing  and  Urban 
Development.  The  loan,  for  15  years, 
carries  an  interest  rate  of  l2Vc.  George 
Joplin  III,  president  of  the  publishing 
company,  said  it  will  add  $820,000  for  the 
project  in  the  business  district. 


ARE  YOU  INTIMIDATED  BY  "MARRIAGE  MAIL"? 
. . .  on  A  "DIVORCE"!  . . . 

.  .  .  use  ASGuiud 

Over  50  newspapers  in  the  United  States  are  currently  using  AdGuard 
as  a  vehicle  to  contain  preprints  for  zone  distribution  and/or  Total 
Market  Coverage.  AdGuard  has  proven  to  be  an  effective  tool  to 
combat  against  or  assist  with  “Marriage  Mail”  programs. 

To  find  out  why  more  and  more  newspaper  professionals  are  using 
AdGuard  for  their  insert  or  mail  carriers,  call  Ken  Motsinger  toll  free 
(800)  457-9882.  Do  your  customers,  yourself  and  your  newspaper 
a  favor  and  call  today! 

Kieffer  Paper  Mills,  Inc. 

1220  West  Spring  Street 
Brownstown,  Indiana  47220 
(In  Indiana  call  (812)  358-4150 
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Second  of  two  parts 

The  hows  and  whys  of  marriage  mail 


By  Terry  E.  Brennen 

Condensing  the  intricacies  of 
developing  a  multi-zoned  mail  distribu¬ 
tion  system  into  a  few  paragraphs  is  a 
challenging  project  for  anyone .  While  this 
list  is  by  no  means  complete,  it  is  intended 
to  give  publishers,  seriously  considering 
the  implementation  of  such  a  system,  as  a 
profit  center,  some  basics  on  which  to 
concentrate. 

SUBSCRIBER  LIST  CONTROL:  The 
newspaper  must  have  complete  control  of 
all  circulation  starts  and  stops.  If  outside 
independent  contractors  are  being  used 
to  deliver  the  newspaper,  they  must  see 
the  newspaper  having  access  to  subscri¬ 
ber  lists  as  a  positive  situation.  The  news¬ 
paper  should  either  buy  out  these  carri¬ 
ers,  or  give  them  firm  contracts  and  show 
them  that  the  greatest  benefit  of  a  TMC 
program  will  be  the  increased  circulation. 

Whatever  the  method,  the  newspaper 
must  control  subscriber  lists.  If  that  is  not 
possible,  the  publisher  should  consider 
the  possibility  of  a  75%  penetration  mail 
program,  separate  from  the  newspaper. 
Several  publishers  have  taken  this 
approach  with  a  separate  sales  force.  This 
approach  can  prove  both  profitable  and  a 
sound  defensive  tactic. 

COMPILE  A  COMPLETE  RESI¬ 
DENT  FILE:  Whether  the  newspaper 
chooses  to  purchase  a  file  from  an  outside 
source,  or  build  one  from  various 
sources,  steps  must  be  taken  to  assure 
that  the  list  is  complete.  The  Post  Office 
will  update  the  list  provided  it  is  received 
in  a  form  with  which  the  carriers  can 
work;  i.e.  IBM  cards.  So,  the  list  should 
be  purchased  both  on  tape  and  with 
cards.  If  the  list  is  purchased  from  a  mail¬ 
er,  steps  should  be  taken  to  determine 
when  each  zip  code  file  was  last  updated. 
Only  then  can  the  completeness  of  the  list 
be  estimated  and  its  value  negotiated. 
Also,  the  U.S.  Postal  Service  will  provide 
prospective  mail  customers  with  com¬ 
plete  household  counts  by  zip  code  to 
check  the  list  against. 

The  cost  of  keying  in  starts  and  stops,  as 
well  as  additions  to  the  list  must  be 
estimated  as  an  ongoing  expense.  This 
seems  to  be  left  out  of  many  plans. 

Some  TMC  programs  have  used  out¬ 
side  list  sources  providing  labels  on  a  con¬ 
tinuing  basis.  If  this  is  done,  steps  must  be 
taken  periodically  to  inspect  the  mailer’s 
file  to  insure  updating.  Personally,  1  see 
no  sense  in  using  any  outside  label 
source,  particularly  coming  from  a 


(Terry  E.  Brennen,  president  of  Bren¬ 
nen  Enterprises,  Newspaper  Consultants, 
was  formerly  presidennt  of  ADVO  Pub¬ 
lications,  Inc.,  a  subsidiary  of  ADVO- 
System.) 


would-be  competitor.  Several  large  mail¬ 
ers  generate  significant  revenues  by  pro¬ 
viding  mail  processing  or  label  services 
for  newspapers.  This  gives  them  access 
to  valuable  market  and  sales  information 
which  could  be  used  to  the  detriment  of 
the  newspaper. 

Because  of  the  rapidly  growing  nation¬ 
al  interest  in  TMC  programs,  several 
firms  have  undertaken  to  service  the 
needs  of  the  industry.  Whalen  Computers 
of  New  York  has  had  several  years  of 
experience  in  TMC  software 
development.  T.C.L,  the  newly  formed 
arm  of  Treasure  Chest  that  helped 
develop  the  Los  Angeles  Times'  program, 
has  access  to  varied  software  and  list 
capabilities.  These  are  but  two  of  the 
many  firms  who  are  now  making  TMC 
program  implementation  their  primary 
business. 

Once  control  of  subscriber  lists  is 
assured  and  a  resident  file  has  been 
installed,  merging  the  system  must  be 
done  to  purge  out  duplication,  identify 
miskeyed  addresses  and  prepare  the  sys¬ 
tem  to  function  on  an  ongoing  basis. 
Many  newspapers  I  have  visited  have 
overlooked  this  most  important  step  and 
their  lists  soon  become  outdated.  It  takes 
only  one  major  advertiser  receiving  his 
insert  in  both  his  newspaper  and  the  mail, 
or  not  receiving  it  at  all,  to  appreciate  the 
cost  of  not  effectively  merging  the  two 
lists. 

MARKET  GEOGRAPHY  ANALY¬ 
SIS:  One  persistent  fear  news¬ 
papers  express  to  me  concerns  their  per¬ 
ceived  necessity  to  mask  circulation 
weaknesses  within  their  market  area. 
More  and  more  advertisers  are 
demanding  specific  circulation  data  in 
smaller  geographic  units;  i.e.  one  zip 
code.  Traditionally,  newspapers  have 
been  very  reluctant  to  make  this 
information  available  to  advertisers  and 
competitors.  The  Los  Angeles  Times’ 
program  developed  a  series  of  distribu¬ 
tion  grids.  Each  contained  approximately 
the  same  percentage  of  newspaper 
penetration  as  the  aggregate  market. 
After  making  boundary  adjustments, 
they  ended  up  with  zones  averaging  40 
thousand  circulation,  with  approximately 
10  thousand  newspaper  and  30  thousand 
mail  coverage.  The  40  thousand  house¬ 
holds  delivered  equaled  75  percent  of  the 
total  households  in  the  grid.  Try  factoring 
in  all  the  necessary  ingredients  to  make 
such  a  determination  and  you  will  know 
immediately  why  their  program  was  five 
months  late  getting  organized .  The  puzzle 
approximates  Ruble’s  Cube. 

Not  only  must  each  publisher 
determine  the  geographic  scope  of  his 
perspective  system,  but  careful  analysis 


of  market  demographics  must  also  be 
made  to  determine  start-up  coverage 
areas  offering  the  greatest  potential  for 
quick  consumer  and  advertiser  accept¬ 
ance. 

Another  consistent  question  deals  with 
the  optimum  TMC  zone  size.  Zones 
should  be  small  enough  to  allow  local 
advertisers  the  opportunity  of  buying  just 
enough  circulation  to  provide  consistent 
response  to  advertising  run  in  the  pro¬ 
gram,  and  as  large  as  can  be  continuously 
sold. 

Mailed  Pennysaver  zones  usually  aver¬ 
age  10  to  11  thousand.  However,  their 
sales  forces  push  hard  for  a  two  to  three 
zone  sell.  In  my  opinion,  starting  a  large 
system  in  a  market  area  unaccustomed  to 
a  saturation  mail  program,  requires  a 
minimum  of  20  thousand  circulation 
which  is  necessary  to  assure  consistent 
consumer  response.  The  zones  should 
ultimately  be  as  large  as  you  think  you 
can  sell. 

PRODUCT  DESIGN:  The  next  logical 
step  after  market  analyzation  must  be 
product  design.  Here,  several  key  ques¬ 
tions  must  be  answered.  First,  product 
size,  if  a  wrapper  is  to  be  used.  While  at 
ADVO-System,  we  determined  a  34"  web 
tabloid,  half-folded  was  the  optimum 
sized  product  for  machine  inserting. 
However,  market  considerations,  pro¬ 
duction  capabilities  and  cost3  will  all 
combine  to  determine  the  optimum  pro¬ 
duct. 

Many  current  TMC  programs  utilize 
some  type  of  editorial  as  fill  assuming  that 
it  will  give  credibility  to  the  product.  If  I 
were  starting  a  mass  distribution  product, 
in  fact  a  publication  that  should  stand  on 
its  own  in  the  marketplace,  1  would 
devote  some  study  to  the  wants  and  needs 
of  the  marketplace  before  filling  my  pro¬ 
duct  with  useless  editorial.  After  all,  the 
weight  is  as  costly  as  the  newsprint. 

The  product,  if  it  is  to  be  inserted  in  the 
newspaper,  must  have  an  identity  signifi¬ 
cant  enough  to  stand  out  among  the  rest 
of  the  product.  The  identity  should  be 
such  that  it  is  promotable  in  the  market¬ 
place  both  as  a  stand-alone  product  or  as 
part  of  a  newspaper. 

COST  ANALYSIS  AND  BUDGET 
DEVELOPMENT:  Once  the  start-up 
geography  and  product  design  are 
decided  upon,  a  complete  picture  of  all 
production,  sales  and  administrative 
costs  should  be  made.  The  decision  to 
utilize  outside  sources  for  various  pro¬ 
duction  functions  should  be  matched 
against  in-house  production.  Should  the 
decision  to  initially  go  outside  be  made, 
plans  should  be  developed  to  bring  the 
TMC  program  in-house  as  soon  as  possi¬ 
ble,  both  from  a  control  standpoint,  as 
well  as  increased  profitability  from 
optimum  utilization  of  company  assets. 

RATE  STRUCTURE  DEVE¬ 
LOPMENT:  The  development  of 
a  rate  program  is  possible  only  after  a 

(Continued  on  page  31) 
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Cable  tv 

(Continued  from  page  21) 


He  said  the  Packet,  which  owns  a  20% 
interest  in  the  system,  sees  the  venture  in 
the  beginning  as  a  research  and 
development  effort,  and  he  compared 
cable  to  the  start-up  of  a  new  newspaper 
where  “you  go  years  with  a  negative  bot¬ 
tom  tine.”  Kilgore  said  he  thinks  “there 
is  a  market  out  there  for  cable.” 

He  said  the  Packet  has  been  operating 
its  own  tv  studio  to  produce  commercials 
for  local  merchants  and  is  producing  a  30 
minute  weekly  news  show  for  another 
local  cable  company. 

He  said  established  ad  agencies  tend  to 
put  a  low  priority  at  this  point  on  cable 
because  the  billings  are  too  tow  for  them 
to  bother  with. 

Kilgore  said  the  Packet's  cable  staff  of 
2  people  is  operating  at  a  yearly  cost  of 
$60,000  and  billing  about  $1,000  a  month. 
He  said  he  believed  “you  can't  make 
money  using  volunteers.” 

Other  speakers  at  the  workshop  were 
Lawrence  G.  Blasko,  director  of 
information  technology,  AP,  who  re¬ 
ported  on  the  AP/CompuServe  test; 
Robert  J.  Sanders,  consumer  electronic 
information  systems,  AT&T;  Peter  J. 
Schuyten,  deputy  editor.  Information 
Services,  Dow  Jones  &  Co.;  Kathleen 


Criner,  director,  telecommunications 
affairs,  ANPA;  and  Vance  Hanley, 
director  of  CATV  programming.  TKR 
(Telecommunications  Knight-Ridder), 
Parlin,  N.J. 

Jerome  Aumente,  professor  and 
director.  Journalism  Resources  Institute 
of  Rutgers  University  and  chairperson. 
Department  of  Journalism  and  Mass 
Media,  planned  the  conference  and 
served  as  panel  moderator. 

National  weekly 
tabloid  planned 

Solicitation  letters,  signed  by  Kathar¬ 
ine  Graham,  the  Washington  Post  Co.'s 
board  chairman,  were  mailed  to  about 
700,000  persons  last  week,  offering  a 
charter  subscription  ($39.00  annually)  to 
the  new  Washington  Post  Weekly. 

The  weekly  will  provide  a  repackage  of 
news  and  columns  about  major  govern¬ 
ment,  political  and  economic  issues  that 
have  appeared  in  the  Washington  Post. 

Donald  Graham  said  the  weekly,  which 
will  be  distributed  mostly  by  mail, 
“would  give  readers  around  the  countrv 
access  to  the  Post's  coverage.” 

A  final  decision  on  whether  to  proceed 
with  the  weekly  in  February  will  depend 
on  response  to  the  mail  solicitation. 

The  New.sweek-sizc  paper  will  accept 
advertising. 


Tribune  Co.  wins 
cable  franchise 

A  1 5-year,  $  100  million  cable  television 
franchise  has  been  awarded  to  Tribune- 
United  of  Montgomery  County  (Mary¬ 
land).  Its  parent  firm,  Tribune-United,  is 
1 1th  largest  among  the  nation's  cable 
firms,  and  is  a  joint  venture  of  United 
Cable  Television  Corp.  of  Denver  and  the 
Tribune  Co.,  which  publishes  the  Chica¬ 
go  Tribune  and  the  New  York  Daily 
News. 

Montgomery  County  Executive 
Charles  W.  Gilchrist  said  he  chose  Tri¬ 
bune-United  because  it  promised  to  wire 
95%  of  the  county  in  three  years,  and  the 
rest  by  the  fourth  year. 

He  said  the  firm  also  offered  the  lowest 
rates  among  three  competitors  for  basic 
cable  service,  or  $1.50  per  month  for  42 
channels. 

The  Tribune  Co.  suffered  a  net  loss  of 
$129.2  million  for  the  first  half  of  1982, 
according  to  a  spokeswoman,  because  of 
costs  associated  with  restructuring 
operations  at  New  York  Daily  News. 

While  a  disappointed  competitor  sug¬ 
gested  that  Tribune-United  might  be 
overextended,  franchise  director  Jane 
Simons  said  that  if  there  were  any  doubt 
Tribune-United  could  build  the  system,  it 
would  not  have  made  the  proposal. 
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Syndicates 

By  Lenora  Williamson 

Blondie,  Beetle  Bailey,  Betty  Boop  to  CBS 


King  Features  Entertainment  has 
licensed  three  of  its  world  popular  comic 
characters,  Blondie,  Beetle  Bailey,  and 
Betty  Boop,  to  the  CBS  Television  Net¬ 
work  for  development  into  prime  time 
animated  specials  and  series. 

Announcement  was  made  by  KFE 
chairman,  Joseph  F.  D’Angelo,  and 
Bruce  L.  Paisner,  president.  KFE  is  the 
television  and  motion  picture  subsidiary 
of  the  Hearst  Corporation. 

King  will  develop  and  produce  the  pro¬ 
grams  in  conjunction  with  animators  and 
writers  now  being  selected  and  at  least 


and  our  long-standing  commitment  to 
being  a  leader  in  the  use  of  these  advance¬ 
ments  to  serve  clients  fast  and  efficiently, 
both  domestically  and  abroad.” 

The  New  York  Times  News  Service 
has  recently  begun  sending  its  material 
through  the  new  Reuters  MS  1 1 B  compu¬ 
ter  in  London  for  distribution  in  Europe, 
Middle  East,  Africa,  Far  East  and  South 
America.  The  new  system  allows  special¬ 
ized  transmission  of  news  and  features  to 
designated  areas  or  point. 

Domestically,  the  news  service  is 
transmitted  by  satellite  through  the 


and  numbers  began  in  play  with  a  rubber 
typesetting  device  when  he  was  five  years 
old.  The  early  interest  led  to  later  study  of 
their  origins,  tracing  numbers  back  to 
Arabic,  Chinese  and  Egyptian  examples. 

Further  study  during  his  career  as  an 
art  and  advertising  director  in  the  New 
York  city  area  led  to  theories  of  numbers 
as  a  symbol  and  as  a  part  of  daily  living. 

From  that  continuing  interest,  “For¬ 
tune  Kookie”  evolved  as  a  newspaper 
feature.  It  allows  readers  to  figure  out  a 
daily  message  culled  from  personal 
numbers  in  their  lives,  such  as  telephone 
numbers,  full  name,  birthdate  number, 
cycle  number  and  even  address  and  zip 
code. 

In  the  early  70s,  Mora  and  Frank  Bolle 
did  a  comic  strip  for  McNaught,  “Alex¬ 
ander  Gate,”  with  the  title  character  an 
astrologer. 

*  *  * 


one  prime  time  special  will  be  produced 
next  year,  Paisner  said.  He  added  the 
agreement  with  CBS  is  “in  keeping  with 
KFE’s  announced  intention  to  deal 
directly  with  the  networks.” 

“Blondie”  has  never  been  animated 
for  the  screen.  It  appears  in  more  than 
1 ,800  newspapers  daily  and  Sunday  in  55 
countries  and  is  now  produced  by  Dean 
Young,  whose  father  the  late  Chick 
Young  created  the  strip  in  1930. 

“Beetle  Bailey,”  created  by  Mort  Wal¬ 
ker  in  1950,  appears  in  nearly  1,600  pa¬ 
pers  in  43  countries. 

“Betty  Boop”  first  appeared  in  a  1930 
“Talkartoon”  titled  “Dizzy  Dishes”  and 
was  designed  by  Grim  Matwick.  During 
her  heyday  in  the  30s,  she  was  an 
animated  “sex  goddess”  with  a  baby- 
voice  in  imitation  of  actress  Helen  Kane, 
the  original  “boop-boop-a-doop”  girl. 
Betty  also  had  a  career  as  a  comic  strip 
star  in  the  mid-thirties. 

*  *  * 

Pat  Ecke  has  been  named  com¬ 
munications  manager  for  the  New  York 
Times  Syndication  Sales  Corporation. 
With  the  Times  Company  since  1979,  she 
previously  was  with  the  Associated  Press 
in  New  York  for  three  years. 


Sam  Summerlin,  president  of  Syndicat¬ 
ion  Sales,  said  the  communications 
aspect  of  the  organization  is  “critically 
important,”  especially  “in  view  of  the 
expanding  technologies  in  the  industry, 
30 


Associated  Press  and  is  looking  into 
possibility  of  transmitting  its  NYT  Pic¬ 
ture  Service  electronically. 

♦  »  * 

Art  director  Eugene  Mora  is  creator  of 
McNaught  Syndicate’s  10  number  fun  fea¬ 
ture  called  “Fortune  Kookie”  which 
debuts  daily  in  early  December. 

His  interest  in  typographic  alphabets 


Gary  Larson’s  interpretation  of  the 
lives  of  the  common  folk — mostly  wry, 
sometimes  ironic,  sometimes  weird  and 
off-the-wall — in  his  syndicated  panel, 
“The  Far  Side,”  is  marking  one  of  the 
success  milestones  in  a  cartoonist’s 
career. 

“The  Far  Side”  which  first  began  with¬ 
out  a  name  in  the  Seattle  Times  running 
once  a  week,  got  its  name  from  the  San 
Francisco  Chronicle  which  picked  it  up  in 
1980  as  a  daily  feature.  Some  months 
later.  Chronicle  Features  put  the  p^i'e!  in 
syndication. 

In  its  relatively  short  syndicated  life, 
the  panel  now  has  65  newspapers  in  the 
United  States  and  Canada,  ranging  from 
major  metros  such  as  the  Los  Angeles 
Times  and  the  Washington  Post  to  mid¬ 
size  circulation.  And  it  still  runs  in  its  first 
base,  the  Seattle  Times. 

Now,  John  McMeel,  who  heads  Uni¬ 
versal  Press  Syndicate  and  its  affiliated 
publishing  arm,  Andrews  and  McMeel, 
has  picked  “The  Far  Side”  as  the  pilot 
collection  in  a  new  Cartoon  Showcase 
Series  dedicated  to  pinpointing  new  tal¬ 
ent.  First  published  last  month,  the 
paperback  is  already  into  its  second  print¬ 
ing. 

Back  at  the  Chronicle  Features,  gener¬ 
al  manager  Stuart  Dodds,  is  a  fan. 
“Every  Thursday  when  1  open  that  large 
buff  envelope  from  Seattle,”  says  Dodds, 
“I  feel  as  if  1  were  opening  a  birthday 
present  from  a  generous,  but  most  pecul¬ 
iar  uncle.  It’s  always  a  high  point,  usually 
the  high  point  of  that  day.” 


Doris  Richetti  will  join  Field  News¬ 
paper  Syndicate  tis  manager  of  special 
sales  October  25  in  charge  of  book 
serializations,  magazine  articles  and 
special  commissioned  articles  for  Field. 

Richetti  is  moving  from  the  Los 
Angeles  Times  Syndicate  where  she  has 
been  manager  of  special  series  and 
international  sales  for  several  years. 


"The  Far  Side" 

Larson,  32,  Tacoma-born,  was  gradu¬ 
ated  from  Washington  State  University 
where  he  majored  in  communications  and 
also  studied  zoology.  He  then  worked  for 
two  years  in  animal  protection  at  the 
Humane  Society.  On  his  way  for  that  job 
interview  he  accidentally  ran  over  a  dog. 
“1  felt  horrible  about  it!  But  there  was 
some  irony  in  it,  I  guess.” 

His  taste  in  pets  is  not  the  standard  dog 
or  cat  but  more  along  the  line  of  South 
American  frogs  or  snakes.  Numerous 
other  animal  and  bird  types  frequent  his 
cartoons. 
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“The  Far  Side”  takes  a  zany  view  of  the  world 


These  ever  here  are 


homsters 


Marriage  mail 
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complete  study  of  current  competition 
has  been  made,  reliable  competitive  cost 
information  has  been  received  and 
analyzed  and  a  thorough  understanding 
of  all  applicable  postal  rates  and  dis¬ 
counts  is  known. 

While  the  determination  of  a  rate  struc¬ 
ture  is  a  complex  and  unique  procedure  to 
a  given  market,  five  areas  remain 
important  regardless  of  the  product 
design,  market  coverage  or  competition: 

1)  Rates  should  be  based  in  some  way 
on  product  weight  as  well  as  a  piece 
count,  as  both  second  and  third  class 
rates  use  a  combination  of  the  two  fac¬ 
tors. 

2)  The  structure  should  stimulate  light¬ 
er  weight  pieces  through  some  kind  of 
discount  program. 

3)  Contract  discounts  should  be  signifi¬ 
cant,  as  contracts  should  be  firm  and 
binding. 

4)  Postage  should  be  collected  up  front, 
with  possible  discounts  for  cash  pay¬ 
ment.  After  all  the  post  office  does  not 
bill. 

5)  Rates  should  be  quoted  on  a  per 
thousand  basis  and  not  on  a  R.O.P.  linage 
bases  (in  my  opinion  this  should  also 
apply  to  R.O.P.  in  the  product).  The  level 
of  profit  built  into  the  rate  structure  will 
remain  each  manager’s  gamble. 

FIRM  STAND  DATE  COMMIT¬ 
MENT  :  It  is  essential  to  commit  to  a  firm 
date  early  in  the  developmental  phase  as 
to  give  prospective  advertisers  both  costs 
and  dates  to  use  in  their  planning  func¬ 
tions.  I  have  seen  programs  attempt  to 
interest  advertisers  on  a  “If  you  do,  then 
they’ll  do”  basis.  1  am  convinced  the 
advertiser  cares  little  about  his  com¬ 
petitors’  needs,  only  that  the  program  can 
serve  his  ends. 

SALES  PROGRAM  DEV¬ 
ELOPMENT:  As  with  the  rate 
structure  development,  the  sales  program 
has  many  variables  depending  on  the 
market  situation.  However,  I  can  stress 
several  areas  which  I  am  convinced  need 
to  be  an  integral  part  of  this  type  of  pro¬ 
gram. 

The  need  for  a  separate  sales  force 
must  be  recognized.  There  is  consider¬ 
able  controversy  within  the  industry  over 
the  means  of  representing  this  program. 
While  major  accounts  sales  representa¬ 
tives  at  the  paper  should  be  sophisticated 
enough  to  understand  the  workings  of  the 
program  and  sell  it  along  with  the  paper,  1 
would  not  merely  make  this  assumption 
without  a  careful  analysis  of  their  respec¬ 
tive  capabilities. 

If  I  conclude  the  newspaper  major 
accounts  staff  can  believe  in  the  program. 
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and  many  old-line  newspaper  sales  per¬ 
sons  do  not,  then  I  would  insist  on  a  com¬ 
prehensive  training  program  spanning 
several  sessions  to  thoroughly  acquaint 
the  staff  with  the  product’s  capabilities, 
the  workings  of  the  system,  rates,  objec¬ 
tions,  etc. 

Minor  accounts  sales  forces  should 
definetly  be  separated,  with  definite 
geographic  territory  restrictions,  detailed 
sales  accountability  against  specific  sales 
goals,  preferably  weekly,  and  strong  field 
sales  management,  working  not  in  the 
office  but  out  in  the  marketplace  with  the 
sales  force. 

The  key  to  the  success  of  any  mass 
distribution  program  lies  in  the  ability  of 
the  product  to,  literally  have  something 
for  every  advertiser  from  the  small  local 
one  location  reatilers  needing  pinpoint 
massed  circulation  around  his  store,  to 
the  major  national  advertiser,  or  regional 
retailer  wanting  to  buy  the  entire  market. 
The  system  must  also  have  a  sales  force 
both  large  enough  to  cover  all  potential 
business  and  well  enough  trained  in  mail 
sales  techniques  to  effectively  represent 
the  product. 

This  list  represents  the  major  areas  of 
concentration  to  consider  when 
analyzing  a  program  of  this  kind.  While  it 
is  by  no  means  complete,  it  can  serve  as  a 
guideline.  The  most  important  thing  to 
keep  in  mind  is  the  tremendous  potential 
a  well-organized  TMC  program  can  offer 
to  a  newspaper.  Potential  for 
diversification  of  product  as  well  as 
potential  for  profit.  The  big  mailers  in 
effect  have  done  the  newspaper  industry 
a  tremendous  service.  The  mailers  in 
exposing  one  of  the  industry’s  weakness¬ 
es,  have  opened  up  a  whole  new  series  of 
opportunities.  All  we  have  to  do  is 
capitalize  on  them. 


LA.  to  consider  tax 
on  papers  and  ads 

Los  Angeles,  which  has  exempted 
media  from  its  gross  receipts  tax  since 
1949,  is  considering  ending  the  exemption 
by  imposing  a  tax  on  fieriodical  sales  of 
$1.25  per  $1,000  in  gross  receipts  and  a 
tax  on  advertising  receipts  by  periodicals 
and  broadcasters  of  $3.50  per  $1,000. 

A  study  session  for  "further  considera¬ 
tion”  of  the  proposed  City  of  Los  Angeles 
gross  receipts  tax  on  newspapers,  per¬ 
iodicals  and  broadcasters,  was  held  Octo¬ 
ber  13,  by  the  Finance  and  Revenue  Com¬ 
mittee  of  the  City  Council. 

CNPA,  California  Newspaper  Publish¬ 
ers  Association,  presented  newspaper 
industry  opposition  based  on  the  pro¬ 
posal's  discriminatory  nature  and 
burdensome  impact. 

Los  Angeles  Times  publisher  Tom 
Johnson  told  a  meeting  of  the  American 
Advertising  Federation  in  Salt  Lake  City 
that  he  suspects  the  tax  proposal,  by 
Councilman  Arthur  K.  Snyder,  is  related 
to  Snyder’s  anger  “with  the  Los  Angeles 
Times  alone,”  despite  its  impact  on  all 
city-based  media. 

TKR  acquires  another 
N.J.  cable  system 

TKR  Cable,  has  acquired  Raritan  Val¬ 
ley  Cablevision  in  central  New  Jersey. 
The  terms  of  the  agreement  were  not  dis¬ 
closed. 

TKR  is  a  joint  venture  of  Knight- 
Ridder  Newspapers  and  Tele¬ 
communications,  Inc. 

Raritan  Valley  Cal51evision,  has 
about  22,200  basic  subscribers. 
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A  book  of  the  third  annual  award  competi¬ 
tion  of  the  Society  of  Newspaper  Design.  104 
pages,  12  in  full  color,  covering  20  major 
categories  of  interest  to  publishers,  editors,  designers 
and  photographers. 


.copies  of  Third  Edition  at  $15.00  each. 
_ copies  of 


□  1st  Edition  and/or  □  2nd  edition  at  $3.00  ea. 

(Add  $1.50  for  postage  and  handling  for  each  book  ordered.) 


Send  to:  Ray  Chattman,  Society  of  Newspaper  Design 

The  Newspaper  Center,  P.O.  Box  17290 
Dulles  International  Airport,  Washington,  DC  20041 
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Rand  study  recommends 
changes  in  tax  laws 


Tax  motivations  are  the  “primary 
cause”  for  corporate  acquisitions  of  fami- 
ly-owned  newspapers  and  cable  tv 
franchises. 

That  is  the  principal  finding  of  a  Rand 
Corporation  study  that  was  conducted 
under  a  $100,000  grant  from  the  U.S. 
Small  Business  Adminstration.  The  work 
was  undertaken  by  Dr.  James  N.  Der- 
touzos  and  Kenneth  E.  Thorpe,  both  eco¬ 
nomists. 

“Although  the  Economic  Recovery 
Act  of  198 1  will  diminish  the  incentives  to 
some  extent,”  the  authors  say,  “tax  laws 
will  continue  to  promote  merger 
activity.” 

In  business  once  dominated  by  small, 
family-owned  enterprises,  today  about 
70%  of  all  newspaper  firms  are  sub¬ 
sidiaries  of  larger  corporations,  the  report 
says. 

“In  1910,  there  were  13  chains  owning 
62  daily  newspapers.  Less  than  three  per¬ 
cent  of  all  U.S.  dailies  were  associated 
with  groups.”  By  1980,  the  report  goes  on 
to  say,  a  70%  share  of  daily  newspaper 
circulation  was  held  by  155  chains. 

In  examining  tax  incentives  for  news¬ 
paper  mergers,  the  authors  found  that 
heirs  to  typical  newspaper  properties 
have  been  subject  to  a  progressive  tax 
structure  that  until  recently  had  risen  to 
70%  on  transfers  exceeding  $5  million. 

That  liability  can  seldom  be  paid  with¬ 
out  selling  the  property — “often  to  a  large 
newspaper  chain” — to  raise  the  money, 
the  report  says. 

Also  working  against  retention  of  inde¬ 
pendent  newspaper  properties  by  the 
heirs  is  the  fact  that  the  Internal  Revenue 
Service  is  inclined  to  rely  on  comparable 
prices  of  other  newspapers  sold  in  arriv¬ 
ing  at  the  value  of  a  newspaper,  the  report 
says. 

This  method,  the  authors  point  out,  is 
to  be  contrasted  with  the  assessment  of 
the  newspaper  property’s  fair  value  as  a 
going  concern. 

"Sales  prices  of  newspaper  firms  have 
been  escalating  dramatically  in  recent 
years,”  the  report  says.  “Indeed,  it  is  not 
uncommon  for  firms  to  sell  for  amounts 
far  in  excess  of  what  is  justified  on  the 
basis  of  annual  earnings.  Thus,  IRS 
appraisals  can  result  in  a  schedule  of 
estate  tax  payments  which  exceeds  the 
earnings  that  the  heirs  could  reasonably 
expect.” 

The  researchers  also  turned  to  the 
other  side  of  the  picture — the  incentive 
created  by  tax  laws  for  groups  to  buy 
newspapers. 

“Until  recently,”  the  report  says,  “the 
maximum  tax  on  unearned  income  such 
as  dividends  was  70%,  whereas  capital 
32 


gains  were  taxed  at  28%.  This  creates  a 
strong  incentive  for  merger  if  a  subse¬ 
quent  stock  appreciation  converts  earn¬ 
ings  from  dividends  to  capital  gains  .  .  .” 

Althogh  internal  growth  rather  than 
merger  could  serve  the  same  purpose,  the 
authors  say,  newspaper  firms  are  con¬ 
strained  by  the  population  of  their  local 
product  markets — so  “the  only  feasible 
method  of  expansion  involves  the  ac¬ 
quisition  of  other  newspapers.” 

The  researchers  also  point  out  that  cor¬ 
porations  are  subject  to  a  corporate  in¬ 
come  tax  of  about  50%.  In  addition,  earn¬ 
ings  distributed  as  dividends  are  taxed  as 
personal  income. 

“If  earnings  are  retained” — thereby 
avoiding  the  additional  income  tax,  the 
researchers  point  out — “they  are  subject 
to  a  surcharge  from  27.5  to  38.5  %  if  it  is 
determined  that  the  accumulation  is  ‘im¬ 
proper’” — that  is,  serving  no  ongoing 
business  need.  In  other  words,  corpora¬ 
tions  are  compelled  to  distribute  any  pro¬ 
fits  not  needed  for  ongoing  business 
needs. 

“In  effect,  the  law  prevents  the  cor¬ 
poration  from  shielding  its  stockholders 
from  paying  taxes  on  dividends.” 

Newspapers  can  justify  an  accumula¬ 
tion  of  earnings,  however,  if  the  earnings 
are  set  aside  for  the  purpose  of  acquiring 
additional  media  properties. 

Further,  the  researchers  note  that  a 
corporation  that  has  a  net  operating  loss 
may,  for  a  period  of  seven  years,  charge 
those  losses  against  future  income. 

Thus,  “if  a  conglomerate  purchases  a 
company  that  has  had  losses  in  prior 
years,  those  loss  carry-forwards  of  the 
acquired  company  can  be  applied  in  many 
circumstances  against  the  earnings  of  the 
conglomerate.  Obviously,  a  newspaper 
chain  would  be  willing  to  pay  more  for  a 
firm  showing  past  losses  than  would  a 
smaller  company.” 

Further,  depreciation  laws  allow  the 
purchaser  of  a  business  to  depreciate  the 
acquired  assets  “even  though  they  may 
have  been  fully  depreciated  before  the 
transaction,”  the  report  says. 

“Given  modern  accelerated  deprecia¬ 
tion  provisions,  this  creates  quite  an  in¬ 
centive  for  merger.” 

A  firm  will  thus  be  worth  more  to  a 
purchaser  than  to  the  seller,  particularly 
if  the  purchaser  has  substantial  income 
against  which  depreciation  expenses  and 
investment  tax  credits  can  be  taken. 

The  researchers  also  note  that  under 
the  tax  code,  small  business  owners 
wishing  to  sell  their  companies  may  elect 
to  exchange  their  business  for  stock  in  a 
large  corporation,  where  capital  gains 


taxes  can  be  deferred  until  the  stock  is 
sold. 

In  summing  up  their  work,  the  authors 
point  out  that  “a  democratic  society  de¬ 
pends  on  a  diverse  forum  for  the  creation, 
assimilation  and  dissemination  of  ideas 
and  information. 

“Corporate  acquisitions  of  daily  news¬ 
papers,  weeklies  and  cable  television 
franchises  continue.  If  such  merger  activ¬ 
ity  as  encouraged  by  tax  laws  which 
appear  to  have  little  or  no  economic  justi¬ 
fication,  appropriate  government  agen¬ 
cies  should  consider  remedial  policies.” 

Government  should  not  interfere' 
directly  with  the  media,  they  point  out. 
“Indeed,  the  absence  of  evidence  that 
group  newspapers,  on  average,  operate 
differently  from  independents  can  be 
given  a  positive  interpretation. 

“The  existence  of  several  group  news¬ 
papers,  none  of  which  dominates  a  large 
percentage  of  total  U.S.  circulation,  does 
not  yet  have  important  ramifications.” 

But  the  research  has  more  general  poli¬ 
cy  implications  for  all  small  businesses, 
the  authors  contend.  “The  tax  benefits 
identified  are  likely  to  be  a  primary 
motivation  in  merger  activity  occurring 
elsewhere,”  the  report  says.  “If  these 
policies  were  meant  to  stimulate  the  types 
of  investment  which  add  to  the  eco¬ 
nomy’s  real  stock  of  capital  but  instead 
simply  encourage  transfers  of  property, 
they  warrant  reconsideration.” 

In  exploring  other  possible  incentives 
for  mergers,  the  researchers  found  “no 
evidence  of  multi-plant  economies  of 
scale,”  nor  did  they  find  that  group  news¬ 
papers  enjoy  monetary  advantages  either 
in  wages  paid  or  materials  purchased. 
Nor  did  they  find  that  group  newspapers 
had  adopted  new  technology  at  a  faster 
pace  than  independent  owners. 

“For  the  most  part,”  the  authors  con¬ 
clude,  “independent  firms  are  indistin¬ 
guishable  from  newspapers  that  are  sub¬ 
sidiaries  of  larger  corporations  .  .  . 
Groups  do  not  significantly  alter  the  per¬ 
formance  of  newspapers  they  purchase.” 

To  supplement  data  available  from 
public  sources  for  their  study,  the  authors 
conducted  a  confidential  mail  survey  of 
newspaper  firms.  Of  1 ,000  questionnaires 
mailed,  130  responses  were  received. 

The  authors  point  out  that  any  opin¬ 
ions,  findings  and  conclusions  or  recom¬ 
mendations  in  their  report  are  theirs  and 
do  not  necessarily  reflect  the  views  of 
Rand  or  the  U.S.  Small  Business  Admi¬ 
nistration. 

The  report,  entitled  “Newspaper 
Groups:  Economies  of  Scale,  Tax  Laws, 
and  Merger  Incentives”  (R-2878-SBA), 
may  be  purchased  from  Rand’s  publica¬ 
tions  department,  1700  Main  Street,  San¬ 
ta  Monica,  CA  90406. 

Rand  is  a  private,  nonprofit  institution 
engaged  in  research  and  analysis  of  prob¬ 
lems  in  national  security  and  public  wel¬ 
fare.  It  is  headed  by  Dr.  Donald  B.  Rice, 
president. 
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NEWSPAPERS  FOR  SALE 

TRIED,  PROVEN  PERFORMANCES,  your  CLASSIC  BIG  DAILY  newsman's 


guarantee  lor  useful  management  assistance 
We  help  you  improve  profit,  productivity. 
Write  or  call  ROBERT  J.  ROSSI 
Management  Consultant  for  Newspapers 
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cialty.  Start-up  operations  a  favorite.  Former 
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PROFITABLE  Northern  California  mom  and 
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terms.  Broker  (767)  983-6853. 


dream  .  .  Small  N.E.  college  town  con¬ 
trolled  circulation  weekly-first  gross 
$125,600.  Publisher  disenchanted,  proven 
need,  start-up  secure,  ready  to  explode,  afford¬ 
able:  $75,000.  Box  4924,  Editor  &  Publisher. 


PROFITABLE  Colorado  entertainment  weekly, 
solid  growth  history.  $190,000  gross,  seeks 
sharp  investors  to  share  expansion.  All  inquiries 
confidential.  Reply  Box  4936.  Editor  &  Pub¬ 
lisher. 

SOUTHERN  CALIFORNIA  ad|udicated  weekly 
in  fast-growing  incorporated  city.  Annual  gross 
approaching  $206,000  in  rapid  climb. 
Excellent  potential  for  local  community  owners 
who  have  what  it  takes  to  expand  with  area.  Box 
4909,  Editor  &  Publisher. 

SOUTHEASTERN  Group.  16  non-dailies  with 
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Publisher. 

DIRECT  MAILED  WEEKLY  shopper,  in  Oregon, 
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1980;  25%  increase  in  1982  over  '81  (in  the 
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Publisher. 
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LY  AND  BUILDING,  $100,000  gross  range. 
$135,000,  good  terms.  Box  4902,  Editor  & 
Publisher. 

FOR  SALE 

Former  weekly  with  complete  up-to-date  word 
processing  and  print  shop  including  four  unit 
Color  King  (six  unit  drive  and  heavy  duty  folder) 
web  press.  Majority  of  equipment  purchased 
new  in  1977.  Modern  plant  located  on  Inter¬ 
state  40  approximately  50  miles  west  of  Char¬ 
lotte.  North  Carolina. 
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Northern  California . $325,000 

Western  Oregon . $45,000 

Southern  Alaska . $200,000 

Western  Washington . $400,000 

PNW  Newspaper  Associates 
Rod  Whitesmith,  (206)  892-7196 
Box  4487,  Vancouver  WA  98662 

WESTERN  KANSAS  WEEKLY  for  sale  by  own- 
er.  Competitive.  Gross  100,000  plus,  asking 
$70,006.  $20,000  down  will  finance  at  9%  for 
7  year  pay  out.  Good  income  for  couple 
operation.  Contact  LeRoy  Wilson,  (913)  899- 
5360  evenings  or  (913)  899-3091  daytime. 

KANSAS  EXCLUSIVE  county  seat  weeklies  with 
central  plant.  3-unit  press,  profitable  on 
I  $750,000  gross.  $950,600  in  asset  sale.  Ter- 
I  ms. 

WESTERN  ZONE  7  exclusive  weeklies,  beauti¬ 
ful  mountain  area.  4-unit  Goss  in  central  plant. 
Gross  $1.5  million.  Twice  gross  price  on  terms, 
includes  all  real  estate,  stock  or  assets. 
GEORGIA  EXCLUSIVE  weekly,  shopper  in 
county  of  20,000,  community  8000,  poised 
for  dynamic  growth.  $600,000  volume,  profit¬ 
able.  $1.5million,  ISyears,  12%,  30%  down. 
MISSOURI  DAILY,  gross  $488,000. 
$750,000,  25%  down,  10  years,  10%. 

ZONE  6  DAILY,  city  28,000,  6-unit  press, 
gross  $823,255,  fast  growing.  Project  over  $1 
million  '82.  Many  points  negotiable.  Terms. 
MISSOURI  WEEKLY  exclusive.  '81  gross 
$145,000,  central  plant  with  2-unit  web.  pro¬ 
fitable.  $165,000,  30%  down,  12  years,  at 
12%  interest. 

FLORIDA  TRI-WEEKLY,  SHOPPER,  gross 
$916,000,  7000  paid  in  booming  area,  daily 
within  2  years.  No  printing.  Price  and  terms  on 
request. 

IOWA  COUNTY  SEAT  EXCLUSIVE  weeklies, 
shoppers,  central  plant,  gross  $900,000,  pro¬ 
fitable.  $1.5  million  for  assets,  down  payment, 
terms. 

For  information,  write; 

ROBERT  N.  BOLITHO 
PO  Box  7133,  Shawnee  Mission  KS  66207 


NATIONALLY  DISTRIBUTED  monthly  rodeo 
publication  with  a  1981  gross  of  $160,666. 
Box  4299,  Editor  &  Publisher. 

NORTHERN  NEW  JERSEY 
Two  weekly  newspapers  for  sale.  One  paid 
circulation,  one  free  circulation.  $300,006 
gross  sales,  very  profitable.  Owner  has  other 
interests.  Box  4896,  Editor  &  Publisher. 


OHIO  WEEKLY.  Solid  business  for  60  years. 
Agriculture-resort  area.  Gross  over  $100.6o6. 
Mam  Street  location.  Building  optional.  Reply 
Box  4928,  Editor  &  Publisher. 


WANTED-Investment  partner  in  group  of  South 
Central  Florida  weeklies.  Isolated  group  with 
only  minor  competition  in  one  market.  Large 
plant,  new  5  unit  press,  all  new  computer  type¬ 
setting  equipment.  Doing  over  600, 600 
volume  but  needs  capital  to  retire  debt  load. 
$200,000  buys  50%  ownership.  Serious 
inquiries  only.  Write  Editor  &  Publisher,  575 
Lexington  Av.  New  York  NY  10022,  Box  4958. 

THREE  WEEKLIES  in  Zone  3;  "grass  roots" 
communities.  Over  150  years  of  publication; 
grossing  over  $800,000.  Box  3957,  Editor  & 
Publisher. 


NEWSPAPERS  WANTED 

IF  YOU  ARE  without  competition  in  your  home 
base,  do  not  have  a  central  printing  plant,  and 
have  at  least  4500  paid  circulation,  ourwidely- 
respected  group  of  community  newspapers 
would  like  to  discuss  purchasing  your  non-daily 
publication.  Flexible  arrangements  to  meet 
your  needs,  including  your  remaining  with  the 
newspaper.  No  paper  too  large  for  us  to  consid¬ 
er.  Please  send  information  to  Box  31752.  Edi¬ 
tor  &  Publisher.  All  replies  kept  strictly  con¬ 
fidential. 

_ PRODucTivny _ 

PRODUCTIVITY  AND  QUALITY  OF  WORKING 
LIFE— Large  East  Coast  metropolitan  daily 
seeking  to  set  up  production  measures  and 
analysis  programs  and  QWL  projects  for  all 
phases  of  newspaper  operation.  Since  there's  a 
dearth  of  published  materials  on  production 
improvement  applications  in  many  newspaper 
departments,  we  are  seeking  help  from  other 
newspapers.  Not  interested  in  just  tech¬ 
nological  solutions.  Can  we  set  up  an  industry 
group  of  production  managers?  Reply.  Box 
4922.  Editor  &  Publisher. 


PUBLICATIONS  WANTED 

WIDELY-RESPECTED  publisher  is  interested 
in  acquiring  profitable  non-newspaper  publica¬ 
tions  (newspaper  format)  with  gross  or  potential 
in  excess  of  $500,000.  Flexible  arrangements 
to  meet  your  needs  including  you  remaining 
with  the  publication.  Please  send  information 
to  Box  3671,  Editor  &  Publisher.  All  replies 
kept  strictly  confidential. 


SHOPPING  GUIDES 


WRITE  OR  CALL  THE  SHOPPER  DOCTOR 
for  a  check  up.  Estil  Cradick,  950  Parkwood  Dr, 
Dunedin  FL  33528;  (813)  733-1678. 


CLASSIFIED  ADVERTISING  RATES 


LINE  ADS 

1  week  — $4.50  per  line. 

2  weeks — ^.00  per  line,  per  issue 

3  weeks — $3  40  per  line,  per  issue 

4  weeks — $2.80  per  line,  per  issue 


Effective  January  2,  1982 

POSITIONS  WANTED 
!.  1  week  — $3.00  per  line. 

).  per  issue  2  weeks — $2.50  per  line,  per  issue. 

).  per  issue.  3  weeks — $2.25  per  line,  per  issue. 

!,  per  issue.  4  weeks— $2.00  per  line,  per  issue. 


Add  $4.50  per  insertion  for  box  service.  Add  $3.00  per  insertion  for  box  service,  i 
count  as  an  additional  line  In  copy.  count  as  an  additional  line  in  copy.  ' 

Count  approximately  39  characters  and/or  spaces  per  line. 

3  lines  minimum  (no  abbreviations). 

Payment  must  accompany  all  Positions  Wanted, 

Features  Available  and  Announcement  ads. 

DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface  type,  cuts  or  other  decorations,  changes 
your  classified  ad  to  display.  The  rates  for  display-classified  are:  1 
time-$85  per  column  inch;  2  times-$75  per  column  inch;  3  times-$70 
per  column  Inch;  4  times-$65  per  column  inch. 

Contract  rates  available  on  request. 

DEADLINE-.Every  Tuesday,  2  pm  New  York  Time, 
for  Saturday's  issue. 

Box  number  responses  are  mailed  each  day  as  they  are  received. 

Editor  &  Publishor 

575  Lexington  Av.  NY,  NY  1 0022.  (212)  752-7050, 
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EQUIPMENT  &  SUPPLIES 
PHOTOTYPESETTING 


INDUSTRY  EQUIPMENT  &  SUPPLIES... 
SERVICES  _ 


ADVERTISING  SERVICES 


CAMERA  &  DARKROOM 


MAILROOM 


COMP  IVB  TG  HR  Rebuilt  '82. 3 yeais,  $6250. 
72001  (Blue).  $1850.  Comp  II.  $2400.  Comp 
Jr  9  fonts.  $2000.  CG  Execuwriter  II.  Pro¬ 
cessor.  spare  parts  kit.  fonts.  $2200.  Bob 
Weber.  (216)  461-8270. 


ADD  CLASSIFIED  LINAGE  AND  REVENUE 
No  additional  staff.  No  Increased  investment 
required.  Supplemental  or  full  departmental 
services  available.  For  further  information  call 
(717)  780-1093  or  write  to  Class-Ad.  TO  Box 
104.  Camp  Hill  PA  17011. 


CIRCULATION  SERVICES 


ATTENTION  CIRCULATORS  OR  PUBLISHERS 
Using  a  high  quality  sales  organization  makes  a 
real  difference— better  retention  at  a  lower 
cost.  Campbell  and  Associates  can  provide  your 
circulation  department  with  the  volume  of  qual¬ 
ity  new  customers  you  want  at  a  reasonable 
price.  For  more  information  call  or  write  (^mp- 
bell  and  Associates.  3864  Center  Rd.  #10C. 
Brunswick  OH  44212;  (216)  225-7440. 


DICK  LEVIS  provides  the  finest  telephone  sales 
and  paid  in  advance  crew  orders  in  the  industry! 
Call  me  at  (201)  772-7002  for  action! 


GIVE  '82  an  extra  boost  while  planning  a  boom 
for  ‘83  and  beyond.  Develop  and  maintain  the  i 
superlative  edge  over  other  media  competitors  I 
while  providing  low  cost  versatile  programs  that 
key  in  on  advertisers  marketing  concepts. 

From  carrier  to  mail  with: 

—Expertise  in  voluntary  paid  programs. 

—Sophisticated  and  successful  renewal  sys¬ 
tems  in  advance  mail  and  carrier  pro¬ 
grams. 

— Conversion  awareness  in  all  types  of  mar¬ 
kets. 

—Delicious  entree  of  promotions,  single  cop- 
y  conversions,  crew  and  phone  solicita¬ 
tions. 

— Personnel  development  and  specialized 
training.,  and  much,  much  more. 

(^11  Kevin  S.  Pappert.  (313)  683-2963 
Circulation  Consultants  for  newspapers 


THE  TRAININGWORKS 
CIRCUUTION  SEMINARS  for  telephone  sub- 
scription  sales  management  per¬ 
sonnel  .  .  .coast-to-coast. 

2255  Benson  Av.  Brooklyn  NY  11214 
(212)  372-7021 


WHEN  CIRCULATION  FALLS  as  it  sometimes 
will  and  the  road  to  recovery  seems  all  up  hill— 
when  the  advertisers  baulk  at  the  pending  crisis 
don't  panic.  Call  Donnelly  Enterprises.  Circula¬ 
tion  Consultants  specializing  in  telephone  and 
crew  marketing  operations. 

(215)  586-3954 


MARKETING  & 
READERSHIP  RESEARCH 


WE’RE  IMPROVING  AD  REVENUE 
THROUGH  MARKET  RESEARCH 


The  first  goal  of  a  market  research  company 
must  be  to  provide  its  clients  with  accurate 
readership  research.  At  Consumer  Data  we 
believe  the  role  of  a  newspaper  research  firm 
does  not  end  there. 

We  have  created  for  each  of  our  clients  a  unique 
competitive  edge  that  has  resulted  in  improved 
ad  Image  from  their  advertising  base. 

Our  aim  is  to  become  a  part  of  your  manage¬ 
ment  team.  From  our  presentations  to  top  man¬ 
agement.  to  our  sales  seminars  with  your  sales 
force,  we  vrork  to  make  your  research  data  a 
useful  and  profitable  tool. 

We  welcome  the  opportunity  to  show  you  just 
how  profitable,  productive  and  affordable 
research  can  be.  Call  our  Director  of  Newspaper 
Research.  Jack  Brodbeck.  at  (305)  655-0926. 
or  write  for  our  brochure. 

CONSUMER  DATA 

COMEAU  BUILDING 
319  Clematis  Street 
West  Palm  Beach  FL  33401 


MARKETING  SERVICES  i 

BUY  THE  BEST  CIRCULATION  TEAM 
in  the  industry  for  your  telephone  marketing 
Don  White.  Bob  Giambelluca.  (716)  688-4162 


EftP  CLASSIFIEDS 
COMMUNICATE  WITH 
THE  COMMUNICATORS! 


CHEMCO  NEWSPAPER  II  cameras.  (2  Unite 
available)  Both  from  letterpress  operation, 
price  to  liquidate.  Contact  Frank  Fruciano. 
(602)  267-9519. 


NuArc  camera.  Horizontal  22x24.  Excellent 
condition.  Graph-X.  Inc.  17  Bucknell  (^rt. 
Bethlehem  PA  18015;  (215)  867-2002. 


SQUeeze  Lenses,  new  and  trade  ins. 
Manufacturer/Specialists  since  1968 
New.  super  designs  surpass  all 
VARIABLE  OR  FIXED.  2  to  25% 

CK  Optical  (213)  372-0372 

Box  1067.  Redondo  Beach  CA  90278 


COMPUTER  SOFTWARE 


BILLING  SOFTWARE 

Prints  journals,  bills,  aging  and  sales  analysis. 
Calculates  rates  and  month-end  discounts. 
Many  months  of  previous  detail  of  activity  on¬ 
line.  Designed  by  a  publisher  for  use  in  his 
office  by  totally  non-computer  personnel,  nu.ns 
on  Radio  Shack  Model  II  or  16  -  hard  disk 
version  will  hold  "years"  of  detail.  Software  can 
be  leased  for  under  $150  per  month.  Call  or 
write  for  sample  reports.  Publisher  Control  Sys¬ 
tems.  Steve  Kuckuk.  TO  Box  476.  Shawano  Wl 
54166;  (715)  526-6188. 


COPY  PROCESSING 


ATEX  8000  Corn  Processing  System:  Use  tor 
editing  reports,  journals,  newsletters,  legal 
briefs  and  books:  Dictionary:  Formating;  Selec¬ 
tion  and  encoding  ot  typefaces;  Direct 
interfacing  with  phototypesetting  equipment. 
Used  less  than  1  ^r;  operating;  maintained  by 
ATEX.  Phone  (202)  833-3008. 


MAILROOM 


GOOD  RECONDITIONED  Cheshire  and  Mag- 
nacraft  labeling  machines  with  single  and  mul¬ 
tiwide  label  heads  and  quarter  folders.  Call 
Scott  or  Ed  Heisley;  (800)  527-1668  or  (214) 
357-0196. 


KANSA  Didde-Glaser  Newspaper  Inserter.  4 
into  1.  Model  DG320-4.  excellent  condition  on 
our  floor.  Price  $17,250.  Call  Bill  Schneider  at 
(414)  784-0110. 


KANSA  Didde-Glaser  newspaper  inserter.  3 
into  1 .  model  DG320-4.  excellent  condition  on 
our  floor.  Price  17.500.  Call  Bill  Schneider  at 
(414)  784-0110. 


SHERIDAN  48P  inserters  with  MS  heads. 
Sheridan  24P  inserter  with  handfly  table. 

New  Sheridan  inserter  spare  parts. 

Folded  edge  first  delivery  systems  for  Sheri¬ 
dan  inserters. 

Muller  227  and  227E  inserters. 

Muller  231  Counter  Stackers. 

Custom  Bilt  quarter  folders  and  rotary  trim¬ 
mers. 

Kansa  inserter  with  4  stations. 

IDAB  440  Counter  Stacker  with  programmable 
keyboard. 

IDAB  shrink  wrap. 

Ferag  H-500  and  HS-80  Counter  Stacker  — 
factory  rebuilt. 

Sta  Hi  251  and  257  Counter  Stackers. 

Sta  Hi  telescopic  loaders. 

Cutler  Hammer  conveyor,  bottom  wraps  and 
pacers. 

Signode  ML2EE  MLN2A  tying  machines. 

Yale  and  C&D  pallet  Jacks. 

All  equipment  in  excellent  condition  and  avail¬ 
able  immediately.  Mechanical  installation 
sennce  also  provided.  We  will  purchase  mail- 
room  equipment  and  complete  mailrooms. 
Graphic  Management  Associates.  Inc 
Newspaper  Mailroom  Systems  Division 
11  Mam  St.  Southboro  MA  01772 
(617)  481-8562 


SHERIDAN  STUFFERS  FOR  SALE: 

24-P  with  handfly  delivery. 

24-P  with  M  S.  hoppers  and  M  S.  delivery. 

48-P  7-into-l  or  3-into-l  double  out. 
Professional  installation  in  your  plant;  guaran¬ 
teed  production. 

Contact  Jimmy  R  Fox.  Mail  Room  Consultant. 
Houston  TX  (713)  468-5827. 


THREE  STEPPERS-5  station,  model  750.  plus 
3  Card  hoppers  and  bagging  attachments.  2 
Conveyor  belts,  spare  parts  and  mesh  bags 
Only  used  18  months.  Like  New:  Contact 
George  Leek  (714)  442-4404. 


CUTLER-HAMMER  conveyors  and  spare  parte. 

Also  new  Crabtree  conveyors  and  spare  parts. 

Rollertop  conveyors,  all  sizes 

Bottom  wrappers 

Sta-Hi  251  stackers 

Cutler  Hammer,  stackers 

Baldwin  Count-O-Veyors  104A's 

Cutler  Hammer  truck  loaders 

Sheridan  48P 

NORTHEAST  STORAGE  &  INDUSTRIES 
(213)  257-7557 


FERAG  conveying  systems.  2  forwarding  sta¬ 
tions.  2  delivery  stations,  like  new.  We  will 
sell  part  or  all. 

Signode  strapping  machines.  Bunn  Tying  ma¬ 
chines. 

IPEC.  97  Marquardt  O.  Wheeling  IL  6(X)90 

(312)  459-9700  Telex  20  6766 


NEWSPRINT 


30  LB  NEWSPRINT  ROLLS  all  sizes 
BEHRENS  Pulp  &  Paper  Corp 
3305  W  Warner.  Santa  Ana  CA  92704 
(714)  556-7130 


PHOTOTYPESETTING 


AM.  COMPUGRAPHIC  TYPESETTERS.  Buy  & 
Sell.  10%  commission.  Reconditioned  models 
available.  $1900  and  up.  WSI.  (216)  729- 
2858. 


MCS-10.  Never  used.  51  fonts.  MCO  option. 
$29,500.  Edit  7770  HR,  $13,500.  Edit 
2750-2  with  ICI,  J8000.  WSI.  (216)  729- 
2858. 


QUADRITEK  1200,  processor.  14  fonts, 
pa|>er,  chemistry.  Assume  installment  pur¬ 
chase  agreement  with  no  down  payment.  (307) 
745-5165. 


TRENDSETTER  812  HR,  $85(X).  Unisetter 
LR.  2  years.  Dataport.  $6600.  ACM  9000 
DEK,  8  strips,  spare  parts  kit,  9100K/B, 
$1500.  Unified  Composer,  loaded.  1V2  years. 
$3900.  Guaranteed  Bob  Weber.  (216)  461- 
8270. 


WANT  TO  SELL?  BUY? 

List  with  us!  10%  Commission 
•Save  Times  wFair  Price  •Protection 
•No  Headaches  oNo  Obligation 
Bob  Weber  (216)  461-8270 


CG  MDT-350  with  communication  interface. 
Terminals  are  reconditioned  with  30  day  war¬ 
ranty  on  parts.  $3500  each.  Graphic  Systems 
Exchange,  Inc.  (716)  385-3027. 


DON'T  MISS  IT! 

INLAND'S  NEW  TRENDSETTER  BONANZA 
SAVE  $3,500.00 

New  Compugraphic  Trendsetters  iTHXlel  812 
are  priced  at  only  $1 1.450.00.  This  includes 
installation,  operator  training  and  full  90  days 
warranty-all  backed  by  your  Compugraphic 
Service  Center.  NewMDT-350Terminalsatan 
unprecented  savings.  While  supply  lasts. 

Call  toll  free:  1-800-255-6746 
(in  Kansas  913-492-9050  collect) 
Inland  Printing  Equipment.  liK 
105th  &  ^nta  Fe  Ckive 
Lenexa.  Kansas  66215 


EDIT  7700  HR  Rev  C  MCPO  and  Ruling. 
$11.2000.  Edit  7500  HR,  Rev  A,  MCPO- 
Ruling.  4  strips.  PM  A.  $8000.  AM  3500/504 
program  22,  4  disc.  $5750.  Bob  Weber.  (216) 
461-8270. 


EDIT  7500,  $7950.  Edit  7700,  $9950.  Edit 
2750.  $4750.  Unisetter  LR,  $57M.  Unisetter 
HR.  $7250.  MDT  350,  $3250.  Unified  com¬ 
poser,  $3250.  DEK,  $1750.  ACM  9000. 
$2250  Reconditioned  Models  Available.  WSI. 
(216)  729-2858. 


HARRIS  2200  system,  TCU  and  2  VDT's.  Re¬ 
spond  to  Enterprise  Electronics.  TO  Box  243. 
New  Milford  NJ  07646-243. 


METRO  SETS  (two)  serial  numbers  A-0160  and 
A-0161  plus  spare  parts.  Both  machines  up 
and  running.  Ready  for  release  end  of  October. 
Contact  Doug  Holt.  (416)  526-3386. 


3M  417  camera/platemaker,  $70(X).  Itek  430  I 
camera/Processor,  $3500.  Kenro  20x24  Ver-  | 
deal.  $1500.  0  Fisher  RC  Processor.  Rebuilt. 
$2250.  Guaranteed  Bob  Weber.  (216)  461- 
8270.  I 


(Xj  VideoSetter  LTD  2  grid.  45  pica  machine. 
Reverse  leading  and  reverse  video  options. 
Dataport  Interface.  (^ph-X.  Inc.  17  Bucknell 
a.  Bethlehem  PA  18015;  (215)  867-2002. 

CASH  FOR 

MARK  I.  IV,  V  PACESETTERS 
LINOTRON  202-CG8600 
(614)  846-7025 


CompSet  500.  $3000.  510.  $4000.  500/ 
504,  $4250.  510/504,  $4750.  3510/504, 
$7250.  4510/504.  $9000  CompEdit  5810. 
$13,900.  Reconditioned  Models  Available. 
WSI,  (216)  729-2858. 


PRESS  CONVERSIONS 


GOSS  MARK  I  8.  22^4"  cutoM,  82 "  wide. 
Available  November,  1982. 

Goss  Mark  I,  16  Goss  unite  23  9/16  A  80  and 
82.  12  Mark  I  Goss  unite  22  Vx  A  80.  8  half 
decks  A  80  and  82. 6  color  humps  A  80  and  82, 
4  2:1  folders  inverted  and  regular  23  9/16,  2 
2:1  folders  regular  22  Va.  6  Gloss  auto-pasters, 
20  Wood  reel  stands.  2  balloon  former 
assemblies,  4  double  width  portable  ink  foun¬ 
tains.  Many  other  parts  available. 

PRESS  CONVERSIONS 
OFFSET  AND  ANILOX 
INSTALLATIONS 
PRESS  REMOVAL 
HEATED  STORAGE  AVAILABLE 

Please  call  Mr  Headliner.  Printing  Press  Ser¬ 
vices  Inc.  E  34th  St,  Cleveland  OH;  (216)  883- 
8724. 

UK  factory  phone  01 1-44-772-797050. 


PRESSES 


AUTO-SPLICERS 

Cary  FP  4540,  1979.  3  available. 

BUTLER  4042-16.  Datamate.  1979.  3. 

M  E  G.  D-200.  1980.  2  available 
W(X)0  2-arm,  36"  web.  early  1970's.  2. 
ONE  Corporation  (404)  321-3992 


GOSS  URBANITE  PRESS 
7  unit  Goss  Urbanite  press  with  two  folders, 
recently  reconditioned,  available  for 
immediate  delivery. 

Urbanite  units  available  which  can  be  offered 
stacked  or  floor  position,  complete  with  roll 
arms. 

Urbanite  folders  complete  with  upper  former 
and  drive. 

Offered  exclusively  by 
INLAND  NEWSPAPER  MACHINERY  CORP 
105th  &  Sante  Fe  Or,  TO  Box  15999 
Lenexa.  Kansas  66215 
(913)  492-9050  Telex  4-2362 


GOSS  URBANITE  PRESSES 
AND  COMPONENTS 

6-14  units,  two  folders,  approximately  1972. 
Roll  stands,  motor  drives  and  miscellaneous 
accessories.  We  will  sell  complete  presses  or 
components. 

IPE(:.  INC.  97  Marquardt  Drive.  Wheeling  IL 
60090,  (312)  459-9700,  Telex  20-6766. 


2-GOSS  2:1  Uniflow  folders,  22^4  "  cutoff  for 
58"  paper  width.  Both  folders  are  regular 
delivery,  equipped  with  subway  to  drive  side. 
Skip  slitter  on  operating  side  of  each  lower 
fonner.  4-Mark  I  Units,  A-80,  with  Goss  auto¬ 
matic  pasters.  One  unit  has  reversible  2nd  imp. 
For  information  contact  Richard  Munson,  Pre¬ 
ssroom  Supt. ,  State-T imes  &  Advocate,  PO  Box 
588.  Baton  Rouge  LA  70821  or  call  (504) 
383-1111. 


URBANITE  1972,  8  unite.  1-3C  unit,  2  fold¬ 
ers. 

7  unit  Community.  2  folders.  1975 

4  unit  Goss  (Xtmmunity  (grease) 

5  unit  Harris  V22,  RBI  folder 
Vanguard  V-15.  4  and  5  unite 

Goss  Suburban  900  and  1000  series.  3  and  4 
units 


BELL-CAMP  INC 

Box  97 

Elmwood  Park  NJ  07407 
(201)  7%-8442  Telex  130326 
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EQUIPMENT  &  SUPPLIES 
PRESSES 


EQUIPMENT  &  SUPPLIES 


HELP  WANTED. 


GOSS  SC.  8  units.  1979. 

UWOO  ivic.ir\v-^  I  Community.  4  units,  grease 

6  units,  1  cotor  cylinder.  2:1  uniflow  double  add-on  units,  1965-78. 

folder  with  upper  formers.  3  Web  Angle  Bar  SC  folders,  al^  upper  former 
Nest.  6  Goss  digital  RTP's  and  auto  pasters,  cut  Suburban  1500.  3  units 
off  22V4  -  and  manutactured  1974-1976.  Urbanite,  6  units.  1975. 

Available  September  1983  Urbanite.  4  units,  3-color  units. 

BELL-CAMP  INC  Urbanite,  add-on  units,  3-color. 

gQx  97  Metro,  6  units. 

Elmwood  Park  NJ  07407  HARRIS  V15  A,  6  units,  4  circumferential 

(201)796-8442  Telex  130326  ^  . 

I  VISA,  add-on  units,  ductor  continuous. 
NOTE:  Through  an  error,  in  the  October  y26.  4  units,  1978. 

V  1^^^  Folde^iTl,'  JF4  JFIO.  JF25. 

of  this  ad  and  It  appeared  to  be  part  Of  an  345  4  units  1975. 

ad  by  another  equipment  dealer.  845',  4  units!  197o! 

E&P  regrets  the  inconvenience.  NEWS  KING,  6  units,  1971. 

CUSTOM-BILT.  3  knife  trimmer,  2. 

PRESS  REMOVAL  AND  INSTALLATION  | 

Service  work  done  on  ,  oon  d  C^rp(wation 

Single  width  web  offset  presses  1®20  Briarw^  Industnal  Ct,  NE 

National  Newspaper  Machinery,  Inc  30329 

John  Dean,  (816)  796-9600  (404)  321-3992  Telex  700563 

32  PAGES  FOR  $125,000  .uinci-. 

3-UNIT  Harris  VISA  with  JF15  folder,  mid  t( 

Wood  colorflex  (similiar  to  Urbanite).  4  units.  I  I**®  .  -.r..  . 

folder,  complete.  New  early  70’s.  Goaf  conditil  HarrisVlSAadd-onunits,  midtolate70  smfg 
on.  45,000  IPH.  Available  immediately.  ( (°  3-unit  News  King  with  KJ4.  reconditionet 
ONE  Corporation  4-unit  News  King  with  KJ6,  reconditioned 


ANGELO  STATE  UNIVERSITY  seeksa  staff  per-  ENGLISH-Anticipated  opening  for  Assistant 
sonforJanuaryl983toteach  12hoursofbasic  Professor.  Spring  1982,  Salary:  $17,600  to 
news-editorial  courses  per  semester,  assist  the  $25,860,  to  teach  journalism  and  freshman 
advisor  to  student  publications,  and  provide  composition.  QUALIFICATIONS:  Academic 
academic  advisement  to  journalism  students,  credentials  in  journalism  and  professional 

Minimum  of  three  years’  successful  pro-  newspaper  and  teaching  experience  required, 

fessional  news-cditorial  experience  in  news-  PhD  preferred.  Submit  letter  of  application, 

papers  or  broadcast  news,  and  minimum  of  a  resume  transcripts  of  all  academic  work  and 
master's  degree  required,  PhD  preferred.  Col-  three  current  references  giving  names, 

lege  teaching  experience  in  broadcast  news,  addresses,  and  telephone  numbers  to  Ross  J 

photography,  or  advertising  highly  desirable.  Baiera,  Chairperson,  English  Department. 
Salarycompetitivewithindustryandotherstate  CENTRAL  CONNECTICUT  STATE  COLLEGE 
schools.  San  Angelo  is  located  in  the  Texas  Sun  New  Britain  CT  06050  by  November  1 5, 1982. 

Belt.  Application  deadline:  November  1,  CCSC  is  an  AA,'E0  employer.  Women,  minorit- 
1982.  Address  inquiries  to:  Mr  Jim  Batts,  Jour-  les,  and  handicapped  are  encouraged  to  apply.  . 

nalism  Department.  Angelo  State  University,  _ 

San  Angelo  TX  76909.  An  affirmative  action.  GRADUATE  ASSISTANTSfTeachmg  Assistants 


equal  opportunity  employer.  to  study  for  MS/PhD  in  Communications. 

-  Monthly  stipend  plus  fee  waiver.  Persons  with 

ASSISTANT  PROFESSOR  OF  JOURNALISM,  undergraduate  degree  in  (>>mmunications  or 
PhDpreterred,  MAwithextensiveexperiencein  related  field  and  professional  experience  are 


3- UNI’r  Harris  V15A  with  JF15  folder,  mid  to  Advertising  and  Public  Relations  considered,  invited  to  apply.  Dr  HH  Howard,  College  of 

.  Teach  courses  in  the  areas  of  advertising  and  Communications,  University  of  Tennessee. 

HarrisV15Aadd-onunits,  midtolate70  smfg  public  relations  as  well  as  introductory  journal-  Knoxville  TN  37996. 

1  to  3-unit  News  King  with  KJ4,  reconditioned  courses  and  upper  division  theory  courses.  _ : _ _ 

4- unit  News  King  with  KJ6,  reconditioned  Working  knowledge  of  electronic  typesetting  JOURNALISM  CHAIRPERSON  search 


1820  Briarwood  Industrial  Ct.  NE 
Atlanta  GA  30329 


6-unit  Nevrs  King  with  KJ8  and  upper  former  equipment  and  video  and  audio  tape  hardware  reopened.  University  of  Wisconsin-Eau  Claire. 

News  King  add-on  units  helpful.  Salary:  $17.000-$18,0()0.  Position  Tenure-track.  Administer  department,  teach 

open  August,  1983.  Deadline  for  applications:  undergraduate  courses,  maintain  department 

iMi  aiun  MrufcMDCD'uArmsJirpv  rnop  November  30,  1982.  Send  letter  of  applica-  service  and  professional  commitments.  Docto- 

'NLANU  NtwsPAPtK  MAGMiNtKT  ujKr-  tmn,  resume,  and  three  references  (including  rate  preferred.  Must  have  university  teaching 

lObtn  &  Santa  te  ur,  pu  box  ibvaa  phone  number)  to  Dr  N  Edd  Miller,  Chairman,  experience,  significant  media  experience, 

o,  bb2lb  Communications  Department,  Northern  Ken-  appreciation  of  liberal  arts  role  in  lournalism 

(913)  492-9050  Telex  4-2362  - 


PRESS  FOR  SALE  ! 

Miller  TP38A  two  color  offset  (Serial  No.  „  '”FB  LEADER  PRESS 

18()46).  Speiss  Feeder,  Miller  Made  dampen  |  ? 2 *olders,  new  1978,  Quadracolw unit 
ing  system,  Baldwin  refridgerated  recircula-j  1980.  All  in  excellent  condition.  Will  sell  com- 


Telex  4-2362  |  tucky  University,  Highland  Heights  KY  41076. 


experience,  significant  media  experience, 
appreciation  of  liberal  arts  role  in  journalism 
education.  Department  offers  accredited  news- 


i  An  Equal  Opportunity. Affirmative  Action  editorial  sequence  with  print  and  broadcast 
Employer.  options,  journalism  education  major,  and  is 

-  developing  advertising  sequence.  Rank,  salary 

ASSISTANT  PROFESSOR— INDIANAPOLIS  dependent  on  qualifications.  Send  letter  of 


tors,  Oxy-Ciry  Spray.  Contact:  Lee  Ruwitch,  separately.  Can  s^n  in  operation  Indiana  University's  School  of  Journalism,  in  a  application,  resume,  transcripts,  three  to  five 

MiamiReview,  100NE7thSt,MiamiFL;(305)  Call  or  write  to  turnkey  installation  price.  Otf^t  major  expansion  of  its  responsibilities,  isoffer-  letters  of  recommendation  to:  David  Hansen 
377-3721.  Web  ^les^nc  PO  Box  211.  Marysville  WA  jng  journalism  education  at  Indiana, Purdue  Journalism  Department,  University  of  Wiscon- 


ROYAL  ZENITH  Polygraph  4  unit  Web  Offset 
Press,  17^b"x24>/5"  wide,  with  2  Roll  Stands  I  _  wtB  KKtSb  iNbiALLAiiuiN  I  school  isseekingasfrongfacultymemberatthe  1  mer  of  fall  semester  1983“ 

Folder.  Sheeter,  $34,500.  (415)  873-2640.  U''®'  20  years  experience.  Regiona  .  national  assistant  professor  level  able  to  teach  skills  EqualOpportunityiAffirmative  Action  Employer 
_ _ _ _ I  and  international  references.  Installation  cost  courses  at  lUPUl,  particularly  beginning  news- 


98270;  (206)  653-2519. 

WEB  PRESS  INSTALLATION 


University  at  Indianapolis  (lUPUl).  As  part  of  sin-Eau  Claire,  Eau  Claire  Wl  54701. 
Its  plans  for  a  program  of  high  quality,  the  December  1.  1982  closing  date.  Begin  sum- 


Harris  V-15A.  add-on  units.  1977. 

2  Martin  Pasters.  1979  rated  1200  FPM. 
Cottrell  V-25.  Vi  and  '/7  folder  JF-1. 

Goss  Community  add-on  units,  l%9-76. 

Goss  Suburban  add-on  units. 

Goss  Urbanite  Vi  folders. 

Goss  4.  6,  8-position  roll  stand. 

Goss  1500  series,  4  units,  1975. 

Goss  (^immunity,  3  unit  press,  1978. 

Goss  Urbanite.  10  units.  1980. 

Gregg  flying  imprinter  22  Va”,  45  V2". 

Fincor  motor  and  controls. 

Harris  845  add-on  units. 

Harris  845.  22V«.  8  units,  1973. 

Harris  845,  6  units.  22^4". 

Harris  V-25.  8  units,  1978. 

3  Butler  pasters.  1600  FPM,  1975. 

Color  King  presses  and  units. 

Fairchild  Color  King,  4  units,  1969. 

Harris  V-25,  4  units,  1978. 

Count-O-Veyors  Model  106. 

WILL  SELL  COMPLETE  PRESSES  OR  ANY 
COMPONENTS  SEPARATELY. 

WANTED:  Newspaper  equipment  and  com¬ 
plete  plants. 


and  international  rererences.  installation  cost  courses  at  lUPUl,  particularly  beginning  news- 
includes  plant  set  up  and  consultation.  Jim  j  writing  and  editing,  or  photojournalism.  In 
Estes,  Wesco  Graphics.  Inc.  (408)  496-0666.  1  addition,  the  candidate  should  teach  a  special- 

- .  „ - - — —  tysuchasjournalism history,  advertising,  publ- 

WE  HAVE  IN  STORAGE:  Spare  jMrts  for  Hoe,  Jc  relations,  communications  law,  media  man- 


UNIVERSITY  OF  MARYLAND 
COLLEGE  OF  JOURNALISM 


Scott.  Goss  and  Wood  presses,  offset  or  letter  agement.  or  mass  media  and  society.  The  new 

Pfess.  „  ^  ,  colleague  will  be  expected  to  teach  a  normal  „  Faculty  Openings 

Portable  ink  fountains  load  of  two  courses  per  semester,  conduct  Fhe  University  of  Maryland  Co 

Cline  reels  and  pasters  research  andior  creative  activity,  and  build  pro-  nalism.  10  miles  from  the  White  I 

Goss  single  width  balloons  essional  ties  to  the  Indianapolis  community  miles  from  Baltimore,  isbuilding 

104A  counter  stackers  PhD  preferred,  but  faculty  will  seriously  consid-  several  areas.  It  expects  to  fill  twe 

5  units  Econ-O-Web  press  er  excellent  professional  credentials  in  lieu  of  'hS  three  positions  for  1983-84 

Hoe  Skip  Slitters  doctorate.  Rank  and  salary  negotiable.  Sum- 

8  units  of  Urtonite,  folder  and  balloon  mer  teaching  could  add  15-20%  of  base  salary.  1  News-Editorial,  rank  ope 

Pffiss  #592  ,  Generous  fringe  benefits.  Indiana  University  is  ‘  ‘  ' 

12  Wood  electra  tab  piasters  an  equal  opportunity  employer.  Please  forwarc 

Napp  manual  platemaking  systems  a  letter  of  application  and  resume  and  arrange 
Beach  platemaking  systems  for  4  letters  of  reference  to  be  sent  to  Professoi 

Capitol  roll-handling  equipment,  new  &  used  James  Brown.  Chair,  Search  Committee 


Faculty  Openings 

The  University  of  Maryland  College  of  Jour¬ 
nalism.  10  miles  from  the  White  House  and  35 
miles  from  Baltimore,  is  building  its  program  in 
several  areas.  It  expects  to  fill  two  of  the  follow- 


1.  News-Editorial,  rank  open,  extensive 


Generous  fringe  benefits.  Indiana  University  is  experience  in  professional  work  required, 
an  equal  opportunity  employer.  Please  forward  2.  Public  Relations,  rank  open  (assistant' 
a  letter  of  application  and  resume  and  arrange  professor  preferred).  PhD  and  substantial  pro- 
for  4  letters  of  reference  to  be  sent  to  Professor  fessional  experience  required. 


IPEC,  INC 


We  have  or  can  get  what  you  need 
for  your  pressroom  or  mailroom. 

We  do  machinery  moving  and  erecting 
We  buy  printing  equipment. 
NORTHEAST  STORAGE 
AND  INDUSTRIES.  INC. 

(213)  257-7557 

WANTED  TO  BUY 


James  Brown,  Chair,  Search  Committee,  3.  Advertising,  rank  open  (assistant  pro- 
School  of  Journalism,  Indiana  University,  925  (essor  preferred),  PhD  with  substantial  pro- 
West  Michigan  St,  Indianapolis  IN  46202.  fessional  experience  preferred,  significant  pro- 
Oeadline  for  receipt  of  materials  is  January  1 5,  fessional  experience  in  lieu  of  PhD  considered. 
1983. 


97  Marquardt  Dr 
Wheeling  IL  60090 


(312)  459-9*'00  Telex  20-6766  Central  Av,  Hillside  NJ  07205. 

MODEL  101  COLE  combination  Quarter-Folder  COMPUGRAPHIC  8600 

and  Two-Knife  Trimmer,  Vacuum  and  Gluing  No  dealers  please 

System.  Folding  rollers,  shafts  and  bearings  Call  (800)  428-4156  or  (317)  345-5133. 

replaced  one  year  ago.  (Contact  Bill  Matthews.  _ 

Greenville  News-Piedmont  Company.  Greenvil-  COTTRELL  V  15  or  Goss  Community 
le  SC.  (803)  298-4327.  8-1 1  units 

_  No  dealers  please 

NORTHEAST  INDUSTRIES  isoffering  36  units  Call  (800)  428-4156  or  (317)  345-5133 

of  Hoe  Color  Convertible  and  6  folders  as  com-  _ 

plele  presses  or  parts.  CHESIRE  or  Magnacraft  with  mailer 

(213)  257-7557  With  quarter  folders 


WANTPD  TO  BUY  ism&Communicationsisseekingaprofessorto 

■  fill  the  Gannett  Distin|uished  Visiting  Pro- 
f-uccuiDc  fessorship  for  the  1983-84  academic  year. 

CHESHIRE  3nd  Philhpsburg  sny  condition.  Minimum  rcQuircmcnt'  Bschfilor'^  decree 
CallcollectHerb(201) 289-7900.  AMS,  1290  n.mt  'nnrnViicm^^^ 


_  The  University  of  Maryland  isan  equal  oppor- 

DISTINGUISHED  PROFESSORSHIP  fuhity  employer.  Applications  from  qualified 
minorities  and  women  are  encouraged. 

The  University  of  Florida's  College  of  Journal-  Send  applications  to. 


Dean  Reese  Cleghorn 
College  of  Journalism 
University  of  Maryland 
College  Park  MD  20742 


eminent  print  journalism  experience  and 

knowledge  of  press  law.  Salary  is  $35,000  for  9  For  best  consideration— apply  by  December  1 , 

months.  Person  will  teach  undergraduate  and  1982. 
graduate  courses.  Send  application  materials 

to:  Dr  Ed  Weston,  3048  Weimer  Hall.  Univer-  _ 

sity  of  Florida.  Gainesville  FL  32611.  Deadline  University  of  Nebraska-Lincoln 

IS  December  1 , 1982.  The  University  of  Florida  School  of  Journalism 

is  an  equal  opportunity/affirmative  action  Assistant  Professor 

employer  and  the  Department  of  Journalism  January  or  August  1983 

conducts  all  searches  in  the  open. 


PRE-OWNED  WEB  PRESSES 

4-Suburban  900  series  ! 

4-Suburban  1000  series  1 

4-Suburban  1500  series  { 

Suburban  combination  folder  with  balloon  | 
former.  Community  unit  1971.  | 

KJ6  i/i-quarter  folder  with  balloon  former.  ' 
Count-O-Veyor  model  106.  ' 

Add-on  components  for  Goss.  Harris  and  King  i 
presses.  | 

All  machines  can  be  seen  in  operation  and  are  { 
available  for  immediate  delivery.  Call  or  write 
for  our  Turnkey  installation  price. 

OFFSET  WEB  SALES,  INC, 

PO  BOX  211 
MARYSVILLE  WA  98270 

(206)  653-2519  I 


CHESIRE  or  Magnacraft  with  mailer 
With  quarter  folders 
No  dealers  please 

Call  (800)  428-4156  or  (317)  345-5133. 


GOSS  COMMUNITY  OIL  BATH, 
with  SC  folder  unit  separate. 
Box  1983,  Editor  &  Publisher. 

LATE  STYLE 

COTTRELL  V22(25  AND  845 
BOX  273,  EDITOR  &  PUBLISHER. 


To  answer  box  number  ods  in 

EDITOR  &  PUBLISHER 

Address  your  reply  to  the  box  number 
given  in  the  od,  do  Editor  &  Publisher, 
575  Lexington  Av,  New  York,  NY  10022. 
Please  be  selective  in  the  number  of  clips 
submitted  in  resjoonse  to  on  od.  IrKlude 
only  material  which  con  be  forwarded  in 
o  large  monillo  erwelope.  Editor  &  Pub¬ 
lisher  is  not  responsible  for  the  return  of 
any  moteriol  submitted  to  its  advertisers. 


NEED  1500  SERIES  GOSS  SUBURBAN  ENGLISH/COMMUNICATIONS:  Assistant  or 
4  to  6  units  Associate  professor  with  experience  and  PhD  in 

BOX  200.  EDITOR  &  PUBLISHER.  communications.  Tenure  track  position  with 

_  competitive  salary  commensurate  with 

WANTED:  Bunn  tying  machine.  Age  is  not  experience.  Send  applications,  resume,  dos- 


important,  condition  is. 

Phone  (816)  665-7667 


sier  to  William  PShaw,  Department  of  English, 
LeMoyne  (>)llege,  Syracuse  NY  13214. 


Tenure-leading  position  effective  either  Jan¬ 
uary  3  or  August  15,  1983,  dependent  upon 
availability  of  successful  applicant.  Teaching 
responsibility  will  be  at  both  undergraduate  and 
graduate  levels.  Research  opportunities  avail¬ 
able  in  new.  endowed  Gilbert  and  Martha 
Hitchcock  Graduate  Center.  PhD  with  disserta¬ 
tion  in  final  stages.  Requires  media  experience 
in  Advertising,  Broadcasting  or  News/Editorial. 
Apply  with  application  letter  by  December  1 
(for  January  starting  date)  or  March  15  (for 
August  beginning)  or  until  suitable  candidate  is 
found  thereafter  tO: 

Dr.  Wilma  Crumley,  Professor 
School  of  Journalism 
206  Avery  Hall 

University  of  Nebraska-Lincoln 

Lincoln.  Nebraska  68588-0127 
Affirmative  Action/Equal  Opportunity 
Employer. 
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HELP  WANTED 


ADMINISTRATIVE 


ASTON.  CO  daily  is  continuing  quest  for  young. 
sales*oriented  general  manager  who  knows  the 
news  business.  Long-range  growth  opportunity. 
Interested?  Dave,  (303)  925-2220.  4-6pm. 


A  REQUEST 
TO  ALL 
ADVERTISERS; 


To  help  us  expedite  your  ques¬ 
tions,  claims  and  payments 
regarding  classified  invoices, 
please  return  the  yellow  copy  of 
the  invoice  with  your  payment, 
and  refer  to  the  invoice  number 
in  all  correspondence  regarding 
your  bill.  This  will  assure  proper 
credit  to  your  account. 

THANK  YOU: 

E  &  P  CLASSIFIED 
DEPARTMENT 

CONTROLLER 

FOR 

ST  PETERSBURG  TIMES 
AND 

THE  EVENING  INDEPENDENT 
The  Times  Publishing  Company,  publisher  of 
the  St  Petersburg  Times  and  Evening 
Independent  currently  is  accepting  applica¬ 
tions  tor  the  position  of  Controller.  We  are  look¬ 
ing  for  a  candidate  with  a  degree  in  accounting 
or  finance  with  5-6  years  experience  in  news¬ 
paper  financial  management.  The  controller 
wiil  report  directly  to  the  treasurer  of  the 
corporation  as  well  as  supervise  approximately 
35  accounting  staff  members. 

In  addition  to  Florida's  beautiful  west  coast  and 
an  excellent  starting  salary,  we  offer  such 
"extras "  as  company  paid  pension  plan,  profit 
sharing  plan,  life  and  major  medical  insurance, 
quarterly  cost  of  living  bonus,  credit  union 
membership,  liberal  paid  vacations  and  paid 
personal  leave  days. 

Successful  candidate  must  be  self-starter  as 
well  as  capable  of  developing  original  and  soph¬ 
isticated  concepts  in  order  to  achieve  sustained 
and  effective  results.  Outstanding  human  re¬ 
source  management  skills  are  absolutely 
essential. 

This  IS  an  excellent  opportunity  for  a  person  who 
IS  an  achiever  to  make  a  meaningful  contribu¬ 
tion  to  2  of  the  best  newspapers  in  the  nation, 
while  at  the  same  time  developing  skills  which 
can  ultimately  lead  into  a  position  of  key 
executiveship  within  the  Times  Publishing 
Company. 

Interested?  Then  please  write  to  our  General 
Manager  outlining  background,  salary  require¬ 
ments  and  career  objectives; 

Mr  John  O'Hearn 

General  Manager 
Times  Publishing  Company 
PO  Box  1121 
St  Petersburg  FL  33731 

An  Equal  Opportunity  Employer  M  F. 


GENERAL  MANAGER  of  a  Pacific  Northwest 
daily  newspaper.  Require  experience  in  busi¬ 
ness  and  news  departments.  Box  4961,  Editor 
&  Publisher. 


ADVERTISING 


DAILY  IN  LOW  TEENS  circulation  invites  ap¬ 
plications  for  working  RETAIL  MANAGER  and 
will  pay  in  excess  of  $25K  the  first  year. 

Tools  of  the  trade  are  here-a  first  class  product 
coupled  with  an  eager  sales  staff.  Harness  the 
two  and  the  renumeration  will  rise  rapidly. 
Your  application  held  in  strictest  confidence. 
Rush  resume  to  Publisher  at  Box  4931,  Editor 
&  Publisher. 


HANDS  ON  ADVERTISING  manager  to  direct 
staff  of  three  retail  and  three  classified  for  grow¬ 
ing  Ohio  daily  of  11,000.  Must  be  promotion 
minded,  able  to  handle  own  accountsand  moti¬ 
vate  and  train  staffers.  Vacation  and 
hospitalization  plans.  Send  resume  and  salary 
history  in  confidence  to  Box  4929,  Editor  & 
Publisher 


HELP  WANTED 


ADVERTISING 


IF  YOU'RE  SALES  oriented  and  have  a  flair  for 
creativity,  we  may  have  a  spot  for  you  on  our 
advertising  sales  team.  We  re  a  progressive 
7,000  circulation  daily  in  northeast  Wyoming, 
offering  a  salary  plus  commission,  medical 
insurance  and  other  benefits.  Please  send  your 
resume  and  salary  history  along  with  non- 
returnable  clips  to  Box  4927,  Editor  &  Pub¬ 
lisher. 


NATIONAL  OUTDOOR  MAGAZINE  needs 
individual  to  handle  all  phases  of  advertising 
I  department  including  advertising  set-up.  Hunt- 
i  ing,  trapping,  fishing  knowledge  a  plus.  Send 
resume  to  A.K.I..  1242  N  High  St  Columbus 
OH  43201. 


OPPORTUNITY  FOR  EXPERIENCED  advertis¬ 
ing  person  to  assume  executive  position  with 
strong  Wisconsin  weekly-shopper  operation. 
Must  have  had  at  least  two  years  direct  selling  to 
local  merchants.  This  is  a  better  than  average 
opportunity.  Write  4956,  Editor  &  Publisher. 


RETAIL  ADVERTISING  MANAGER 
Immediate  opening  at  the  Omaha  World 
Herald.  Must  have  proven  experience  in 
budgeting,  zoned  advertising,  total  market 
coverage  and  all  aspects  of  formal  pre¬ 
sentations.  We  are  looking  for  a  motivational 
type  person  to  lead  a  staff  of  30  people  to 
selling  success.  Send  complete,  confidential 
resume  tO;  Robert  McNutt,  Advertising 
Director,  Omaha  World  Herald.  World  Herald 
I  Square.  Omaha  NB  68102. 

j  SALES  MANAGER-Publisher  of  successful, 
award-winning  Zone  5  weekly  group  is  creating 
shopper  division,  under  independent  sales 
management,  for  target  market  approach  to 
I  segments  of  existing  market  and  on  new  turf. 

I  We  are  committed  to  giving  each  market  what  it 
I  needs  and  can  support,  not  necessarily  a  tradi- 
1  tional  concept.  Excellent  opportunity  for  per¬ 
son  with  solid  credentials.  Box  4959.  Editor  & 
Publisher. 


TOWN  RIPE  FOR  WEEKLY  in  New  Mexico.  You 
sell  ads;  I  write  news.  Box  4946.  Editor  &  Pub¬ 
lisher. 


ARE  YOU  AGGRESSIVE,  growth-oriented  and  $ 
motivated?  I  place  people  in  the  shopper 
industry.  Please  call  or  send  resume  to;  Dennis 
Fearing,  Multi-Media  Enterprises.  18533  Bur¬ 
bank.  Ste  144,  Tarzana  CA  91356;  (213)  344- 
7177. 


ADVERTISING  manager  for  Florida  15,(X)0 
circulation  daily.  Must  be  a  self-starter  with 
demonstrated  ability  to  tram,  motivate  and  su¬ 
pervise  staff  of  similiar-size  newspaper. 
Resume  and  references.  Box  4930,  Editor  & 
Publisher. 


CLASSIFIED  MANAGER  needed  for  30,000 
circulation  newspaper  in  New  England.  We  are 
looking  for  a  person  who  can  train  and  motivate 
our  staff.  Experience  in  developing  promotions 
and  selling  in  a  competitive  market  will  be  use¬ 
ful.  You  will  be  joininga  newly-created  manage¬ 
ment  team  and  will  have  plenty  of  opportunities 
for  career  growth  and  development.  Please 
send  your  resume  and  salary  requirements  to 
Greg  Oxley,  General  Manager.  Transcript- 
Telegram,  120  Whiting  Farms  Rd,  Holyoke  MA 
01040. 


DISPLAY  ADVERTISING  MANAGER  tor 
50,000  daily  in  one  of  Northeast's  most  attrac¬ 
tive  markets.  Ideal  candidate  will  have  a  proven 
sales  and  management  track  record,  plus 
experience  in  trainingand  motivatinga  top  staff 
of  retail  and  classified  display  salespeople. 
Position  offers  excellent  salary,  bonus  potential 
and  benefits  package,  plus  the  chance  to  grow 
with  one  of  the  top  communications  companies 
in  the  business.  Write  m  confidence  with 
resume,  salary  requirements  to  Box  4905.  Edi¬ 
tor  &  Publisher. 


CIRCULATION 


CITY  CIRCULATION  MANAGER 

I  Looking  for  aggressive,  career-oriented  mana- 
!  ger  with  metro  experience.  This  position  reports 
I  to  the  Circulation  Director  and  is  part  of  a  major 
!  group  with  super  career  opportunities.  Should 
'  have  experience  in  both  home  delivery  and 
I  single  copy.  Zone  6.  Please  send  resume  and 
I  salary  requirements  to  Box  49 1 4 ,  Editor  &  Pub¬ 
lisher. 


MAJOR  MIDWESTERN  METRO  seeking  young, 

I  aggressive,  ambitious  district  managers.  This  is 
I  an  ideal  opportunity  if  you're  currently  on  a 
I  small  daily  newspaper  in  need  of  a  challenge. 
All  replies  will  be  held  strictly  confidential. 
Contact  us  today  at  Box  4919,  Editor  &  Pub- 
I  lisher. 


HELP  WANTED 


CIRCULATION 


NATIONAL  DAILY  NEWSPAPER  is  seeking 
experienced  circulation  professionals  in  the 
single  copy  sales  area.  Positions  will  be  based 
in  major  metropolitan  markets  in  Zones  6,  7 
and  9.  Salary  commensurate  with  position  and 
experience.  Send  resume  and  salary  require¬ 
ments  to: 

Personnel  Department 
USA  Today 
PO  Box  500C 
Washington  DC  20044 
EOE 


CIRCULATION  AND  PROMOTION 
Escape  carrier  kids,  vending  machines,  con¬ 
stant  contests  and  crack  o'dawn  hours- 
.  .  come  to  the  sunny  South  and  join  a  pro¬ 
gressive  magazine  publishing  house  m  a 
rewarding  and  diverse  position  unlike  anything 
newspapers  have  to  offer.  This  multi-faceted 
position  requires  a  real  professional — someone 
who  can  lend  an  eye  for  detail  with  a  flair  for 
direct  mail  sales  and  promotion  activity.  ^ 
capable  self-starter  who  can  organize  our 
circulation  files  and  successfully  convert  our 
principally  free  circulation  to  paid  will  enjoy  a 
fine  salary  and  benefit  package  tied  directly  to 
performance.  This  is  strictly  a  hands-on,  work¬ 
ing  position  with  little  direct  supervision 
answering  directly  to  the  publisher.  Super  work 
environment  in  a  semi-rural  setting,  minutes 
from  a  major  sunbelt  commerce  center.  Quali¬ 
fied  candidates  should  direct  cover  letter, 
resume,  work  samples  and  salary  histon  to 
Circulation  Manager  Box  4963,  Editor  &  Ajb- 
lisher. 


COMPUTER  TECHNOLOGY 


PROGRAMMER/ANALYST-Booth  Newspapers 
of  Michigan  (Ann  Arbor  location)  desires  pro¬ 
grammer  analyst  with  strong  newspaper 
circulation  background.  Individual  would  be 
part  of  key  team  currently  producing  and 
installing  circulation  computer  systems  in  eight 
newspaper  group.  Must  be  strong  in  application 
design.  COBOL,  communication  skills. 
Experience  with  Texas  Instruments  990/12 
DXIO  preferable.  Replies  will  be  kept  strictly 
confidential.  Reply  with  resume  and  salary  his¬ 
tory  to  DR  Gaydou.  Bcnth  Newspapers.  Inc.  PO 
Box  2168.  Grand  Rapids.  Ml  49501. 


DATA  PROCESSING 


PROGRAMMER.  ANALYST— Growing  company 
in  Southern  California  seeks  programmer 
analyst  familiar  with  newspaper  business  or 
circulation  applications.  Two-to-three  years  of 
COBOL  experience  preferred.  Excellent  salary 
and  stock  options  for  the  right  person .  Get  in  on 
the  ground  floor  of  a  company  formed  tyro  years 
ago  by  newspaper  veterans  with  substantial 
venture  capital  support.  Newspaper  Systems. 
Inc  develops,  markets,  and  supj^s  turn-key 
business  and  circulation  computer  systems  for 
newspapers.  All  inquiries  kept  in  confidence. 
Please  send  current  resume  to;  l^rsonnel. 
Newspaper  Systems.  Inc.,  5701  Slauson  Ave¬ 
nue.  Suite  1()0.  Culver  City  CA  90230. 


EDITORIAL 


ARIZONA  REPUBLIC  looking  for  crackerjack 
copy  editor.  Slot  experience  a  plus.  First  time 
applicants  only,  please.  Try  out  mandatory. 
Send  resume  with  three  references  to  B  Clair 
Cobb.  News  Editor,  Arizona  Republic,  Box 
1950.  Phoenix  AZ  85001. 


BEAR  REPORTER  needed  to  cover  county  gov¬ 
ernment  for  23.5(X)  circulation  south  Texas 
Daily.  Will  consider  recent  graduates.  Spanish 
ability  an  asset  but  not  required.  Send  resume 
and  clips  to: 

SAM  WAITE.  EDITOR 
THE  LAREDO  NEVYS 
PO  Box  1928 
Uredo  TX  78041 


BUSINESS  REPORTER 
San  Juan.  Puerto  Rico  48.0(X)  weekly  largest 
circulation  English  language  newspaper  in 
(Caribbean  seeks  experienced  business  repor¬ 
ter.  Minimum  Syearsexperienceasreporter,  2 
<  as  business  reporter.  Must  know  some  Spanish 
I  and  willing  to  become  fluent.  Must  p^uce 
I  well  researched  analytical  work  that  is  lively 
j  and  well  written.  Send  resume,  clips  and  salary 
requirements.  Editor-in-Chief.  CARIBBEAN 
BUSINESS.  PO  Box  6253  Loiza  St  Station. 
San  Juan  PR  00914. 


COPY  EDITOR-including  page  layout,  editing 
and  headline  writing  for  quality,  medium-sized 
daily  in  ideal  living  area.  Desk  and  VDT 
experience  mandatory.  Send  resume  with 
three-page  layouts  to  Edward  Casey.  Editor. 
The  Capital.  Annapolis  MD  21401. 


HEL^  WANTED 


EDITORIAL 


(X)NSUMMATE  professional  needed  for  well 
established  Denver-based  home-deisgn- 
lifestyle  magazine.  Working  knowledge  of 
interior  design,  homes,  architecture,  foods  and 
gardening  essential.  (Candidate  must  possess 
top  skills  in  management,  editing  and  writing. 
Send  resume,  clips  and  salary  requirements  to 
Colorado  Homes  &  Lifestyles,  2550  31st 
Suite  154.  Denver  CO  80216. 


COMMUNITY  DAILY  NEWSPAPER  in  Zone  9. 
Dominant  in  its  field.  Publisher  who  can  pro¬ 
duce  a  quality  newspaper,  buik)  circulation  atx) 
control  costs.  Send  resume  and  salary  require¬ 
ments  to  Box  4904,  Editor  &  Publisher. 


CITY  EDITOR 

Our  newspaper  ranks  first  among  AM's  in  the 
U.S.  in  penetration  of  its  metro  market. 
33.(XX)  AM  independent  daily  dedicated  to 
excellence  seeks  leader  who  can  challetrge. 
direct,  teach  and  edit.  5  years  in  journalism;  at 
least  2  in  reporting.  Some  management 
experience.  Growing  community.  Send  resume 
I  to  Managing  Editor.  Messenger-Inquirer,  PO 
Box  14^.  Owensboro  KY  42302. 


COPY  DESK  EDITOR:  Reorganization  of  desk 
provides  new  challenge  on  6-day  community 
newspaper.  We  are  growing  in  sue  and  quality 
and  want  someone  to  grow  with  us.  Write  us 
about  your  desk  skills.  Send  samples  of  work 
and  salary  requirements  to  Personnel 
Department,  the  Evening  Sentinel,  Box  130. 
Carlisle  PA  17013. 


j  We'll  never  reveal  the  identity  of 
'  an  E&P  box  holder.  However,  if 
you  don't  want  your  reply  to  go  to 
certain  newspapers  (or  com¬ 
panies).  seal  your  reply  in  an  en¬ 
velope  addressed  to  the  box  hol¬ 
der.  Attach  a  note  listing  news¬ 
papers,  groups  or  companies  you 
don’t  want  the  reply  to  reach;  put 
the  reply  and  note  in  an  envelope 
addressed  to  E&P  Classifieds.  If 
the  Box  Number  you're  answer¬ 
ing  is  on  your  list,  we'll  discard 
your  reply. 


FREELANCE  WRITERS 
WHO  LIKE  AUCTIONS 

The  Auction  Bottom  Line  has  expanded  to  4 
kitchen  tables,  a  dining  table,  and  2  part-time 
card  tables  and  needs  freelancers  to  dig-up 
articles  and  take  assignments  for  our 
auctioneer  readers.  Areas  of  interest  include 
bankruptcy,  real  estate,  antiques,  livestock, 
agricultural,  commercial,  industrial  and 
unique  auctions.  The  ABL  is  all  about  auctions 
and  auctioneering  and  is  the  world's  largest 
circulation  publication  in  the  general 
auctioneering  field.  We'll  send  you  a  FREE  copy 
to  help  you  get  the  feel.  Well  be  pleased  to  talk 
fast  about  your  ideas  and  will  pay  fast  too. 
Write:  ABL  Freelance.  PO  Box  lOOEP,  New 
Pans  OH  45347.  (513)  437-7071. 


GENERAL  ASSIGNMENT  REPORTER  for  one 
of  New  England's  most  respected  weeklies  and 
Its  sister  paper  in  New  York.  Rural  setting.  Self¬ 
starters  only.  Write  Alfred  Banfield.  Managing 
Editor.  The  Lakeville  Journal.  Pocket  Knife 
Square.  Lakeville  CT  06039.  No  calls,  please. 


"HOW  TO  GET  HIRED  IN  JOURNALISM" 
For  information,  write;  Northwest  Marketing 
Limited.  Box  3658-J.  Lacey  WA  98503. 


JOBS 

Aggressive  medium-sized  daily  in  Zone  4  seeks 
applicants  for  copy  editor,  governmental  repor¬ 
ter  and  sportswriter  If  you  are  energetic,  crea¬ 
tive.  productive,  interested  m  quality  and  have 
at  least  two  years  experience,  please  respond 
immediately.  Send  resume,  clips  and  letter 
outlining  career  goals  to  Box  4915.  Editor  & 
Publisher.  Pay  is  in  line  with  Southeastern 
standards,  area  beautiful,  company  isa  winner. 


MANAGING  EDITOR 

Established  urban  weekly  seeks  editor  with 
experience  to  lead  news  staff  of  7.  Positioh 
involves  story  development,  newsroom  man¬ 
agement  and  copy  editing.  We  stress  good  writ¬ 
ing  and  investirative  reporting.  Zone  1 .  Reply 
to  Box  4889.  Editor  &  Publisher. 


MANAGING  EDITOR  for  lively  10.000  circula¬ 
tion  daily  in  Zone  8.  Must  be  strong  on  copy 
prxxluction.  staff  leadership,  and  be  able  to 
achieve  high  profile  in  community.  Resume 
and  salary.requirements  to  Box  4950,  Editor  & 
Publisher. 


EDITOR  &  PUBLISHER  for  October  23,  1982 


HELP  WANTED 
EDITORIAL 


HELP  WANTED 
EDITORIAL 


HELP  WANTED 
EDITORIAL 


HELP  WANTED 
FREELANCE 


EXPERIENCED  REPORTERS  and  copy  editors 
may  have  a  future  on  our  aggressive  medium- 
sized  daily  in  Zone  5.  Send  letter,  resume, 
clipslayout  samples  to  Box  4903,  Editor  & 
Publisher. 

I 

REPORTER-EDITOR  for  quaht/  twice-weekly 
newspaper.  Some  editing  and  layout 
experience  required.  Send  resume  to  Robert  L 
Goodman.  Maryland  Gazette.  PO  Box  567. 
Glen  Burnie  MD  21061. 

EDITOR— REWRITE 

For  national  Catholic  journal  with  five  years 
desk  experience  and  special  talent  for  tele¬ 
phone  interviews  and  fast  rewrite.  Send 
resume,  complete  work  references  tO:  Editor, 
Columbia.  PO  Box  1670,  New  Haven  CT 
06507. 

THE  KIPLINGER  PROGRAM 

IN  PUBLIC  AFFAIRS  REPORTING 
Newspersons  with  a  minimum  of  two  years  of 
experience  are  invited  to  apply  for  the  prr^ram. 
now  in  its  10th  year  at  the  Ohio  State  Univer¬ 
sity.  Entry  into  the  year-long  program  leading  to 
a  Master's  Degree  in  Journalism  is  competitive. 
Substantial  funding  is  available  to  successful 

EXPERIENCED,  city  or  managing  editor  to  con¬ 
trol.  direct,  organize  and  plan  daily  newsroom 
operation  for  staff  of  12  in  Zone  5.  Must  be 
strongly  people-oriented  and  community- 
mind^.  Must  exhibit  strong  skills  in  editing, 
page  layout  and  headline  writing.  Strong 
emphasis  on  local  news  coverage  and  features. 
Please  send  resume,  tearsheets  and  salary  re¬ 
quirements  to  Box  4942,  Editor  &  Publisher. 

candidates.  The  11th  year  begins  September 
21, 1983.  For  information,  write  or  call:  Henry 
H  Schulte.  The  Kiplinger  Pribram.  School  of 
Journalism,  The  Ohio  State  University.  242  W 
i  18th  Ave.  Columbus  OH  43210.  Telephone 
(614)  422-2607  or  422-6121. 

UNIVERSAL  DESK-Needs  to  fill  News/Sports 
Laout,  Copyediting  position.  30,000  daily  in 
Southeast  Texas.  Knowledge  of  sports,  sound 
news  judgment  required.  Write  giving  back¬ 
ground  and  salary  requirement  with  layout  and 
editing  samples.  Send  to  Roger  Ckjwles,  News 
Editor,  Port  Arthur  News.  TO  Box  789,  Port 
Arthur  TX  77641-0789. 

EXPANDING,  improving  west  Texas  daily  has 
opening  for  experienced  Lifestyle  Editor  with 
talent  Tor  layout,  page  design;  enthusiastic, 
self-motivated  sportswnter  with  layout 
experience;  and  an  entry-level  writer  interested 
in  business-energy  reporting.  Specify  which. 
Resume,  samples  to  Jim  Servatius.  Reporter- 
Telegram.  Box  1650,  Midland  TX  79702. 

WANTED;  General  assignment  reporter  to  cover 
news  and  governmental  areas.  Needs  to  be  able 
to  take  pictures  and  process.  Please  send 
resume  and  clippings  to  SOME,  Drawer  100, 
South  Boston  VA  24592. 

EDITORIAL  EDITOR 

Strong  personality  who  worships  English  lan¬ 
guage  and  recognizes  editorial  page's  role  in 
leading  a  community  will  find  a  home  at  one  of 
the  South's  finest  medium-sized  dailies.  Must 
have  demonstrated  ability  to  think  clearly,  re¬ 
main  independent  and  write  persuasively.  Ideal 
professional  atmosphere  in  progressive  city  can 
reward  candidate  who  seeks  long-term  home  for 
opinion-writing  talents.  Send  examples,  cur¬ 
rent  salary  to  Box  4939,  Editor  &  Publisher. 

WE  ARE  A  FAST  growing  weekly  newspaper  in 
Southern,  coastal  Maine  in  need  of  a  bright, 
energetic  reporter  with  photography  skills. 
Competitive  salary,  experience  necessary. 
Please  phone,  (207)  363-4343.  Patty  Hart. 

EDITOR/BUSINESS  MONTHLY 
Business  Worcester,  a  monthly  business 
.  magazine  serving  central  Massachusetts,  is 

WIRE  EDITOR — Zone  6  daily  needs  editor  with 
VDT  experience,  strong  headline  writing  and 
layout  skills,  and  keen  sense  of  newsjudgment. 
Send  resume,  clips,  tearsheets  to  Bill  McGee. 
Managing  Editor.  Wichita  Falls  Times  &  Rec¬ 
ord,  PO  Box  120,  Wichita  KS  76307. 

looking  for  an  experienced  professional.  We 
seek  an  editor  who  understands  business  and 
can  produce  a  high  quality  editorial  product  for 
our  50,0CX)  readers.  Send  resume,  clips  and 
letter  to  Dan  Kaplan,  Publisher,  TO  Box  1000, 
Worcester  MA  01614. 

MILITARY  HARDWARE-Reporter  who  knows 
his  way  around  the  Pentagon  and  defense 
industries,  is  familiar  with  weapons  systems 
and  equipment  Good  salary,  benefits  for  a  sea¬ 
soned  correspondent.  Write  to  Robyn  Jones, 
Personnel  Assistant,  Army  Times  Publishing 
Co,  475  School  St,  SW,  Washington  DC 
20024. 


NEWS  EDITOR  for  growing  20,000  Zone  4  dai¬ 
ly.  Basic  duties  consisting  of:  assisting  M/E, 
desk  supervision,  editorial  production,  beat 
and  coverage  assignments,  copy  editing,  some 
writing^,  etc.  Quality  living  in  college-outdoor 
area.  Send  resume  and  salary  history  to  Box 
4912,  Editor  &  Publisher. 


PAY  DIRT,  a  monthly  magazine  published  in  4 
regional  editions  for  the  mining  industry  in  the 
8  Rocky  Mountain  States,  is  seeking  an  entry 
level  reporter.  Quality,  accuracy  and  timeliness 
since  1938  has  earned  us  an  excellent  reputa¬ 
tion.  We  seek  only  applicants  who  can  and  will 
work  hard  to  help  us  maintain  it.  If  a  career  in 
this  specialized  field  of  journalism  appeals  to 
you,  you  might  be  the  person  we  need  to  grow 
with  us.  Reply  to  News  Editor,  PO  Drawer  48, 
Bisbee  AZ  85603. 


REPORTER 

Under  our  affirmative  action  program  we  seek  a 
motivated  self-starting  reporter  who  is  good, 
fast  and  organized.  Familiarity  with  the  North¬ 
east  preferred.  Send  resume,  a  letter  telling  us 
about  yourself  and  clips  to  Dave  Swearingen. 
Managing  Editor,  Standard-Times,  PO  Box 
D912,  New  Bedford  MA  02742.  No  phone 
calls  please.  Affirmative  Action/An  Equal 
Opportunity  Employer. 


WRITER/EDITOR 
UNIVERSITY  OF  MIAMI 

The  University  of  Miami  is  looking  for  a  talented 
professional  to  write  and  edit  news  features  and 
publications.  Bachelors  degree  in  English, 
journalism  or  related  field  and  3  years 
experience  required.  Professional  journalism 
background  preferred.  Full  tuition  benefits. 
Send  resume  to  University  of  Miami,  PO  Box 
248105,  Coral  Gables  FL  33124.  An  equal 
opportunity/affirmative  action  employer. 


MEDIA 

REPRESENTATIVE 

Develop  Energy  Information 

Here’s  an  excellent  opportunity  to  represent  a  prominent  electrical 
energy  company  to  the  press,  radio  and  television.  We’re  looking  for  a 
broad-gauged  media  representative  to  write  press  releases  and  other 
materials  and  interpret  our  company  to  news  reporters  both  by 
telephone  and  in  interviews,  including  teievision  interviews. 

This  challenging  position  requires  an  individual  interested  in  a  broad 
range  of  affairs,  from  technical  issues  to  financial  and  sociological 
concerns,  who  also  has  reportorial  skills.  You  must  have  2  years 
previous  experience  as  a  Media  Representative,  possess  good  written 
and  verbal  skills  and  have  an  understanding  of  media  functions.  A 
technical  background  will  be  a  definite  advantage  but  is  not  required. 

In  addition  to  excellent  salary  and  benefits  we  offer  an  opportunity  to 
advance  your  career.  Please  send  your  resume  including  salary  history 
and  requirements  in  confidence  to: 


mill 

L 


T.|.  Stepien  Associates 

Dept.  A-56-EP 
P.O.  Box2l41-B 
Philadelphia,  PA  19103 

An  Equal  Opportunity  Employer  M/F 


mill 

j 


SPORTS  CRAZY?  Wanted  lowa-lllinqis 
sportswriters/photographers  fer  freelance. 
Write  in  confidence  to  Box  4952,  Editor  &  Pub¬ 
lisher. 


JOB  LEADS 


JOB  OPENINGS 

To  the  17,000  editors  and  reporters 
unemployed,  I  need  articles.  SASE  to  Randel 
Davis,  Herrin  Services,  PO  Box  3219,  Oxford 
AL  36203. 


PR/EDITORIAL  jobs  nationally.  Twice-a-month 
subscription  rates.  M  Sternman,  68-38  Yellow¬ 
stone,  Forest  Hills  NY  1 1375. 

EftP  CU^SIFIEDS 
COMMUNICATE  WITH 
THE  COMMUNICATORS! 


MAILROOM 


MAILROOM  INSTALLATION  manager  with 
experience  in  the  installation  of  mailroom  sys¬ 
tems  equipment  including  Sheridan  and  Muller 
inserters,  counter  stackers.  Background  in 
training  mailroom  personnel  also  required.  Re¬ 
ply  to  Box  4895,  Editor  &  Publisher. 


PHOTOGRAPHER 


EXPERIENCED,  aggressive  photographer  want¬ 
ing  to  go  places  with  North  Amrerica’s  fastest 

f rowing  daily.  Apply  Calgory  Sun,  830  10th  Av, 
W,  Calgory  Alberta  Canada. 


RESPECTED  TEXAS  85M  daily  seeks  a  pro¬ 
ducer.  Staff  team  oriented.  Picture  pages  a 
must.  Send  portfolio  with  resume.  Box  4954, 
Editor  &  Publisher. 


PRESSROOM 


COME  TO  FLORIDA 

Harris  V  15  A  Web  Head  Pressperson  desired. 
Top  pay,  benefits,  sunshine.  8  unit  newspapers 
and  mini  tabs  and  magazines.  Mr.  Green,  (305) 
665-0170. 


PRESSROOM  SUPERVISOR 
Large  metropolitan  Midwest  newspaper  seeks 
candidate  for  2  position  in  multi-press 
operation.  Must  have  five  years  previous 
experience.  Individual  must  have  good  man¬ 
agerial  skills.  Position  offers  excellent  grovrth 
potential,  salary  and  benefits.  Please  send 
resume  and  salary  requirements  to  Box  4898, 
Editor  &  Publisher. 

Equal  Opportunity  Employer  M/F 


TAKING  applications  for  Goss  Community 
press  operator/maintainer.  Daily  paper,  eve¬ 
ning  shift,  in  Wyoming.  Send  resume  to  Box 
4957,  Editor  &  Publisher. 


PRODUCTION 


PRODUCTION 

Production  coordinator  with  a  minimum  of  two 
years  experience  in  process  color  and  quality 
control  on  Web  offset  presses,  or  have  a  bache¬ 
lor's  degree.  Reports  to  Production  Director. 
Must  be  able  to  relate  well  with  people  and  be 
highly  motivated. 

A  Gannett  USA  Today  printing  site  with 
excellent  fringe  benefits.  Send  your  resume, 
with  salary  requirements,  in  confidence,  to  Box 
4880,  Editor  &  Publisher. 

Equal  Opportunity  Employer  M/F 


PRODUCTION 

DIRECTOR 


Major  metropolitan  newspaper  is  searching  for 
a  skilled  and  experienced  manager  to  be 
resposible  for  direction  of  all  newspaper  pro¬ 
duction  processes.  Planning,  scheduling  and 
communication  talents  are  a  necessity.  Knowl¬ 
edge  of  composing,  press  and  inserting 
operations  important.  We  require  a  good  leader 
with  poise  under  pressure;  a  bright,  well  orga¬ 
nized  individual  who  is  good  with  people,  wu 
will  have  experienced  department  heads 
operating  in  a  union  environment.  The  produc¬ 
tion  director  joins  an  enthusiastic  management 
team  responsible  for  guiding  a  growing  profit¬ 
able  company.  Excellent  salan  and  fringes; 
supurb  working  conditions.  Please  submit 
detailed  resume  with  references  and  salary  his- 

I  tory.  All  replies  held  in  strictest  confidence. 

'  Rox  4893,  Editor  &  Publisher. 
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HELP  WANTED 
PRODUCTION 


POSITIONS  WANTED 
ADMINISTRATIVE 


POSITIONS  WANTED 
EDITORIAL 


POSITIONS  WANTED 
_ EDITORIAL 


PRESSROOM  FOREMAN.  7  day  morning  news¬ 
paper  plus  commercial  printing  operation.  8 
unit  community  offset  press.  Salary  plus  profit 
sharing  and  bonus.  Excellent  benefits.  Write 
Box  1047.  Greenville  TX  75401  or  call  Albert 
Vaughan  (214)  455-4220. 


PRODUCTION  MANAGER  for  daily  newspaper 
100 -f  pages  per  week  responsible  for  traffic, 
paste-up,  typ^tting,  scheduling  and  equip¬ 
ment.  Experience  necessary.  Resumes  to  Box 
4920,  Editor  &  Publisher. 


PUBUC  RELATIONS 


WITH  NATIONAL  SPORTS  ORGANIZATION  { 
headquartered  m  the  Midwest.  Need  at  least  8 
years  newspaper  writing  experience  with  solid  I 
editing  ability.  Marketing  experience  helpful.  | 
Send  resume  and  salary  requirenrents  to  Dave  { 
DeLorenzo.  5301  S  76th  St,  Greendale  Wl  i 
53129.  1 


SALES 


I 

NATIONAL  ADVERTISING  I 
SALES  MANAGER 

i 

Ground  floor  opportunity  for  an  experienced  I 
sales  professional  with  advertising  background,  j 
Prefer  some  newspaper  background  but  not  re-  ; 
quired  it  there  is  other  mass  communication  j 
sales  exposure.  Position  will  require  heavy  | 
travel  for  a  minimum  of  two  years,  but  will  j 
involve  sales  management  immediately  and  | 
will  progress  to  corporate  management 
responsibilities.  Degree  and  proven  sales  suc¬ 
cess  history  required.  This  is  a  new  project  sup-  I 
ported  by  a  well  organized  and  financed  I 
corporation.  Opportunity  can  be  structured  on 
either  a  base  salary  plus  incentive  earnings 
basis  or  tor  individual  interested  inacquiringan 
equity  position.  Please  send  resume,  including 
present  earnings  to  Box  4935,  Editor  &  Pub¬ 
lisher. 

An  Equal  Opportunity  Employer  M.F  H 


PRINTING  SALES-ROTOGRAVURE 
Rapidly  expanding  rotogravure  printer  is  seek¬ 
ing  experienced  sales  professional  to  service 
the  commercial  printing  market.  If  you  want  to 
get  in  on  the  ground  floor  with  a  dynamic,  grow¬ 
ing  company,  send  a  resume  complete  with 
compensation  requirements  to  Box  494(3,  Edi¬ 
tor  &  Publisher.  Your  inquiry  will  be  held  in 
strictest  confidence.  We  are  an  EOE  AAE. 


SALES 

REPRESENTATIVE 


Maior,  national  distributor  of  press  and  com¬ 
posing  room  supplies  to  the  newspaper  industry 
seeks  sales  representative.  Applicant  must 
have  background  in  newspaper  sales  or  produc¬ 
tion.  Salary,  commission  and  benefit  package 
offers  outstanding  opportunity  for  ambitious 
individual.  Area  includes  Ohio,  Indiana,  Michi¬ 
gan  and  Kentucky.  Reply  to  Box  4907,  Editor  & 
Publisher. 


WEEKLIES  has  Number  2  Slot  open  for  girl  or 
fellow  with  some  capital,  sales  and  manage¬ 
ment  initiative.  Immediate  housing  country 
towns-good  potential.  Call  (214)  695-2524. 


POSITIONS 

WANTED 


_ ACADEMIC _ 

AVAILABLE  1983-PROFESSOR,  major  univer¬ 
sity  seeks  challenging  position  teaching  or 
administrative  or  combination  in  journalism  or 
media  department.  Experience:  16  years  high¬ 
er  education.  Broadcast  news  and  public 
affairs,  writing  all  media,  tv  newspapers  and 
cable.  Mass  media  study  abroad,  internship, 
development  and  supervision.  Curriculum 
development  and  revision.  Faculty  search.  Con¬ 
tinuing  education.  Close  professional  ties.  All 
media.  Professional  experience  12  years, 
including  network  tv  and  radio,  all-news  radio. 
Zone  1  preferred  but  would  consider  others. 
Respond  to  Box  4941,  Editor  &  Publisher. 


GENERAL  MANAGER-CEOMany  years  of  man¬ 
agement  experience,  profit  and  loss 
responsibility  on  dailies,  weeklies,  much 
experience  TMC.  Organizer,  motivator,  leader, 
family  man  and  community  leader  Available 
now.  Box  4911.  Editor  &  Publisher 


PUBLISHER-GENERAL  manager  with  strong 
sales-marketing  background.  FYofit  producer. 
Motivator.  Community  minded.  Capable.  Total¬ 
ly  involved.  Successful.  Box  4925.  Editor  & 
Publisher. 


You  May  Take  One  Giant  Step... 
toward  a  better  job 
by  placing  your  ad  in  E&P's 
Positions  Wanted  section! 


I  FOR  HIRE,  DOMESTIC  OR  OVERSEAS,  veter- 
1  an  newsman.  Established  foreign  correspon¬ 
dent,  photojournalist,  investigative  reporter; 

I  specialist  in  geo-politics  and  the  Third  World; 

I  strong  on  photofeatures  bw  and  color.  Ran  the 
I  gamut  from  mags  to  metros;  editor,  wire  desk, 

I  front  page,  makeup.  Authored  several  books. 
No  dependents.  Consider  permanent  post  or 
assignment.  Box  4932,  Editor  &  Publisher. 


FINE  ARTS  and  entertainment  reviewer  and 
feature  writer  with  20  years  exjierierKe  in  vir¬ 
tually  every  aspect  of  the  fine  arts  and 
entertainment  scene  with  both  a  good  report¬ 
er’s  concern  for  news  value  and  the  insight  of 
knowledgeable  observer.  A  writer  capable  of 
I  clear  concise  copy  under  pressure  of  deadlines 
I  and  of  regularly  producing  hard-hitting  and 
I  thoughtful  commentary.  Box  4921.  Editor  & 
!  Publisher. 


A(;GRESSIVE  reporter.  2  years  experience 
seeks  job  any  Zone.  VDT.  layout  and  photo 
skills.  Top  references.  1.  Thompson.  725  E 
14th,  Eugene  OR  97401;  (503)  344-6560. 


ACE  EDITOR.  21  years  hard  work  writing,  edit¬ 
ing.  managing.  Integrity.  Built  1  weekly  into  3 
twice  weeklies.  Strong  people  skills.  VDT.  lay- 
I  out.  40  US.  state  awards  Civic  leader.  Desires 
challenge,  appreciation.  Zones  3.  4.  5  pre¬ 
ferred  4910.  Editor  &  Publisher. 


COPY  EDITOR — Skilled  pro  with  7VS  years 
experience  including  slot.  wire,  layout.  Any 
Zone.  Box  4949.  Editor  &  Publisher. 


I  DEDICATED  REPORTER.  30.  2  years  varied 
I  experience  on  Eastern  daily,  circulation 
80.000.  brings  solid  skills  to  reporting  or 
copyediting  slot.  Any  Zone  for  right  job.  Box 
4947.  Editor  &  Publisher. 


ADVERTISING 


DEDICATED  and  aggressive  male  seeking  I 
advertising  manager  position  in  Zone  4-prefer  I 
Florida-2  years  retail  management.  3  years 
shopper  and  newspaper  management  | 
experience.  383hoursbusinessandofTice.  Box  \ 
4858.  Editor  &  Publisher.  i 


ARTIGRAPHICS 


DYNAMIC,  creative,  award-winning  staff  artist 
seeks  position  in  layout,  display  or  promotion 
department.  I  have  the  experience  and  talent 
you  need!  Resume  and  excellent  references. 
Interest  in  Zone  9.  Box  4944.  Editor  &  Pub¬ 
lisher.  I 


_ CIRCULATION _ I 

CIRCULATION  DIRECTOR  on  daily  and  Sunday  | 
desires circulation  marketing  position  in  Midw-  I 
est.  Over  20  years  of  achievements  on  morning  I 
and  evening,  large  and  medium  sized  newspap-  I 
ers.  Strong  and  reliable  references.  Box  464 1 . 
Editor  &  Publisher.  | 


CIRCULATOR;  18  years  management  and  pro¬ 
motion  experience  with  small  and  medium  AM, 
PM  dailies  and  weeklies,  shoppers.  TMC.  boy 
crews  and  phone  rooms.  Seeking  to  relocate  as 
manager  or  assistant.  Box  4934,  Editor  &  Pub¬ 
lisher. 


MARKET  DEVELOPMENT— Personable, 
skilled,  experienced  circulator  seeks  contract 
accounts  with  ambitious  and  expanding  weekly 
I  and  daily  newspapers  in  New  York  City  and 
I  Eastern  suburbs.  Box  4953.  Editor  &  Pub- 
!  Iisher. 


EDITORIAL 


SEASONED  NEWSMAN  seeks  job  as  news  edi¬ 
tor  or  similar  responsible  position.  Will  main¬ 
tain  the  quality  of  your  product  and  improve 
areas  of  concern.  Long-term  situation  with 
opportunity  and  challenge.  Currently  with 
m^ium  daily.  Any  Zone.  Box  4945.  Editor  & 
Publisher. 


VETERAN  SPORTSWRITER-Has  covered 
everything  from  big  time  college  athletics  to 
professional  football  to  professional  baseball. 
Has  written  lead  columns.  Seeks  job  covering 
beat  or  sports  editor's  position.  Hard  worker 
who  doesn't  recognize  term  40  hours.  Box 
4926,  Editor  &  Publisher. 


NEWS  EDITOR  OR 
COPY  DESK  CHIEF 


Skilled,  experienced  professional  with  track 
record.  VDT  experience,  good  teacher,  meets 
deadlines,  produces  top  product.  (305)  322- 
6810  or  write  Box  4611.  Editor  &  Publisher. 


I  PERCEPTIVE,  articulate  journalist  seeks 
challenging  opportunity  to  report  news 
I  communicate  information  in  metropolitan  Bos- 
I  ton  area.  Five  years  experience  includes  news 
'  reporting  for  small  dailies  and  public  relations 
I  for  Fortune  500firm.  J  Hudson,  21  Greenwood 
j  St,  Melrose  MA  02176;  (617)  662-8086. 

i  RECENT  JOURNALISM  GRADUATE  with  writ- 
j  ing,  editing,  and  photographic  experience 
desires  position.  Resume  on  request.  Donna 
!  Graffunder,  Box  124  C.  Highland  Home  AL 
36041. 


FILM  CRITIC  at  top-notch  regional  monthly 
wants  to  write  about  movies,  books,  tv.  all  the 
arts  for  paper  in  Zone  1 .  2  or  5.  Yale  grad  '80. 
Mark  R  Harris,  44  Howard  St,  Passaic,  NJ 
i  07055;  (201)  777-5839. 


'82  GRAD  seeks  entry-level  position  on  daily, 
preferably  as  sportswriter.  Experience:  Desk, 
coverage.  VDT,  layout  at  medium  daily  and  col¬ 
lege.  Willing  to  relocate.  Dave  Phillips.  335 
Hollywood  Av.  Stratford  CT  06497 .  (203)  377- 
2159. 


HOUSING,  renovation,  architecture,  remodel¬ 
ing  editor  available  all  Zones.  Can  create  profit-  | 
able  “Architectural  Digest "  type  special  sec-  | 
tions  for  your  newspaper.  Nine  years  experience 
on  dailies  and  rich  suburban  pubs.  National 
Scripps-Howard  feature  writer  winner.  Litestyle 
editor  and  writer.  Box  4838.  Editor  &  Pub¬ 
lisher. 


MANAGING  EDITOR  of  small  weekly  group 
wants  to  lead  a  larger  group  or  a  large  weekly,  or 
be  a  publisher  in  Zones  1-2.  Community 
involvement,  staff  development,  group 
efficiencies  key  interests.  Box  102,  Dartmouth 
MA  02714,  (617)  636-2933. 


MUSIC  and  dance  critic  seeking  fulltime 
position.  Three  years  experience  and  MA  in 
Music  criticism.  Box  4960.  Editor  &  Publisher. 


NEED  SOMEONE  IN  Munich.  Brussels  or 
Rome?  Journalist  with  5  years  newspaper 
experience  and  currently  working  in  major  poli¬ 
tical  campaign  seeks  a  jxofessional  position 
with  corporation  or  publication  overseas.  I'm  a 
hard,  if  somewhat  obsessive  worker,  who  wants 
to  stand  back  and  take  a  look  at  America  from  a 
foreign  perspective.  Familiarity  with  German. 
Am  female,  if  it  makes  any  difference.  Box 
4848,  Editor  &  Publisher. 


'80  NORTHWESTERN  grad  has  gained 
experience  to  complement  education. 
Innovative  sports  pro  excels  in  writing  and  lay¬ 
out.  Solid  management  backgrond.  What  can  I 
do  for  you?  Box  4900,  Editor  &  Publisher. 


NIE  MANAGER  available.  Will  relocate  any 
Zone,  now  with  Zone  6  daily,  circulation 
90.0(30.  8  years  experience  teacher  training, 
writing  materials  and  selling  the  concept. 
[3etailed  resume  with  highest  references.  Box  | 
4887,  Editor  &  Publisher. 


SEASONED  REPORTER-obituary  specialist  on 
Zone  2  daily  that  just  folded.  S^s  reporting 
job  in  or  near  city.  Any  Zone.  Box  4913.  Editor 
&  Publisher. 


EDITOR  with  newspaper,  wire  service,  and 
business  publication  background  can  offer  top 
rewrite,  editing,  headline,  layout,  and  produc¬ 
tion  skills.  Thoroughly  experienced  in  handling 
complex  copy.  Box  4890.  Editor  &  Publisher. 


ENERGY  and  environment  reporter  and  editor 
available.  Heavy  background  in  toxic  sub¬ 
stances.  health,  coal,  nuclear  power.  Box 
4943.  Editor  &  f^blisher. 


MAILROOM 


MAILROOM  SUPERINTENDENT.  15  years 
experience.  Knowlet^  of  all  mailroom  equip- 
ment  and  systems.  Proven  record  in  lowering 
costs  and  increasing  productivity.  Box  4948. 

I  Editor  &  Publisher. 


PHOTOGRAPHER 


AWARD  WINNING  PHOTOGRAPHER 
Young,  ambitious,  seeks  move  from  semi- 
weekly  to  larger  semi-weekly  or  small  daily. 
Specializes  in  sports,  also  strong  in  news  and 
features.  Have  won  7  awards  in  the  past  2  years. 
Box  4923.  Editor  &  Publisher. 


PHOTOJOURNALISM 


CONSISTENT  CLIP  WINNER  looking  for 
medium  size  paper  which  is  photo-conscious. 
Would  like  to  initiate  and  layout  assignments. 
Portfolio  upon  request.  Box  4933.  Editor  & 
Publisher. 


PHOTOJOURNALIST-J  School  Grad 
(December  82).  Extensive  work  experience. 
Also  advisory  leadership,  and  management 
experience.  All  offervZones  considered.  Ron 
Osborne.  UPO  430.  Morehead  KY  40351. 
(606)  784-8558. 


PROFESSIONAL  GRADUATE  photograjther- 
journalist.  Totally  conversant  all  technical 
aspects  darkroom  work— editing  and  layout- 
two  years  daily  professional  newspaper  back¬ 
ground.  My  work  IS  good.  I  am  a  hard  worker  and 
I  don't  mind  overtime.  Will  relocate  any  Zone. 
Box  4951,  Editor  &  Publisher. 
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Shop  Talk  at  Thirty  By  Dick  Braude 
Keep  the  focus  on  reporting 


E&P  is  doing  a  good  job  in  providing 
regular  coverage  of  the  growing 
importance  of  writing  coaches.  And  1  was 
especially  interested  in  the  various 
deadly  sins  cited  by  Levins  of  the  St. 
Louis  Post-Dispatch,  (E&P  Aug.  14). 

To  be  sure,  poor  word  choice,  use  of 
cliches  and  other  grammatical  and 
structural  blunders  are  fair  game  for  a 
writing  tutor.  However.  I  think  writing 
coaches  are  shortsighted  if  they  fail  to 
focus  on  the  reporting  —  in  addition  to 
the  newswriting  —  aspect  of  journalism. 

In  the  past  year,  since  leaving  the 
Associated  Press  in  Boston,  I  have 
developed  newswriting  and  reporting 
tutorials  at  Netc  Bedford  Standard- 
Times,  Lowell  Sun,  Times  of  Beverly  and 
Peabody  and  the  North  Shore  Weeklies  in 
Ipswich,  Mass.  In  every  program  — 
whether  for  weekly  or  daily  reporters  — 

I  have  sought  to  focus  not  only  on  how 
their  stories  are  written  but  also  on  how 
these  journalists  gathered  their 
information. 

Writing  coaches  cannot  operate  in  the 
vacuum  that  sometimes  victimizes  copy 
desk  editors.  It's  not  enough  to  focus 
exclusively  on  terminology.  The  opening 
paragraph  of  a  news  story  can  be  structur¬ 
ally  sound  but  still  fail  to  capture  the  real 
news.  It's  often  buried  in  graf  No.  6,  or  at 
the  end  of  the  story. 

Use  of  quotes  is  another  problem  en¬ 
countered  by  many  reporters.  Some  stor¬ 
ies  need  more.  Others  need  to  use  quotes 
in  a  more  productive  way  —  to  better  tell 
the  story.  Some  reporters  would  be  better 
off  paraphrasing  empty  quotes,  or  drop¬ 
ping  them  entirely,  when  they  fail  to  add 
substance  to  the  story. 

The  problems  for  some  reporters  start 
at  the  coverage  stage  of  an  assignment, 
long  before  they  sit  down  to  write.  They 
fail  to  get  the  name  of  a  speaker  at  a  public 
forum  —  and  must,  therefore,  ignore 
what  he  or  she  said.  They  take  too  many 
notes,  exhausting  themselves  in  a  vain 
effort  to  be  a  true  stenographer.  As  a  re¬ 
sult,  these  reporters  fail  to  capture  the 
color  or  key  statements  because  they  are 
too  busy  recording  to  think  —  to  edit 
their  note-taking  which,  in  turn,  helps 
shape  the  story  while  it's  still  in  the  note¬ 
book. 

I've  found  that  reporters  are  anxious  to 
discuss  the  reporting  aspect  of  their  job. 
It's  the  kind  of  forum  that  is  a  natural  part 
of  any  constructive  criticism  of  their 
newswriting.  They  are  invariably  grateful 
that  their  editors  saw  fit  to  commit  the 
newspaper  to  improved  editorial  content. 
After  all,  it's  apparent  almost  everywhere 
that  management  is  spending  huge  sums 

(Braude  is  a  writing  coach  for  eastern 
Massachusetts  newspapers.) 
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technology  —  benefits  of  which  aren't  al¬ 
ways  apparent  to  the  grunts  of  the  news 
business. 

I'm  certain  that  the  job  of  writing 
coach  —  whether  held  by  an  outsider  or  a 
member  of  the  regular  staff  —  will 
become  a  fixture  at  many  newspapers  in 
the  years  ahead.  And  just  as  such  relative 
journalists  newscomers  as  ombudsmen 
and  fulltime  investigative  reporters  have 
formed  professional  associations  for  the 
exchange  of  ideas,  I  think  it's  time  that 
writing  coaches  establish  their  own  net¬ 
work  to  share  information. 

Evening  daily  to  offer 
24-hour  cable  news 

Athens  (Ohio)  Messenger,  a  15,000 
circulation  evening  and  Sunday  news¬ 
paper,  will  begin  offering  cable  news  on  a 
text  format  this  November. 

The  new  channel,  to  be  called  Messen¬ 
ger  12,  will  be  available  24  hours  a  day  on 
Continental  Cablevision's  40-channel 
system  in  Athens. 


Employes  savings 
plan  introduced 

Knoxville  (Tenn.)  News-Sentinel  and 
Scripps-Howard  have  started  a  Media 
Saving  Plan  under  which  the  News- 
Sentinel  will  match  $1  for  every  $3  its 
employes  save,  up  to  6%  of  their  salary, 
not  including  overtime  and  bonuses. 

Employes  may  save  an  additional  10% 
that  will  not  be  matched  by  the  paper.  The 
plan  is  open  to  employes  not  covered  by  a 
collective  bargaining  agreement. 

The  News-Sentinel  estimates  that 
employes  will  save  $255,000  in  the  basic 
savings  plan  during  the  first  12  months  of 
operation,  one-third  of  which  will  be 
matched  by  the  paper's  contribution  of 
$85,000.  In  addition,  money  placed  in  the 
accounts  by  the  employes  will  earn 
interest. 

The  Media  Saving  Plan  permits  the 
employes  to  choose  whether  to  place 
their  savings  into  a  fixed  income  fund  or 
two  equity  funds,  or  a  combination  of  the 
three.  According  to  the  in-house  publica¬ 
tion  of  the  News-Sentinel:  "The  News- 
Sentinel's  matching  contributions  will 
become  fully  vested  after  the  participants 
have  contributed  to  the  plan  or  five  years, 
and  the  employes  contributions  are,  of 
course,  fully  vested  from  the  start.” 


PRESS  ‘N  TIMES  By  don  Fitzgerald 


“I  give  you  credit,  Joe  --  You’ve  got  a 
nose  for  news!” 
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International  Paper  keeps 
selling  reading 
so  youH  keep  selling  writing. . 
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Here's  one  of  International  Paper's 
"Power  of  the  Printed  Word"  aduertisements  run  to 
promote  reading  and  writing  to  young  people. 


For  the  past  three  years,  International  Paper  Company  hais 
been  reaching  young  people  with  advertisements  in  our 
Power  of  the  tinted  Word”  campaign  to  encourage  them  to  read 
more  and  write  better. 

We  figure  the  more  people  read- the  more  books, magazines  and 
newspapers  you'll  sell.  And  the  more  paper  you’ll  buy  from  us. 

There’s  good  reason  to  believe  our  campaign  is  working.  Since 
it  began,  we’ve  sent  out  more  than  6,C)(X),()C)0  free  reprints  of  our 
advertisements  in  answer  to  up  to  1,500  letters  a  day.  This  response 
suggests  a  healthy  new  generation  of  readers.  And  that  looks  good 
for  all  of  us  in  the  paper  and  publishing  industry. 

For  your  complete  set  of  these  advertisements,  write  to: 

“Power  of  the  Printed  Word,”  iwtcbm  axiom  ai 

International  Paper  Company,  Dept.  P31  iJVpFii  iuwml 

RO.  Box  954,  Madison  Square  Station,  COMPANY 

^Je^V^^[)rk,  10010.  <  19«2  international  paper  company  We  believe  in  the  power  of  the  printed  wort 


We  believe  in  the  power  of  the  printed  word 


That’s  what  the  Rocky  Mountain  News  does  best  in  Denver.  And  that’s  what 
reporter  Louis  Kilzer  does  so  well  for  the  News. 

More  than  a  year  ago ,  Kilzer  reported  on  the  possible  loss  of  $4. 5  to  $5  million 
from  parking  concessions  at  Denver’s  Stapleton  International  Airport. 

Recently,  the  national  accounting  firm  of  Price  Waterhouse,  hired  by  the 
city,  backed  up  Kilzer’s  report  virtually  item  by  item. 

Digging  deep  is  what  has  helped  make  the  News  Denver’s  largest  daily 
newspaper,  and  its  amazing  growth,  the  talk  of  the  newspaper  industry. 


Rocky  Mountain  News' 

A  Scripps-Howard  Newspaper  Represented  nationally  by  Story  &  Kelly-Smith.  Inc 
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